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To wit: the definitely mascu- / 
line Kings Men Brushless | 

Shaving Cream. Here the f ie Superior merchandising self- 

keynote is luxury without f i dispensers for creams, pastes, 

loss of the requisites of ii ay powders and liquids, Wirz Collaps- 

every good container ff ih ible Metal Tubes are sturdy, sani- 

. » » protection, con- | ig tary, attractive. They capture the 

venience and _ sales if I mood of your product decoratively and 

appeal. Ie ‘ih, project it over the counter . . . in the 

. /, customer’s hand. At the same time, the 

uniform walls and construction of Wirz 

Tubes keep your product free from con- 

tamination down to the very last quarter inch. 


Let us discuss these highly marketable Wirz 

features and what they can mean to your pack- 

aging and sales. Call or write our nearest represen- 
tative. Send for our new Tube booklet #8A. 


Hovanc, Cube 
New York 17, N.Y. Chicago 4, Mi. Memphis 2, Tenn. Los Angeles 14, Calif. Roberto Ortiz Plonos 
f 50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 1709 W. Eighth St. Roberte Ortiz Hector 
ra } Export Division—751 Drexel Bidg., Philadeiphic 6, Po. 


Collapsible Metal Tubes * Lacquer Linings * Wax Linings * Westite Closures * Soft 
CHESTER ‘ PA. Metal Tubing * Household Can Spouts * Applicator Pipes * Compression-injection Molding 





Rose... 


Unco Simile Rose 
The exquisite sweetness of this ma- 
jestic flower in all its freshness. A 
rich product of many uses. 








MYSORE 
SANDALWOOD OIL 


ne 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 





Industries was instituted, the industrial Aa NM ucts is Sandalwood — Santalum Album 
and agricultural development of My- (Linné). Obtained from selected My- 
sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 
develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“7 Ofpefte Sffence Diftifltrs:” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 
11 EAST 38TH STREET, NEW YORK 16, N. Y. + LINDEN, N. J. 
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Editorial 
Comment 


For the Year, 1950 with 


Its Tribulations, Give me: 


Courage, that in the midst of 
life’s uncertainties I may find 
that if such things color life I 
may select the color. 

Work, that in its careful and per- 
sistent doing I may know the 
value of discipline. 

Humor, that I may catch a 
glimpse of existence as a dream 
and laugh at myself. 

Gentleness, that I may think 
much of the aged, the little chil- 
dren and those who have fallen 
in the battle. 

Reverence, that I may walk 
softly in the presence of the eter- 
nal and thus keep pulsing the 
spirit of true fellowship in my 
heart. 

Faith, being the deepest thing in 
the world, ‘that I may have con- 
victions to live by and experi- 
ences that I may use as tests of 
loyalty. 


The Policy of Hiring 


and Firing May be Wrong 


One of our great corporations 
covering many fields has found by 
experience that changes in em- 
ployees aren't always improve- 
ments. Much time and experience 
and money are invested in every 
person employed in any position 
and it isn't profitable to keep 
sweeping people in and out just be- 
cause they don’t perform perfectly. 

or ee an employer may want to 
be rid of may not be perfec ct—but 
neither sil the people be who are 
put in their places. 

Often employees are  miscast. 
‘Temperaments differ causing 
clashes of personalities. In such 
cases modern management seeks to 
reassign employees to tasks where 
their ability can be used to best ad- 
vantage, 

Management which knows only 
how to replace, which fires and 
hires, simply cleans out and starts 
all over with new faces but the 
same old problems and imperfec- 
tions. Management which tries to 
help employees correct their faults, 
increase their efficiency and make 
them feel that they have a future 
reaps rewards in money and other 
things that the former never 
knows. 
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THE FINEST COSMETIC QUALITY LANOLIN AVAILABLE 


Vacuum deodorized—crystal clear—exceptionally light in color— 
smooth, glossy texture—and surpasses USP requirements for purity. 


For remarkably stable, lustrous and emollient creams and lotions— 
free from surface yellowing and ‘‘after-effect” fatty odor—can be 
scented with a minimum of delicate perfume. 


ROWAG Write for samples of this ‘‘cream of lanolins.” 


ROBINSON WAGNER CO.,ING. © 


Leaders in Lanolin Research and Development 
110 EAST 42nd STREET « NEW YORK 17, N. Y. 
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| fragrances 


with the 


inspiration 
and authenticity 
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of paris... 
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Here are fragrances that capture the beauty of nature... 
that pay homage to feminine charm, grace and loveliness. 
More than perfumery materials and their physical properties 
go into the making of world famous fragrances. The culture, 
traditions, temperament and artistry of master perfumers 
become equally important ingredients. These, precisely, 


are the qualities that universally distinguish original 


Parisian scents and perfume Specialties. This, precisely, 





is what the de Laire Division of Dodge & Olcott, Inc. with the 


world renowned de Laire Laboratory in Paris offer the enter- 






prising and progressive toilet goods manufacturer... Inspired, 


authentic, symphonic fragrance specialties to help you create E 


perfumes bound to win favor and acceptance. 





PERFUME SPECIALTIES 





DiviStoNnN oO 


DODGE & OLCOTT, INC. 


180 Varick Street + New York 14,N. Y. 
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vy provides character and continuity 


to an entire line of products 


Srable, economical and versatile, the Mayas are 


invaluable in maintaining a given fragrance throughout 
a line of related products such as a cream, cologne, } 


powder, rouge, soap, ete. 


lle Wayas include such favorites as our 


Maya Fougeré 4650 and our Maya Millefleurs 4707, a 
variety of fine Parisian bouquets, and a full line of fresh 


floral odors. 


Write us about your products 
and we will be glad to offer 


suggestions and further details. 


SCHIMMEL & CO... INC. 





601 West 26th Street, New York 1. N. Y. 
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Suppl 
oy and Demand 


RREFUTABLE law of economics, supply and de- 


mand are working principles of every business. 




















But these factors work in hidden ways when that 
overworked word, “quality”, complicates the picture. 
(Juality is in itself a selling factor as well as a charac- 
teristic of a material. And often, demand centers 


around this characteristic of your products. 


In soaps, perfumes, and cosmetics, the ultimate con- 
sumer has become more insistent about her demand 
for quality in the products she buys. And you must 
respond. You must put quality raw materials into 
your products, in order to compete for her permanent 
favor . . . And still be faced with supply and demand 


in your selling and pricing. 


Synfleur can relieve you of your problem of quality 
raw materials by supplying you with exactly the ma- 
terials you need. At your disposal you will find the 
most modern and complete of laboratories . . . plus 
experienced laboratory technicians to help you pro- 
duce better products for more sales. Ask for a con- 
sultation on your specific problems. Why not phone 


today ? 


yall eur~clen tific faboralories he Monticello VY. 


U.S. Pat. OFF 


FOUNDED (689 BY ALOIS VON ISAKOVICS 


ATLANTA . DETROIT - HAVANA  - RIO DE JANEIRO . MEXICO, D.F. 


CHICAGO ° MELBOURNE a BURMA ° HONG KONG € BOGOTA 2 SAN JOSE 
CIUDAD TRUJILLO * GUAYAQUIL 2 GUATEMALA CITY * CALCUTTA * WELLINGTON 
MANAGUA + PANAMA + ASUNCION ’ MANILA * SAN SALVADOR a MONTEVIDEO 
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The intelligent selection of the right perfume is all important 


to the ultimate success of your product. 


The skilled perfume chemists of van Ameringen-Haebler, 





know markets, preferences, requirements .. . Their help can 
be invaluable to you in selecting the right perfume for your 


product. 


ee ee 





VAN S\MERINGEN-J3\AEBLER, INC. 


SiS FOURTH AVE JE NEY y ORE ; 








TOMBAREL PRODUCTS CORPORATION 


, 2... Natural and Aromatic 
| Materials 


PERFUMES 
SOAPS 
COSMETICS 


Sole Distributors 


for TOMBAREL FRERES, GRASSE 


Absolute Supreme Flower Essence 
Surfine Essential Oils 


Resinoids 








PRODUCTS CORPORATION 
12 East 22nd Street * New York 10 
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Climbing trees and observation towers . . . looking 
{hrough telescope and binoculars will not help you find 
the perfect scent for your particular product. But here's 
how you can find it: Set your sights on D&O... 
Here you will find more than 150 years of experience, extensive 
world resources, modern research and compounding laboratories, 
skilled master perfumers. Here, too, you will find myriads of new, 
exciting fragrances being created ... new and unusual 
perfumery materials being developed to meet new conditions, 
to solve new problems, to anticipate tomorrow's trends. Here, then, 
at D&O is where you will find the Profitable, the Correct, the Perfect 
scent for your product ... and the happy solution to your most 
complex perfuming problems. Consult D&O. 


1X0) DODGE & OLCOTT. INC. 


Poot teh) ae | . r 
180 Varick Street - New York 14, N. Y. 
ATLANTA + BOSTON + CHICAGO «+ CINCINNATI + DALLAS +» LOS ANGELES + PHILADELPHIA + ST. LOUIS -» SAN FRANCISCO 


ESSENTIAL OILS « AROMATIC CHEMICALS « PERFUME BASES « VANILLA « FLAVOR BASES 
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many prominent manufacturers specify 


Carr-Lowrey opal jars. 


CARR-LOWREY 
GLASS CO. 


Factory and Main Office: BALTIMORE 3, MD. «+ New York Office: 40 W. FORTIETH ST. e Chicago Office: MERCHANDISE MART 
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CHICAGO 


Every time your chemist makes your products 
smell better, he makes them sell better. 
Good chemists count on Norda. 


Norda Oil Fir Needle Siberian Imitation jg a 
life-saver for cosmetic, perfume, and soap 
chemists today, with the shortage of genuine 
oil. Norda Oil Fir Needle Siberian Imitation 
has all the real balsamic fir needle odor of 
freshly-dispelled natural oil—all the same 
long-lasting fragrance, all the same smooth 
strength. It keeps remarkably well, and holds 
the true Siberian oil fir needle note without 
deteriorating. 


Send to Norda, first ie or bpd sales spnts, 
for free samples of Norda Oil Fir Needle 
Siberian Imitation. Have your chemist try it. 
Come to Norda with all your problems and 
plans. Ask Norda to help you now. 





Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


LOS ANGELES * ST. PAUL * MONTREAL * TORONTO 
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OF QUALITY AND UNIFORMITY 
NOW READILY AVAILABLE 


FOR SOAPLESS, NEUTRAL AND ACID EMULSIONS 


TEG IN — Glyceryl] Monostearate — Self emulsifying. For neutral 


greaseless creams, lotions and ointments. 


T E dy ACID — Glyceryl Monostearate — Acid emulsifying. 


For greaseless anti-perspirant creams and ointments. 


TEGIN P- Propylene Glycol Monostearate — Self 


emulsifying. For brushless shave creams, greaseless creams, 
lotions, ointments and cosmetic stockings. 


TEGIN DE — Glyceryl Monostearate — 


Non-emulsifying. 


PRESERVATIVES Esters of Parahydroxybenszoic Acid 
TEGOSEPT E TEGOSEPT M TEGOSEPT P BENZYL TEGOSEPT BUTYL TEGOSEPT 


Seececereteteteteterentetetetececeeteteteteteoeeetntetetitetedeeeeeeen 
LANOLIN ABSORPTION BASES 


PROTEGIN X—For Nite Creams and Ointments. 
1SO-LAN—For Creams, Lotions and Ointments. 


GOLDSCHMIDT 


Cc H E M CAL CO RPORAT 1 
153 castuaieae PLACE, NEW YORK 14, a .. 


SALES REPRESENTATIVES 


MONTREAL BOSTON LOS ANGELES CHICAGO ST. LOUIS TORONTO 


, os _ . 
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spring sales strategy @ 

begins with 

Dreyer essences for 
BATH SALTS, 


POWDERS 
AND LIQUIDS 





Spring’s perennial favorites are ready 
for you...or if you desire, essences may be 
blended to your special requirements. 


The Dryer Perfume Stylist awaits the opportunity of 
serving you...with the fragrances preferred by the 


fashion-wise... priced for today’s toiletry needs. 


PINE, GARDENIA, APPLE BLOSSOM AND OTHERS 


) ) ' 
PR- 11 nt ie — 
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8 out of 10 say it’s best for 
FLAVOR 

5 ~~ CLARITY 

=. UNIFORMITY 
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Yes, more than 80% of all 
the lemon oil used in the 
United States is Exchange 
Lemon Oil! 


This overwhelming endorse- 
ment by the trade is your 
guarantee that Exchange 
Lemon Oil delivers guality... 
quality in the form of superior 
flavor and unmatched clarity 
and uniformity. 


Always specify it by the brand 
name when you order— 
Exchange Oil of Lemon. 

For complete satisfaction, 
accept no other brand. 


OIL OF 


i a aa re) Ld Distributed in the United States exclusively by 


DODGE & OLCOTT, INC. 

U. Fi P. 180 Varick Street, New York 14, N. Y. 

FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
Products Department, Ontario, Calif 


\ 7 
Exchange Lemon Products Co., Corona, Calif. | 


é 





Producing Plant 
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G THEY ARE PROPERLY 
APPEALINGLY SCENTED 











SALESWORTHY AEROSOLS... 


ee every new development involving the use ot 
aromatics, the fast-growing use of low pressure aerosol 
dispensers has brought with it certain technical problems 
tor which the perfume laboratory has had to supply the 
answer. Ever since their introduction, it has been’ our 
privilege and good fortune to work closely with both the 
manufacturers and users of these ingenious devices. On 
the basis of our experience and contributions to this field, 
we believe we are in an excellent position to aid others in- 
terested in the development of salesworthy aerosol dis- 


pensed products. 


e @© %©@:@¢ © © ¢ PLEASE UNFOLD THE PAGE 


A SUPERLATIVE PRODUCT... 


An a general rule, the use ot superlatives is trowned 
upon in describing an advertised product. In some cases, 
however, a product can be adequately described only by 
the use of superlatives. CITRAL by FRITZSCHE is such 
a product . . . a fact that has been proved by every com- 
parative cest. It is, therefore, with genuine satisfaction 


that we offer you—the discriminating user—CITRAL by 
FRITZSCHE. 


PLEASE TURN THE PAGE 


FRITZSCHE BROTHERS, INC. 
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y FRITZSCHE... 


ee a 


Established 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there | 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and oral technical resources which nearly 
200 years of outstanding leadership g on in the World’s Essential Oil and 
Aromatic industries have made ne : available to the House of CHIRIS. 


ANTOINE CHIRIS Co., Inc. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD. 
GRASSE - PARIS LONDON 
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has an enviable reputation, hav- 

ing made a marked contribution 

to the success of so many per- 
fumes, colognes and toiletries which contain alcohol. 


It really removes the sharpness of alcohol odor and lets the 


fragrance come through. 


If you aren’t already using it, write us for a sample of Tonkaire 


and directions for use. You'll really be amazed at the results! 


COMPAGNIE PARENTO 


IMCORPORATED 
CROTON-ON-HUDSON, NEW YORK 


NEW YORK @ CHICAGO e@ DETROIT @ LOS ANGELES @ SAN FRANCISCO 
SEATTLE @ PHILADELPHIA @ TORONTO @ MONTREAL @ LONDON, ENGLAND 
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MODERN PLANTS 








Benzaldehyde « Benzoates 
Benzyl Chloride -« Bromides 


Chlorinated Aromatics ee Wa eae er LL 
24D. Formaldehyde Formic PAR SNS y= INDUSTRIES * PHARMACEUTICALS, 
conmenmebe. 2 PERFUMES, COSMETICS » PLASTICS 
ee eee eae, TEXTILES, LEATHER, PAPER » FOOD 
Pochdilins Pontsensthaladue Pecedd oy aa ee heat 


Gallate « Quadrafos + Salicylates ISR Sa MUL td 


Salicylic Acid + Streptomycin 


Tie ae tt a 


393 SEVENTH AVENUE, NEW YORK 1, N. Y. 
TC eee eae 
SAN FRANCISCO 11 « RUMFORD 16, R. I. 
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“Our Research Laboratory Is at Your Servics 


Dr. ALEXANDER KATZ & CO. Division of 
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, vi | ie \ 


LJ 
NEW YORK ¢ 
SEATTLE 22 OP Nae me SAN FRANCISC 
VANCOUVER, B.¢ MEXICO, DF 
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PIPE MARKER 

A Wisconsin company is offering 
three different types of pipe mark- 
ers, yellow, red, green, blue, purple 
and orange solid colors with appro- 
priate printing on them to indicate 
the material through a 
given pipe. The marker has an ad- 
hesive back and wraps around the 
pipe snugly. The cards sell for 19 
cents each and less depending on the 
quantity used. 

Among the stock list of pipe 
markers are those for the following 
items: 


passing 


Acetone 

Air 

Alcohol 

Ammonia 

Caustic Soda 

Compressed Air 
(see Air) 

Glycerine 

Lacquer 

Monoethanolamine 

Vacuum 

Water 

Steam 


COLD WAVE FIXATIVE 

Everyone in the cold wave busi- 
ness knows the drawbacks to the use 
of bromate fixing or oxidising solu- 
tions. The fact that the bromate 
was dry and stable made it interest- 
ing in compact packages. Yet, any- 
one with experience in fixing cold 
waves knows that peroxide, particu- 
larly in acid solution, does a better 
all round job. 

Sodium perborate monohydrate 
has recently become available in the 
form of a free-flowing white pow- 
der. In aqueous solutions it hydrates 
to sodium perborate tetrahydrate, 
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esiderata 


by MAISON G. pENAVARRE 


liberating one molecular weight of 
peroxide for one molecular weight 
of perborate. The hydrogen perox- 
ide is immediately available. The 
solution has a pH of 9.6 to 9.8 which 
practically parallels that of the cold 
wave solutions. The monohydrate 
is very soluble in water. The aque- 
ous solution loses from 4 or 5 per- 
cent of active oxygen per hour at 
60 deg. C. Evolution of oxides can 
be accelerated by adding a catalyst, 
such as one of the salts of iron, man- 
ganese, cobalt or nickel. 

Stabilizers for aqueous solutions 
are magnesium sulfate, sodium sili- 
cate and sodium pyrophosphate. 
The use of boric acid and acid phos- 
phates for lowering the pH of the 
solution is covered by several pat- 
ents. Another patent covers the use 
of anhydrides of carboxylic acids 
with solutions of perborate com- 
pounds to reduce the pH and in- 
crease activity. 

The monohydrate retains its free 
flowing properties, even at 50 per 
cent humidity. At higher humidities 
it takes up moisture and is slightly 
decomposed. Therefore, packaging 
in laminated foil envelopes is desir- 
able as in the case of bromates. 

In any event, the material ap- 
pears to be a potentially valuable 
and superior fixing or neutralising 
agent in cold waving of hair. 


CREAM, LIQUID, POWDER FILLER 

One of the most unusual fillers 
offered in recent times is a new one 
that can be used for filling from 20 
to 70 units per minute; by changing 
the auger it can fill liquids creams or 
powders. The set-up time is said to 
be only 10 minutes, and the accu- 
racy is plus or minus one per cent 
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M. G. DeNavarre at work in his laboratory 


for most materials. This accuracy is 
not affected by overloads, slipping 
clutches or fluctuations in electrical 
voltage. 

The bench model weighs 140 Ibs. 
and is only 4 feet high. It will fill 
from 1/500 of an ounce to 2 lbs. A 
completely automatic unit is avail- 
able for high speed filling. 


METAL FILTER CLOTH 


A new alloy resistant to chemical 
corrosion is now woven into filter 
cloth with mesh size running up to 
150 x 150 mesh. 

In addition, this same company 
also offers filter cloth fabricated 
from stainless steel, Monel and 
other equally serviceable non-cor- 
rosive metals. 


PERMANENT WAVE OPACIFIAR 

Because of the existence of. a pat- 
ent on the use of methcrylate emul- 
sions in permanent waving solu- 
tions, a new opacifier is now avail- 
able that is presumed to be free 
from this restriction. It is a water- 
thin dispersion of a thermo-plastic 
synthetic resin; it is non-toxic, con- 
tains no solvents and has a slight 
odor. It appears to be compatible 
with alkalies and with electrolytes 
in moderate concentrations. 


ALCOHOL CATALYST 

A British company is offering a 
catalyst, whose purpose is to age in 
from 24 to 48 hours usually, al- 
though sometimes longer periods of 
time are required, any alcoholic 
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You save freight, conserve warehouse space, re- 2. Filling of your bulk products in tubes, tins, 
duce handling time—by packaging your prod- or jars. 

ucts in tubes made by Sheffield. Sheffield Pro- 
cess tubes are light, compact, easy-to-handle ... 
all qualities that cut your distribution costs Ow 


3. Shipment of your product to market. 


right down the line! For higher net profits resulting from fast com- 

plete service and tubes of uniform high quality, 

try Sheffield next time you order. Write us for 

Tube Catalog. Or send us samples of your prod- 

1. Supply of matching tube cartons as well uct that we may find exactly the right tube 
as tubes. for it. No obligation, of course. 


Consider, also, that Sheffield alone offers you 
ali these three services: 


All types of tin, tin-coated, aluminum, lead, and Sheffalloy tubes. 
Also one-shot tubes for single use applications. 
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W. K. SHEFFIELD, V. P CHICAGO 16, ILLINOIS oe oT te TUBES 
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EXPORT: 500 FIFTH AVE. N. Y. CABLE “DENTIFRICE”’, NEW YORK 
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° 
preparation, particularly those in 
which the harsh odor of the alcohol 
is to be masked, as in perfumes o1 
toilet waters. 

Tests made with this substance, 
using concentration of 1/10 gram 
per liter, have been very gratifying. 

The material is black and can be 
filtered out and_ re-used several 
times, depending upon the product 


in which it had been used last. 

The supplier claims that the time 
varies seconds and 48 
hours. Thus in Burgundy wines, a 
contact of 2 seconds is sufficient, 
while with Sauternes it takes 2 days 
to get the same effect. Ordinarily 
when contact time is short the ma- 
terial is allowed to trickle through a 
percolator containing the catalyst. 


between 


Questions and Answers 


785. LIQUID DRY SHAMPOO 
Q: We are anxious to obtain a 
suitable formula for a liquid dry 
shampoor (the type which gives a 
lather when rubbed into the hair, 
and on rubbing further the lathe 
disappears. ‘This preparation is usu- 
ally prepared with alkalies like po- 
tasium carbonate and borax, but 
must be free from ammonia. I f you 
can suggest a suitable formula which 
lathers freely and answers our re- 
quirements we would be extremely 
grateful. 
C.P.P.—ENGLAND 


A: It is doubtful if the liquid for- 
mula you mention contains the ma- 
terials given. We rather suspect the 
formula does contain a lot of vola- 
tile solvent, such as alcohol or iso- 
propyl alcohol, possibly with the ad- 
dition of asmall amount of foaming 
agent, which should preferably be a 
non-ionic compound. These are sup- 
plied by the Imperial Chemical In- 
dustry of London. Some people in 
the states have used similar for- 
mulations approximating 15 per 
cent water and the balance alcohol 
with asmall amount of Saponin dis 
solved therein. 


786. LIQUID CREAM 


Q: With reference to the manu 
facture of a liquid cream, let us have 
some further assistance. The oil and 
water phases, having been heated 
separately, are mixed at 70 deg. C., 
when the heat is turned off and the 
mixture stirred continuously until 
down to room temperature. How 
ever, with increasing production re- 
quirements we are having difficulty 
in getting the cream down to room 
before time 


temperature closing 
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and we would like to know how this 
is usually done. We also find there 
is always some evaporation of water 
which we have been unable to re- 
place without altering the emulsion 
and we would like to have your ad- 
vice regarding this difficulty. 
H.L.—IL.iNois 


A: The temperature of a batch of 
cream is reduced by circulating cold 
water in the jacket of the tank, in- 
stead of steam or hot water, while 
the batch is being stirred. There is 
always some drying of the emulsion 
surface if it is left standing over 
night. 


787. HIGH GRADE TALC 
Q: Would you be good enough to 
advise where I can get a most excel- 
lent talc for a high grade face pow- 
der? The tale should be of white 
color, excellent slip, good bulking, 
of fine particle size and free from 
impurities. | would also appreciate 
your advice about a U.S.P. Talc for 
face powder, What is your opinion 
about my formula, (given). 
B.L.—New York 


A: Your formula contains too 
much Zine Oxide—15 to 20 parts be 
ing sufficient. Make up the differ- 
ence in Talc. Also, you might re- 
place part of the Kabolin with light 
precipitated chalk. Sources for high 
erate Talc are sent by letter. 


788. CREAM MAKE-UP 

Q: Some time ago you were kind 
enough to furnish us with a formula 
for a cream make-up. We had asked 
you if you could recommend a 
cream make-up; but what we had in 
mind was a pigmented cream to be 
made in three or four shades to tint 


the face and neck, rather than a fin- 
ishing cream. This formula you fur- 
nished was evidently for a founda- 
tion or finishing cream. If you 
would be kind enough to recom- 
mend another formula to us, we 
would be deeply grateful to you. 
E.P.—lowa 


A: Regarding cream make-up, the 
formula mentioned in your letter 
and one we gave you previously, 
will give a satisfactory product for 
the purpose intended. All you need 
to do is increase the amount of Ti- 
tanium Dioxide and Iron Oxide if 
more color and cover are required. 
The kind of Iron Oxide used will 
determine the shade. This would 
give you a cream make-up or a foun- 
dation or finishing cream as you 
would require. 


789. CONCENTRATED SHAMPOO 
Q: We wonder if you could ac- 
commodate us with the formula for 
a good concentratde liquid sham- 
poo, 12 or 16 oz. of which would 
make a gallon of non-alkali sham- 
poo. 
R.L.—CANADA 


A: A formula for concentrated 
shampoo, which follows, will give 
you a highly concentrated product 
which can be diluted on any basis 
you wish: 

Oleic Acid 55 lbs. 

Cocoanut Fatty Acid go lbs. 

Treithanolamine 53 lbs. 

Propylene glycol 55 lbs. 

Procedure: Heat the ingredients 

to about 65 deg. C. and mix un- 
til uniform. Be sure there is no 
excess of either fatty acid ov 
Treithanolamine. 


790. RASH OINTMENT 
Q: We would appreciate it very 
much if you could give us the name 
of a product that would be suitable 
to use in a diaper rash ointment. 
Where can we purchase Tetrahy- 
drofurfuryl Alcohol or the Acetate? 
M.D.—CANADA 


A: Probably the best ingredient in 
a diaper rash preparation ts zinc stea- 
rate Traditional antiseptics may be 
added together with Talc. The 
product can be a powder or a pene- 
trating ointment consisting princi- 
pally of Lanolin. Source of Tetrahy- 
drofurfuryl alcohol is sent under 


se parate cover. 
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THE AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW ° 


JANUARY 1950 


How to Make Liquid Cosmetics 


How to lay out and operate most efficiently a plant of any 


size . . . How to plan operations 


. . Factors that will help 


to keep down costs and speed up production of quality products. 


ALBERT 


HE principles of manufacturing perfumes, toilet 

water, and colognes are extensible to those of 

manufacuring most liquid toilet preparations. 
Perhaps the most practical approach to these principles 
will be the consideration of the organization and oper- 
ation of an ideal plant of moderate size. An attempt 
will be made to give, in very moderate detail, the high 
spots of such a project. Necessarily, the discussion will 
be limited to the production of bulk material. 


LAYING OUT THE PLANT 

A major consideration at the start, is the selection 
and layout of suitable space, adaptable for the opera- 
tions. The most important factor is the volume of ma- 
terial to be produced, and the rapidity of turnover. 
Ideally, the dream of every production manager is to 
be able to have on hand sufficient suitable bulk mate- 
rial in perfect condition to supply any demand, ex- 
pected or unexpected, Economically, this is usually 
never the case. Storage space and equipment must be 
turned over speedily and sometimes unexpectedly, and 
the operation becomes a constantly changing problem, 
taxing the ingenuity and resourcefulness of production 
men, 

Even the most careful long range planning very fre- 
quently goes awry and it is at these junctures that 
flexibility in the original plant layout is a valuable 
asset. 

For this type of work, it is, in general, advantageous 
to provide a single floor operation, if possible with ceil- 
ings sulhiciently high to allow for a mezanine balcony 
for weighing and mixing the formulas in mixing tanks. 
The writer has not found any particular advantage in 
two story operation to utilize gravity flow, since pump- 


®° From New York University Lecture 
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ing from tank to tank by centrifugal pumps, or gear 
pumps, is eflicient and economical. The value of a 
mezzanine in compounding is decided, as some means 
of elevating solid materials, of convenient inspection 
and sampling, and of regulating the processing is best 
ellected by a suitable, high platform. In making emul- 
sions, such as lotions, the charging of the solid phase 
into the higher kettle is a job involving hoisting and 
the platlorm serves well. 


STORAGE OF RAW MATERIAL 


Adequate storage space should be provided, and the 
materials should be easily accessible and within easy 
reach of the mixing platform for quick and sure opera- 
tion. The storage room should be equipped, where de- 
sirable, with drum hoists, if space is at a premium, and 
with suitable bricks for moving bags or cartons. Abso- 
lute cleanliness and a definite system should prevail 
and constant policing is indispensable to prevent ac- 
cumulation of odds and ends of obsolete material. It is 
a mistake to use dark and remote corners for storage; 
the stock room should be cool, well lighted, well venti- 
lated, easily cleaned, and conveniently available. It 
should be as fireproof as circumstances will permit. 


ALCOHOL STORAGE 

Storage of alcohol is, of course, under Federal regula- 
tion. While this seems a hardship to many concerns, it 
is really a good thing, and the same order and system 
should prevail in the storage of all other raw materials. 
Frequent inspection of the condition as to quality and 
quantity of stored raw materials and a running inven- 
tory are very desirable features. 

Some perfume ingredients are best maintained in a 
refrigerator, and if many of this type are used, it be- 
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comes a necessity. Most perfume ingredients, especially 
essential oils, suffer by exposure to light. They should 
therefore be kept in a dark closet, if possible. 

The stock room should be easily accessible from the 
receiving platlorm as well. Usually, the raw material 
stock room takes on the nature of a neglected stepchild 


much obsolete material 
and miscellaneous odds and ends. This hampers efli- 
ciency and should be sedulously avoided. 


and becomes a catch all for 


FLOW OF MATERIAL 

The flow of material being from the receiving de- 
partment to the stock room, thence to the mixing plat- 
form, thence to storage tanks, and thence to the pack- 
aging department, a straight-line flow should be main- 
tained as nearly as possible — any counter flow should 
be avoided, and the layout planned to this end. 

‘The area of the stock room, in relation to the mixing 
and tank storage areas should be carefully planned. In 
general, it is usually underestimated, with the result 
that raw materials have to be stored in miscellaneous 
corners all over the plant. This, of course, is undesir- 
able as it wastes time and exposes raw material to con- 
tamination and _ loss. 


EQUIPMENT FOR MAKING LIQUID PREPARATIONS 

Essential equipment for the manufacture of liquid 
preparations conisists of: ‘Tanks, Scales or measuring de- 
vices, Stirrers, Pumps, Filter or centrifuges, Miscella- 
neous equipment — homogenizers, etc. 


POINTS TO CONSIDER IN SELECTING TANKS 

The shape and size of tanks varies with the purpose 
to which they are to be put. The kettle shaped tank for 
mixing has an open top and is used generally for the 
preparation of lotions, wave sets, shampoos, bubble 
baths, and similar cosmetic preparations. If. the process 
entails heating, these mixing kettles are steam jacketed 
and in general, low pressure steam, usually below fif- 
teen pounds pressure, is sufficient for the purpose. The 
best all around material of which these kettles can be 
constructed is stainless steel which is not affected by 





Filling costly perfume into bottles by hand is an exacting task 
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most cosmetics or perfume formulas. Copper kettles, 
which have been tin-lined, are also customary. Alumi- 
num kettles can be used for a limited variety of pur- 
poses, but are attacked by cosmetics of fairly high or 
low pH such as acid deodorants or the alkaline soap 
preparations. ‘They are useful in cases where the prod- 
uct is nearly neutral and therefore in mixing perfumes, 
toilet waters, and most colognes. Glass lined steel kettles 
are excellent but the lining is fragile, apt to crack from 
heat or mechanical impact and once the lining is 
cracked, the kettle is usually beyond repair and_be- 
comes useless. Storage tanks are usually cylindrical, 
completely closed to protect the contents and may be of 
any of the above materials, according to the use in- 
tended for them. 


COUPLINGS, FITTINGS AND VALVES 

he material of which the couplings, fittings and 
valves are made, should be as nearly as possible the 
same from which the tank, or its interior, is made, so as 
to avoid any electrolytic action which would react un- 
favorably on the material handled. There are available 
Stainless steel and monel metal pipe valves and cou- 
plings. Brass valves should be silver plated or tin plated 
where the metal comes in contact with the liquid. 
Earthenware crocks with earthenware valves are avail- 
able but the valves are not of precision construction 
and are therefore subject to leakage. ‘The interior glaze 
of these vessels is also sometimes liable to disintegra- 
tion which, of course, is undesirable. 


SCALES AND MEASURING INSTRUMENTS 

Working formulas should be written in such a way 
that accurate measurement on a large scale is facili- 
tated. In general, weight measurement is more satisfac- 
tory than volume measurement when working with 
sizeable quantities. For instance, there would be less 
likelihood of error in weighing 41.5 pounds of water 
than in measuring out the corresponding five gallons 
of water. The latter method involves consideration of 
temperature, and involves reading levels on a measur- 
ing can or other container, which process is never ex- 
act. If a liquid (say alcohol) is used, the stated cubic 
contents of the full drum can be checked by weighing 
and computing the weight back to volume. 


USE WEIGHT RATHER THAN VOLUME 

As far as possible, volume measurements should be 
avoided in favor of weight measurements, in the inter- 
ests of accurate compounding. ‘This is especially impor- 
tant in the case of aromatics and essential oils, which 
are purchased on a weight basis and should be used on 
the same basis, otherwise annoying discrepancies are 
likely to appear at inventory time and many unex- 
plained shortages or overages occur by confounding av- 
oirdupois ounces with fluid ounces. 


A PRACTICAL WAY OF CHECKING CONTENTS 

As far as possible, all tanks and kettles should be 
gauged and calibrated so that a quick inventory of con- 
tents can be had for check purposes or accounting pur- 
poses. This can be done by the time honored method of 
actually filling the tank with a previously measured 
quantity of water, or (a method of reasonable accu- 
racy) filling the tank with a flow meter and marking a 
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Trouble shooting from testing ingredients, through processing to final inspection of the product is the work of the control laboratory. 


number of reference points on the inner wall of the 
tank if open, graduating the glass outer gauge, if one is 
attached, using a float gauge, or equally accurate, using 
a calibrated measuring stick. ° 

Standard measuring the total 
amount of a formula mixed, as a check on the accuracy 
of the compounding and also as a method of determin- 
ing yields. Many unpleasant surprises are avoided in 


practice requires 


this way. As an example, in introducing water into a 
formula containing alcohol, there is always a definite 
shrinkage, so that 85 gallons of alcohol and 15 gallons 
of water will never produce 100 gallons of the mixture. 
Actual shrinkage on such formulas should be known 
and recorded to avoid subsequent apparent losses. 


STIRRERS AND MIXING DEVICES 

Open mixing kettles are usually equipped with mo- 
tor driven sweep agitators. There are a number of de- 
signs. It is desirable to select the type of stirrer that will 
give the quickest and most thorough mixing to the 
type of material which is to be prepared. Excessive agi 
tation or “churning” is not desirable as it tends to beat 
air into the product and in many cases, this is to be 
avoided, especially in the case of emulsions. 

There are a number of types of portable agitators of 
which one having a motor with a direct extension ol 
the shaft, at the end of which is a two or three bladed 
propeller, is an example. This type of mixer is one of 
the best all around pieces of equipment for such a 
plant. It has the disadvantage of having only a single 
speed, unless a rheostat is introduced and for this rea- 
son a similar agitator with a compressed air motor at 
tached is lighter and of more general use, as it can be 
easily throttled down to a slow speed when required. 
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In mixing formulas, especially in making liquid 
emulsions, the technique is of the utmost importance 
and success depends upon it. In general, the initial agi- 
tation must be quite violent and thorough, and when 
emulsification is accomplished it is only necessary to 
keep the liquid in motion until it finally acquires room 
temperature. When the material is to be transferred to 
a storage tank, or to the filling machines, it must first 
be thoroughly remixed, to avoid any segregation. 


HOMOGENIZING AND HOW IT IS DONE 
Homogenizing is a special phase of mixing which is 
used with various preparations and at different stages 
ol the process according to the preparation. Essentially. 
it consists in reducing the particle size of an emulsion 
by subjecting the emulsion to a violent shearing in a 
special device such as a colloid mill, or other homogen- 
iver. The shearing is effected by forcing the liquid 
through extremely minute openings under high pres- 
sure, or by forcing it through the space between two 
discs revolving at high speed in opposite directions. 
The discs is of the order of 
1/1000th of an inch or less and the droplets in the 


emulsion are reduced to a much smaller size than origi- 


clearance between the 


nally and acquire a high degree of uniformity tempo- 
rarily. The effect on the emulsion is to impart an added 
creaminess, at least for a time, and in many cases to add 
to the viscosity. Due to coalescence of the droplets, this 
effect may ultimately disappear, but in some formulas 
it seems reasonably permanent. 

There is, of course, no great point in using a homo- 
genizer on a one phase system, as a solution, such as 
perfumes and the like, although it would conceivably 
improve the thoroughness of mixing. 
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Liquid materials, unless they are to be used forth- 
with are transferred to storage containers when com- 
pleted. In many cases, the material is filtered at this 
point, although it may undergo a subsequent filtration 
later. For this purpose, the kettle or tank is coupled to 
a pump, usually an electrically driven gear pump. 
These pumps are usually of bronze, but may be ob- 
tained in stainless steel which is more desirable. The 
pump may be coupled to a filter if filtration is to be 
undertaken. Usually, these are of the frame type, con- 
sisting of a series of alternate distributing and collect- 
ing discs between each pair of which a filter pad is 
tightly held by pressure, the liquid is fed to all of the 
distributing discs and emerges from each side through 
a filter pad and is collected by the collecting disc on the 
other side of the pad. All of the collecting discs feed 
into the outlet pipe and the clear liquid emerges in a 
steady stream, 

‘The filter press, must be sufficiently tightly assembled 
to withstand the pressure built up by the pump, or 
leakage, or bursting of the pads may result. The pads 
are made of a mixture of asbestos and cellulose pulp 
and when wet are quite fragile. In some instances, fil- 
tering media of the general nature of infusorial earth 
may be added to the liquid which is to be clarified. 
With liquids difficult of filtration these media are quite 
helpful. 

‘The tanks to which these liquids are transferred for 
storage are constructed of metals which will have no ef- 
fect on the contained liquids. For convenience, they are 
connected directly with the filling machines in the 
department using a pump and level float 
that transfer proceeds automatically when 
ever the filter tanks are empty. 


packaging 
switch so 


AGING PERFUME AND TOILET WATERS 


In the case of perfumes, toilet waters, and colognes, 
the storage period is part of the processing as it is 
routine to age these products for a certain fixed period 
of time before packaging them. At the end of the aging 
period, the product is refiltered and issued for packag- 
ing. 

‘There is no doubt that this period of aging is much 
more than a mere tradition, and that its effects are defi- 
nite and very noticeable. The odor of alcohol itself in 
the preparation is completely eliminated, the various 
components of a good formula are no longer so clearly 
detectable as individual odors, and poorly soluble por- 
tions of the ingredients used become completely insolu- 
ble and are readily removable by filtration so that the 
liquid will remain clear and brilliant indefinitely. None 
of these changes occur in an unaged product. 

What chemical or physical changes take place in the 
aging of perfumes remains a matter mostly of conjec- 
ture — because of the complex nature of the mixture, 
there is scope for many reactions, oxidations, polym- 
erizations, reductions, and interchanges. We do know 
that these are demonstrable changes in the odor qual- 
ity, in good formulas a very definite improvement, 
probably similar to the development of a bouquet in 
the aging of wines and liquors. Attempts to accelerate 
these changes have only been partly successful. Expo- 
sure to ultra violet rays has been suggested and it does 


bring abut a partial change — too intense an expo- 
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sure may bring about diagreeable changes. Our knowl- 
edge of the subject is empirical and scant. 


CHILLING PERFUMES IS FINAL STEP 


As part of the final preparation of perfumes, toilet 
water, and colognes, it is customary to chill the prod- 
uct, usually to the freezing temperature of water or 
slightly below just before the final filtration. This gives 
a better and more lasting clearness to the product. It 
probably depends on the agglomeration of particles of 
scantily soluble material into masses of such size that 
will be caught and retained by the meshes of the filter 
pads. It probably does not do much to improve or alter 
the quality of the odor, in some cases the odor of the 
material may seem to have lost slightly its intensity but 
this appears to be a temporary effect, as the product 
soon regains its original strength. 

This chilling is accomplished on a large scale by 
pumping the liquid from the tank through a chilling 
unit depending upon the expansion of a liquefied re- 
frigerant gas in its cooling coils and circulating the liq- 
uid from tank to chilling unit and back until it has all 
reached the predetermined temperature, 

At this point, the liquid is filtered and when it has 
again resumed atmospheric temperature it is ready for 
bottling. Samples are first examined in the control lab- 
oratory, the odor, color, specific gravity, and other re- 
quired constants are checked and such corrections 
made as seem to be indicated. 


REMIXING LOTIONS, WAVE SETS, ETC, 


In the case of lotions, wave sets, bubble baths, and 
other preparations, no protracted aging is usually nec- 
essary although it is desirable to let the bulk material 
remain in storage and for observation for a brief period 
so that it may come to equilibrium. Most of these prep- 
arations require thorough remixing before being trans- 
ferred to the filling machines in order to insure com- 
plete uniformity. These too are transferred by means 
of pumps. It is customary to avoid a too violent or pro- 
longed mechanical handling of products like emul- 
sions or gum lotions as this has a tendency to break 
down and thin them. 

The storage area should be protected from sudden 
temperature changes for the same reason, and expo- 
sure to light is inadvisable as it has a definite effect on 
color and odor, and may accelerate possibie rancidifica- 
tion. 


THE CONTROL LABORATORY 


In an enterprise even of moderate size, it is essential 
that a control laboratory be available in order that all 
operations be carried out intelligently and systematic- 
ally. 

While raw materials for cosmetic use are and should 
be bought under strict T.G.A. specifications, there may 
be, even under these specifications, a wide variation in 
physical properties and proper steps to be taken to off- 
set these can best be undertaken with guidance from 
the laboratory. 

Phe control laboratory not only vouches for the ac- 
ceptability of the ingredients used, but can follow 
through the steps of the process to determine correct- 
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Florida Coldpressed Grapefruit Oil 


Important data on physical and chemical properties made from 


different varieties of fruit by the same process . . . Analysis of 


oils from four plants each using a different method of extraction. 


J. W. KESTERSON* 


URING recent years the demand for Florida 

cold pressed grapefruit oil has decreased. Large 

essential oil houses have complained that they 
have been unable to obtain grapefruit oil which would 
meet the flavor requirements as based upon oils ob- 
tained in the past. Sufficient information concerning 
the character of coldpressed grapefruit oils produced 
in Florida has been lacking. Such information must 
necessarily represent sampling to include the effects of 
varieties and methods of extraction if an accurate pic- 
ture of the situation is to be presented. The purpose of 
this paper is to present data relative to the physical 
and chemical properties of the oil made from different 
varieties of fruit by the same process; also, to show the 
analyses of oils from fruit secured from four commer- 
cial plants, each of which was using a different method 
for the extraction of oil from the peel. 


EXPERIMENTAL SAMPLES 

Experimental samples were prepared in the Citrus 
Experiment Station pilot plant designed for the pro- 
duction of Whole fruit was passed 
through a corridor of carborundum rolls in this proc- 
ess. As the fruit passed through the extractor it was 
turned over and over and abrasive rolls rasped the 
flavedo from the fruit, Water sprays were directed onto 
the fruit and rolls to wash away the oil and grated peel. 
The oil and water emulsion was passed over a stainless 


essential oils. 


steel shaker screen to remove the suspended solid par- 
ticles, and then transferred to a stainless steel holding 
tank. The oil was separated centrifugally from the 
aqueous phase by passing the emulsion through a 


© Citrus Experiment Station, Lake Alfred, Florida. 


Sharples centrifuge (15,000 r.p.m.). Following separa- 
tion the oil samples were stored for approximately one 
week at 32°-40° F. and during this winterizing treat- 
ment undesirable waxy materials separated from the 
oil and settled out. 

Che physical and chemical characteristics of grape- 
fruit oil expressed from five different varieties of grape- 
fruit are presented in Table 1. These samples repre- 
sent pure grapefruit oil prepared in the pilot plant 
from known varieties of grapefruit. Each sample rep- 
resents a single variety. Methods of analyses employed 
were those previously used by Kesterson and McDuff 
(1). 

Selection of varieties were made to include the com- 
mon types of grapefruit and since the readers may not 
be familiar with their genetic relationship it is given in 
Fable 2. Shaddock or pummelo is listed as a progenitor 
of grapelruit. However, there is some doubt in regard 
to this relationship which is discussed further in the 
section on coldpressed oil of Shaddock. 

Variety of the grapefruit was thought to be a factor 
which might be affecting the quality of the oil, since in 
recent years manufacturers in have 
been processing mixed varieties of fruit. According to 
Nelson and Mottern (2) Duncan variety had been 
used in past years for oil extraction. No significant dif- 


some instances 


ferences were found in the analyses of the oils secured 
from the different varieties of grapefruit. So samples 
of the oils were submitted to three large essential oil 
houses for their evaluation of the oils from the-stand- 
point ol flavor and aroma. 

One of the essential oil houses reported that all of 


the samples were unsatisfactory with no further com- 


TABLE 1 


Characteristics of Coldpressed Grapefruit Oil Prepared in Pilot Plant 
from Various Varieties of Fruit During the 1948-49 Season. 


Refractive 
Index of 
Refractive 10% 
Variety Specific Index Distillate 
of Gravity N 20 N 20 
Fruit 23°¢./28°C. D D Difference 
Duncan 0.8560 1.4773 1.4716 0.0057 
Marsh Seed- 
less 0.8570 1.4772 1.4715 0.0063 
Thompson 0.8558 1.4773 1.4715 0.0058 
Pink 
Ruby Red 0.8556 1.4771 1.4714 0.0057 
Foster Pink 0.8588 1.4779 1.4711 0.0068 
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Optical 
Rotation of 

Optical 10% Aldehyde Evapora- 
Rotation Distillate Content Ester tion 

25 25 % Content Residue 

*¢ “pd Difference (decyl) % % 

+90.25 +97.23 6.98 1.30 3.59 10.50 
+ 88.61 +97.23 8.62 1.58 3.55 10.64 
+ 90.04 +96.03 3.99 1.46 3.47 10.29 
+ 89.38 + 97.03 7.65 1.54 4.41 9.73 
+ 86.74 +96.23 9.49 1.66 3.70 13.46 
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ment. Another reported that the sample of grapefruit 
oil extracted from Marsh Seedless and Foster Pink va- 
rieties gave an oil that was acceptable from the stand- 
point of flavor and aroma. The third reported that all 
samples were unsatisfactory because they had an 
orange by-odor, although all of the samples submitted 
were pure grapefruit oil. 


COLDPRESSED OIL OF SHADDOCK 


It has been commonly accepted that the grapefruit 
was a sport from the Shaddock and probably for this 
reason oil of Shaddock has commonly been included 
with oil of grapefruit. Actually this relationship of 
Shaddock to grapefruit has not been established, but 
rather surmised, since the grapefruit more nearly re- 
sembled the Shaddock and the two might not be re- 
lated or the grapefruit might be a natural cross_be- 
tween Shaddock and orange. In connection with these 
experiments a sample of oil was made from the true 
Shaddock and These data 
will be found in ‘Table 3, where they are compared 


the constants determined. 


with data on oils from both seedy and seedless grape- 
fruit and orange oil, It will be noted that the optical 
rotation of the oil of Shaddock is considerably lower 
than that of oil of grapefruit and the same is true of the 
aldehyde content. In the case of both ester content and 
evaporation residue the figures for oil of Shaddock are 
high with orange oil having the lowest values. It would 





The author at work ona research problem in his laboratory. 
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TABLE 2 


Genetic Relationship of the Common Types of Grapefruit. 


RUBY RED AND OTHER RED MEATED VARIETIES 
(Seedless) 


Sport of Thompson Pink 


THOMPSON PINK VARIETY 


Sport of Marsh Seedless 







MARSH SEEDLESS VARIETY 






A Sport or Variant of a 


Seeded Type 









SEEDED GRAPEFRUIT FOSTER PINK VARIETY 


Thought to be a Sport (Seeded) 


or Variant of the Shaddock Sport of Walters 





SHADDOCK 


or 


PUMMELO 





thus appear that in several respects oil of grapefruit ap- 
pears to be intermediate between oil of orange and oil 
of Shaddock. 

The writer has not found in the literature any data 
relative to pure oil of Shaddock, and in view of the 
data in Table 3 it might be advisable to consider eliminat- 
ing the synonymy since oil of Shaddock might at some 
time become an article of commerce. 


COMMERCIAL SAMPLES 

Coldpressed grapefruit oils are expressed commer- 
cially by four different types of equipment; namely, 
(1) Pipkin roll, (2) screw press, (3) Fraser-Brace ex- 
tractor and (4) Pipkin juice extractor. All of these 
methods of extraction give an emulsion of oil and wa- 
ter. The oil is separated from the aqueous phase by 
centrifugalization. Following separation the oil is 
stored at 32°-40° F. to remove undesirable waxy mater- 
ials. ‘he clear oil is decanted into storage tanks which 
are maintained at about 40° F. 

Four samples of coldpressed grapefruit oil were se- 
cured from four plants, each one of which was using a 
different method for the extraction of the oil from the 
peel. These samples were taken from lots of oil ranging 
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Varieties of grapefruit, oranges, lemons and mandarins are grown in the 


from 3,500 to 11,00 pounds which represented the 
production for approximately one year. 

The physical and chemical properties of the samples 
of coldpressed grapefruit oil, Which were secured from 
four commercial plants, are presented in Table 4. The 
grapefruit oil samples expressed by the Pipkin juice 
extractor, screw press and Pipkin roll were very slightly 
contaminated with This often occurs in 
some commercial processes since the oversized oranges 
usually go to the grapefruit juice extractors. This re- 
sults in a small amount of orange peel being mixed 
with the grapefruit peel. 

Samples of these oils were also submitted to three 
large essential oil houses for their evaluation of the 
oils from the standpoint of flavor and aroma. One of 
the essential oil houses reported that all of the samples 
were unsatisfactory with no further comment. Another 
reported that the samples of oil expressed by the Pip- 


orange oil. 


TABLE 3 


A Comparison of the Characteristics of Typical Samples of Citrus Oils 
Expressed from Different Varieties of Citrus by the Same 
Method of Extraction during the 1948—49 Season. 


‘ Grapefruit Orange 
Variety of Fruit Shaddock Marsh Duncan Valencia 
Seedless 
Specific gravity 
28°C./28°C. 0.858 0.857 0.856 0.844 
Bln 20 
Retrantive inden 00's, 1.4779 1.4778 1.4773 1.4730 
Optical rotation « . + 81.14 + 88.61 + 90.25 + 96.10 
Aldehyde content 0.46 1.58 1.30 1.65 
(decyl) — % 
Ester content — % 4.22 3.55 3.59 0.97 
Evaporation 
residue — % 12.99 10.64 10.50 3.12 


& Essential Oil Review 





citrus groves found throughout the great state of Florida. 


TABLE 4 


The Physical and Chemical Properties of Coldpressed Grapefruit Oil 
Produced Commercially in Florida During the 1948—49 Season. 


Fraser- Pipkin 
Brace Juice Screw Pipkin 

Method of Extraction Extractor Extractor Press Roll 
Specific gravity 

25°C¢./23°C. 0.8560 0.8556 0.8505 0.8537 
Refractive indexN 7 = 1.4773. «1.4774 1.4755 ‘1.4767 
Refractive index of 10 % 

distillate N i. 1.4716 1.4712 1.4713. —«*1:.4714 
Difference 0.0057 0.0062 0.0042 0.0053 
Optical rotation & = + 90.25 +91.03 + 92.83 +92.35 
Optical rotation of 10 % 

distillate « 7° +97.23 +97.05 +97.03 +96.63 
Difference 6.98 6.02 4.20 4.28 
Aldeyhde content 

(decyl) — % 1.30 1.24 1.46 1.53 
Ester content — % 3.59 4.66 3.68 4.38 
Evaporation 

residue — % 10.50 8.62 5.77 7.72 


kin juice extractor was acceptable, even though it had 
been contaminated very slightly with orange oil. The 
third reported that all samples were unsatisfactory be- 
cause they had an orange by-odor. However, they pre- 
ferred the three samples which were very slightly con- 
taminated with orange oil. 

In general the coldpressed grapefruit oil produced 
in Florida during past years has been contaminated 
with orange oil, and it appears evident that in two of 
these cases that their original standards were based on 
samples which were contaminated with orange oil. 
During recent years the production of grapefruit oil 
represents oil that is either pure or very slightly con- 
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and it seems evident that 
this factor is responsible for its rejection in some Cases. 


taminated with orange oil, 


SUMMARY 


The chemical and physical characteristics of com- 
mercial coldpressed grapefruit oil expressed by four 
different commercial methods of extraction have been 
determined and presented, 

The properties of coldpressed grapefruit oils ex- 
tracted from Duncan, Marsh Seedless, Thompson Pink, 
Ruby Red and Foster Pink varieties by the same proc- 
ess are presented, ‘The characteristics for Shaddock oil 
are given. 

In general the coldpressed grapefruit oil produced 
in Florida during past years has been contaminated 
with orange oil, and it seems evident in some cases that 
the objection to present lots of oil is that it represents 
either pure or very slightly contaminated grapefruit 
oil. 
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The Fragrance Business 


pen fragrance business is much larger than is con- 
sidered by many, said Pierre Harang, vice president 
of Houbigant at the Annual Convention of Associated 
Chain Drug Stores. 

In 1948 fragrance—and by 
product in the field where fragrance is the primary sell- 
ing factor—constituted more than 100 million dollars out 
of a total of approximately 700 million for the entire toi- 
let preparations business. 

Why then the rumor that there has been a 
substantial drop in fragrance sales? Mr. Harang attrib- 
utes it to the fact that fragrance has been confused with 
perfume, that whenever the word “fragrance” is used, the 
first thing that comes to mind is perfume, though it is but 
part of the fragrance business. Because there has been a 
small drop in perfume sales only since 1946, many people 
in the trade believe there has been a substantial drop in 
fragrance products, while this is not so, Fragrance prod- 
ucts as a Whole have increased in volume. 

Another reason for the spreading of this negative ru- 
mor is the fact that in 1945 and even 1946 well estab- 
lished and reliable perfume manufacturers could not 
supply the demand and therefore, many houses which 
pre-war had never sold perfumes, as well as newcomers, 
flocked into the field, flooding the market with inferior 
quality perfumes, which women bought because they 
had the money and nothing to spend it on. Since they hi id 
not developed a taste for bought good 
and bad alike. In 1946 they stopped inferior products, 
with the result that many so-called perfumers passed out 
of the picture, leaving the impression that because of the 


fragrance is meant any 


negative 


fragrance, they 


many failures, the whole business had gone to pot—for- 
getting that none of the 
out of business. 

Perfume sales in 1948 amounted to $27,700,000, which 
is more than 27° of the entire fragrance business. 

He points out the fact that the fragrance industry is 
young in this country and that it will make great strides, 


good quality houses had gone 
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as the men and women in the U.S. develop their sense of 
smell. Since the U.S. has the highest standard of living of 
any country it has an excellent potential. As in other 
fields what was once a luxury becomes little by little, a 
necessity. “Once used—always used” is slogan applicable 
to all fragrance products. 

As ways of improving the fragrance picture in the fu- 
ture in Chain Drug Stores, Mr. Harang stressed the need 
for carefully evaluating new resources; of buying mer- 
chandise instead of concessions; of not adding more new 
classification of consumer goods, which takes space away 
from toiletries; of not displaying fragrance products with 
articles which do not make for the atmosphere needed 
for their successful selling; and of not reducing the cos- 
metic sales staff when business gets tight. 





Drug Store Profits 


RUG store proprietors are have increasing difficulty 

in operating their businesses at a profit, according to 
the 17th annual edition of the “Lilly Digest,” which sum- 
marizes the 1948 financial reports of 1,122 drug stores. 

Net profits earned by all stores reporting showed 25% 
of the stores had a net profit of 10%; 34% had a net of 
5% to 9%; 20% earned 2% to 4%; 10% had a net of less 
than 2%, and 11% operated at a loss. 

“The percentage of stores operating at a loss has been 
creeping up steadily in recent years,” the report says. 
“After reaching a low of 49% in 1944, it went to 5°% in 
1945, to 7% in 1946, 99% in 1947 and 11°% in 1948.” The 
1948 average, however, is aaaih below the 34°% reached in 
the depression year of 1932. 

The “Lilly Digest” is issued by Eli Lilly & Co., Indi- 
anapolis. Each year the proprietor of each registered drug 
store in the United States is invited to submit his year’s 
operations figures for confidential analysis. Within 60 
days he is supplied with a complete analysis report repre- 
senting a percentage breakdown of his figures, along with 
comments and suggestions. 





Cosmetic Make-up Cake 


COSMETIC make-up cake, which, he claims, is 

easier to make than older type products and which 
overcomes the tendency to cause dryness of the skin, is 
described by H. Sharlit in U.S. Patent 2,165,340. A typi- 
cal procedure calls for the use of: 


RUS ry ercreiecara cubi Raronan eRe iiea 70 Ib. 
Titanium dioxide ......... 15 Ib. 
PeIBIOES: 5 co s.o-0s.shsc wae 3 Ib. 
Dehydrated skim milk ..... 15 Ib. 
Sodium lauryl sulfate ...... 14 lb. 
NEPRUGT AUN ssc oes dk Stee 5 Ib. 
Yellow petrolatum ........ 5 Ib. 
| ee ee Tee 10 Ib. 


The first five ingredients are mixed and the mixture 
passed through a micro-pulverizer to obtain complete in- 
termingling. The powdery mass is placed in a mixer and 
the rest of the ingredients are added. The combined ma- 
terials are again passed through the micro-pulverizer, 
and the material is then compressed into cake form and is 
ready for use. 
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Television is Ready to Work for 


Ou 


How well is it adapted to do a mass promotion job for the cosmetic, soap and 


flavor industries? 


. What are its weaknesses? . . . 


What does it cost? 


T'hese and other relevant questions are answered by practical experience. 


JOHN BOYLE 


S television ready for use as a mass advertising me- 

dium? Will its cost be proportionately high or low, 

as compared with other media? How well adapted 
is it as a sales and promotional tool for the cosmetic, 
perfume, soap and flavor manufacturing industries? 

Until comparatively recently, it would have been vir- 
tually impossible to answer any of these questions. 
Even now definitive, cannot be 
given to each query. But advertising pioneers, some of 
them from. the and industries, have 
blazed the trail and have made the initial trial-and- 
error mistakes and discoveries. As a result of their ex- 
perimentation with programming and television com- 
mercials, some fairly reliable data has been unearthed 
bearing on the future of 
specific application to the plans of cosmetic manulac 
turers. 


conclusive answers 


cosmetic soap 


I'-V generally, and as it has 


Consider this as an informed interim report, com 
piled just as ‘T-V has come into its own commercially, 
after its huge prior success as an entertainment me- 
dium. Here, in one, two, three order are the answers to 
your questions: 


PERTINENT QUESTIONS ANSWERED 

1. Js television ready for use as a mass advertising 
medium? Answer: Yes, and it is justifying itelf much 
more rapidly and emphatically than its fondest sup- 
porters thought possible a year ago. Sales results vary, 
of course, but they have been uniformly good. One 
company (in the floor covering industry) decided to 
invest part of a fat surplus in the new medium, purely 
as an experiment. It found that T-V was outselling all 
other media used by the company, dollar per dollar. 

2. Will its cost be proportionately high or low as; 
compared with other media? Answer: Television time 
costs have followed radio time costs, as closely as pos 
sible. Comparisons with magazine and newspaper costs, 
neithet less difficult than in 
the case of radio, There is one qualification: ‘T-V_ has 


therefore, are more not 
grown at such a dizzy pace, it has been impossible to 
keep an orderly “book” on rates that would be good 
over any wide area for a full week. Television people 
think they now know cnough about their business baby 
to say, honestly, “Television will sell more of every 
thing eventually at /ower dollar cost. If your product 
is peculiarly adapted to T-V, it may do that job for you 
right now.” And, it may be added parenthetically, they 


feel pretty certain you'll agree you're getting your dol- 
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lar’s worth out of ‘T-V from the time you begin to use 
it. 

3. How well adapted is it as a sales and promotional 
tool for the cosmetic, perfume, soap and flavor manu- 
facturing industries? Answer: Our reply to this ques- 
tion must be given in two parts. First, the theoretical 
finding. On this score, T-V people say geography is still 
the most important factor. I'-V is and for years will re- 
main very much an urban sales tool. Consequently, 
products selling well in big centers of population are 
well adapted to T-V; tractors and other farm imple- 
ments would not be well adapted. From this viewpoint, 
cosmetics and toilet goods would seem to be very well 
adapted to T-V use (to the extent that one wonders 
why more manufacturers in the field have not taken 
the plunge). It reaches a major part of their market, 
with little waste. 

But, what has actual experience in the field shown? 
That, of course, provides the second part of our an- 
swer. As we have indicated, use of ‘1-V by toilet goods 
and cosmetics people has been somewhat limited (al- 
though important new schedules are coming up); even 
that amount of experience has shown, however, that 
product acceptance, as reflected in brand acceptance, 
is high. 

Daniel Starch and Staff, consultants in business re- 
search, bear out the conclusions on this favorable im- 
pact. Each month, the organization sends crews out to 
interview hundreds of television set-owners. Recogni- 
tion and recall techniques are used. Questions asked 
cover viewing, attitude and measure of brand accept- 
ance. 

In comparison with the acceptance vouchsafed prod- 
ucts in general, field work shows, that accorded such 
products as Ivory soap, Vel, Lustre-Cream shampoo, 
and several other toilet goods and soap products, has 
been relatively at a high level. 


LUSTRE CREAM SHAMPOO PROGRAM IS POPULAR 


In the case of Lustre-Cream, for instance, 30 percent 
of the men interviewed remembered having seen the 
television commercial used in behalf of the product, 
and of these some thirty-six percent said that they 
either “looked forward” to seeing the commercial, or 
“enjoyed” it. 

\mong women viewers, as was to be expected, mem- 
ory quotients and acceptance were even higher. Fifty- 
of the interviewed remembered 


two percent women 
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having seen 


the commercial, and fifty-three percent 
said they looked forward to and enjoyed seeing it. 

For both men and women (taken as a group) brand 
acceptance was high. Twenty-seven percent of viewers 
said they selected the brand, as against twelve percent 
of non-viewers. 

‘There are some general conclusions, applying to cos- 
metics and toilet goods in common with all other prod- 
ucts, that are just as important in any analysis of the 
future commercial performance of television. 


MISTAKES THAT HAVE BEEN MADE 

I-V seems tremendous. . . . 
People seem to like or dislike intensely the things they 
see and hear on television. This is reason for caution, 


First, the impact of 


as well as for sales optimism. Sponsors coming into tele- 
vision for the first time can now profit by the mistakes 
of their predecessors. 

What The most com- 
mon reasons for “dislike” or “object to” in comments 
of those interviewed included, “Been on too long, tired 


were some of these mistakes? 


of seeing it.” . “Commercial is too long” and 
“Not natural enough.” The latter reason was_ fre- 
quently quoted. In one series of five interviews involv- 
ing a tobacco product, three persons said the commer- 
By this, they meant 
that the action was not natural, was too forced and un- 
realistic. Ihe same sort of copy formerly read on radio 


cial for the product was “‘silly.” 


with good results was not satisfactory when read and 
enacted on ‘T-V. 
Here are some actual quotes, taken verbatim from 


Jt 


ed IF 


Production in studio during the photographing of a film commercial for the Hoffman Beverage Co. 


pared first and visual action was then carried out to the playing of the sound track. . 
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interviews with various television-set owners: 

“They cut in at the wrong time. Cuts up the pro- 
gram. 

“Too many characters and too repetitious.” 

“Not true to life and the music’s too loud.” 

“How could you get that pepped up over a common 
necessity? 

“Not mature. Stupid. Never see a fellow rave like 
that over a razor blade.” 

“It’s childish. You never see and hear men carry on 
such conversations.” 

“It’s sickening. Fatuous. My kids watch it, 
don’t.” 

‘Too false.” 

It will be noted that criticism of unrealistic commer- 
cials is merciless and widespread. Naturalism, at this 
state of T-V’s development, is apparently essential to its 
acceptance. 

One company has found this out to its sorrow. Its 
product, plugged by a distinctive trade mark character, 
was one of the outstanding radio sales successes of the 
decade. The same trade mark character, on T-V, has 
been a flop and has caused some hurried sales confer- 
ences. Unreal and “visually unappealing” is apparently 
the verdict. 


but I 


COMMERCIALS WOVEN INTO PROGRAM 


How about technique? Well, research men in T-V 
classify commercials as “integrated” (woven into the 
(separate commercial telling a 
(as in time signals), ‘“dem- 


program), “dramatic” 
story), “cartoon,” “service” 





\ 


Sound track was pre- 


. Commercial is being used for 20 second spots. 
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onstration,” and “stop motion” 
played with film). 

In the use of these techniques, there have been sev- 
eral surprises. Demonstration commercials, contrary to 
expectations, have not been too successful. Stop motion 
messages, a hit for the last several months, may be ex- 
pected to lose some of their popularity as the novelty 
wears off. For the long pull, as far as toilet goods and 
cosmetics manufacturers are concerned, dramatic, in- 
tegrated and dramatic-demonstration techniques would 
seem to be the most promising. 


(in which tricks are 


ALMOST THREE MILLION TV SETS IN USE 


Finally, a word on your present market. In 1946 
there were eight stations on the air in six cities and 
there were 10,000 sets in the hands of the public. At 
the end of 1947, there were eighteen stations, some 
142,000 receivers. On New Year's Day, 1949, there were 
fifty-one stations, in twenty-seven cities, with 1,000,- 
000 sets in use. Since the first of last year, progress has 
been phenomenal; there are now eighty-eight stations 
on the air, in fifty-seven cities, and there are some 2,- 
700,000 sets in use. There will be far over 100 stations 
in another month or so, and the FCC has 351 frozen 
applications on hand. Some T-V men say that if you 
start to plan a program today, by the time you have it 
on television, there will be 4,000,000 sets in use! 

That's how fast T-V is growing, how important it 
has become as a sales tool. It is hoped this article will 
be of use to you as you consider plans for future use of 
that tool. 





Alginate Preparations 


HE alginates, which are‘derived from seaweed, find 

increasing use in the fields of cosmetics and derma- 
tology. The value of glycerine in the formulation of algi- 
nate preparations is well indicated in the report by 
R. E. M. Davies (Soap, Perf. & Cosmetics 22:365, 1949). 
Illustrative is the following method for making a deter- 
gent jelly: 
Calcium alginate 
Rt SE ss orcicesenewsssannaes 
Technical triethanolamine lauryl sulfate . 
IE: kb be ca wk ee aes 'nurtincacaes. 
Methyl p-hydroxybenzoate ............. 
Perfume and coloring, ........ccssecess 
WUD 0 ONO oes ore caerawcackneaet 


2.00 parts 
1.00 part 
10.00 parts 

5.00 parts 

0.15 part 

sufficient 
100.00 parts 

Mix the ingredients, brisk stirring being continued un- 
til the mass begins to thicken, when the preparation 
should immediately be packed. 

Another interesting preparation, a so-called “jelly- 
cream,” consists of a stable product with the appearance 
of a cream and the texture of a jelly. On application it 
rubs in easily to leave a soft effect. Such a product is made 
from: 


| eae ra a 
eT ers 
ROGUE WU OS IR. dike ew odsas sc eee ewes 
RUN ha cck cacn sede teskcenenssens 
SAGO POUGOERIUTE 26 ccc cess cee seens 
Methyl p-hydroxybenzoate ............. 
NN oo ah te an eo Pe ae 
Distilled water, to Make .... «sce scence 


1.00 part 
0.20 part 
3.00 parts 
10.00 parts 
3,00 parts 
0.15 part 
sufficient 
100.00 parts 
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Heat the wax and oil on a water bath until fluid and 
then add, with constant stirring, to a solution of sodium 
alginate and the glycerine in 50 parts of hot (65°C.) 
water. Emulsify and homogenize. Reduce the calcium 
citrate to a fine powder, slurry with the remainder of the 
water, add to the mixture, stirring briskly, pack and al- 
low to set. 





Premiums as Sales Factor 


HE extensionof highly competitive market conditions 

into all major industrial fields places premiums in 
a position where they may be a crucial sales factor, ac- 
cording to Egmont Arens, industrial designer. Speaking 
at a luncheon meeting of the New York Premium Club, 
My. Arens predicted that a comparatively new type of 
premium, made possible by advances in the development 
and fabrication of plastics, would grow in importance. 
He called this new type the “built-in” premium, because 
it is actually a part of the product or package, itself, and 
appeals to consumers at point-of-sale and in the home at 
point-of-use. He cited Kraft’s gaily patterned glass con- 
tainer for cheese spreads as the “classic example” of the 
built-in premium, declaring that “the imprinting of 
bright and varied figures on these glasses transformed 
them from mere containers into items avidly collected by 
millions of housewives’. He explained that the tremen- 
dous flexibility and range of plastics, coupled with their 
durability, make them particularly suitable to adapta- 
tion as built-in premiums. He pointed out that two ma- 
jor toothpaste manufacturers, Listerine and Kolynos, 
have adopted premium plastic caps as a part of the prod- 
uct, and that Mennen’s has built-in a plastic rattle pre- 
mium for its baby powder. Close product tie-in and pre- 
miums which lend themselves to demonstration, he said, 
are required for effective television advertising.—Packag- 
ing Parade 





“That good looking young fellow at our beauty bar is our best 


cosmetic promotion in ten years!” 
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The Economy Has a Cold 


= I us get behind economic changes before the danger 

of falling revenues, languishing trade and jobless 
among the young and middle-age groups is upon us. A 
patient with a cold was told by his doctor, who hadn’t 
been too helpful, to walk home from the doctor’s office. 
The patient demurred: “Why doctor, it’s teeming out- 
side and I'll surely get pneumonia if I dare walk home. 
You can’t be serious.” The doctor replies, “But I know 
what to do for pneumonia, but not for a common cold.” 
The economy has a cold. It would be unwise to risk pneu- 
monia. The patient is too important. His continued 
good health is necessary for the world’s health.—Emil 
Schramm. 


Largest Retailers Report 1949 Sales 
CCORDING to the National City Bank the largest 
retailers in the United States reported the following 

sales (in millions of dollars) for the calendar or fiscal year 
of 1949: 


Department & Specialty Stores 


Allied Stores Corporation $419 
Associated Dry Goods Corp. 15] 
Barker Bros, Corp. 35 
gest & Co. 39 
Bond Stores 84 
Broadway Dept. Store 54 
Lane Bryant, Inc. *36 
Bullock’s, Inc. 117 
Burdine’s, Inc. + | 
Carson Pirie Scott & Co. 69 
City Stores Co. 168 
Consolidated Retail Stores 36 
Crowley, Milner & Co, 26 
Davidson Bros. 32 
Emporium Capwell Corp. 63 
The Fair 37 
Federated Dept. Stores 347 
Marshall Field & Co. 225 
Gimbel Brothers 307 
Goldblatt Brothers 95 
Grayson-Robinson Stores 74 
Hale Bros. Stores 29 
Halle Bros. Co. 40 
Hearn Dept. Stores 5 

Hecht Company 83 
Higbee Company 42 
Joseph Horne Co. 54 
Howard Stores Corp. 5 

Interstate Dept. Stores 67 
Kobacher Stores 29 
Lerner Stores Corp. 127 
R. H. Macy & Co. 315 
Mandel Brothers 36 
Mangel Stores Corp. 27 
May Dept. Stores Co. 107 
Meier & Frank Co. 44 
Mercantile Stores Co. 119 
Miller-Wohl Co. 28 
National Department Store Co. 90) 
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Ohrbach’s, Inc. 39 


J. C. Penney Co. 885 
Rich’s, Inc. 49 
Richman Bros. Co. 41 
Rike-Rumler Co. 29 
Ed. Schuster & Co. 41 
Scruggs-Vandvet & Janney 57 
Stix, Baer & Fuller Co. 48 
Thalhimer Bros. 25 
Western Dept. Stores 30 
Wieboldt Stores 60 
Woodward & Lothrop 39 
Younker Brothers 37 
Chains-Variety Stores, Ete. 
Edison Bros. Stores 75 
Gamble-Skogmo, Inc. 152 
W. T. Grant Co. 234 
H. L. Green Co. 102 
Katz Drug Co. 27 
G. R. Kinney Co. 35 
S. S. Kresge Co. 289 
S. H. Kress & Co. 165 


McCrory Stores Corp. 98 


McLellan Stores Corp. 56 
G. C. Murphy Co. 138 
Neisner Brothers 58 
J. J. Newberry Co. 135 
Peoples Drug Stores 47 
Reliable Stores Corp. 25 
Rexall Drug, Inc. 174 
Thrifty Drug Stores Co. 44 
Unit. Cigar-Whelan Stores 77 
Walgreen Company 163 
F. W. Woolworth Co. 624 


® Indicates 8 months. 


The Tax Burden 


i i IERE are abundant signs that we can achieve a bal- 

anced and highly productive economy following the 
post-war period of inflation and readjustment if we 
adopt a sound fiscal policy. Such a policy would stimu- 
late increased purchases of goods by the consuming pub- 
lic and give necessary incentives to job-creating invest- 
ment without reducing federal revenues. It will be a 
happy day for all when the Congress can substantially 
reduce the tax burden in all income brackets. This we 
are unable to do now if we are to fulfill our world-wide 
responsibilities, but we can make immediate revisions in 
the interest of incentive.—Hon, Walter A. Lynch 


Safer Insecticides 


i» Ik. year 1950 will certainly find the trend increasing 
in the direction of safer insecticides. On January 17, 
the Food and Drug Administration begins a series of 
hearings to determine the relative hazards of insecticides. 
Out of those hearings undoubtedly will come a clearer 
indication of what type of insecticide to use, and where, 
when and how.—iVilliam P. Marsh, Jy. 
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What the Retail Buyers Report 


Good year ahead seen by most retailers . . . Trend is 


Towards smaller packages at more popular prices . . . En- 


ergetic promotions bring satisfactory results wherever tried. 


HE coming year promises to be a good one for 

the cosmetic industry. Christmas sales generally 

met all expectations as to volume and ideas were 
obtained which may serve both manufacturers and re- 
tailers alike in planning sales and promotion for the 
balance of the year. Generally the trend was towards 
smaller sized packages which necessarily sell at more 
popular prices. 


Good Year Ahead for Manufacturers 


Who Work with Retailers 


Chicago—Chain drug stores’ presentation of per- 
fumes and cosmetics generally is superior to that of any 
shop except the speciality swank emporium. 

Department stores with extensive space in which 
lines are displayed are not using either display or ad- 
vertising to the same advantage as the drug chains. 

The larger stores throughout the Middle West have 
gone overboard on glamour, sexy appeal, and the pas- 
sionate excitement such-and-such a fragrance produces 
to aid “her” in getting her man! How much of this co- 
operative advertising the maker is responsible for is 
not being divulged but he may well hang his head in 
shame. Fragrance carries a tremendous spiritual uplift 
with it—wisely used and known how to apply. It 
pleases her who wears it and those who pass her. 


SELL FRAGRANCE IN 1950 


A study of departments, advertising and windows in 
seven major cities of the Middle West reveals that not 
one has an idea of Use of fragrance for any but a Big 
Occasion, Fragrances should be as much a part of daily 
dressing as is the lipstick, the soap and water, bath or 
shower. Women don't know how to use perfume, un- 
less by chance they've learned the art in France where 
fragrance is as important as wine. 

Perfumes and colognes had their big month last De- 
cember. But what about the other 11 months of the 
year? Soap makers sell that all year. Why aren't fra- 
grances featured as one of the fresh-vibrant themes for 
the day, to make one feel important to herself? The 
business woman, the career gal, the college co-ed and 
the junior miss are business potentials that the sexy-get 
your-man-advertising do not particularly appeal to. 
They want to feel fresh and what does it better or more 
efficiently than a subtle fragrance? 

Recently a survey among perfume, cologne and cos- 
metic buyers did not reveal a single drop of fragrance 
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on one of 10. One buyer said: “We never let the girls 
use it during business hours.”’ At least that was as good 
a way to lose a sale as any dreamer could conceive. If 
13 girls in a department had their choice of fragrances 
the store would soon have so many repeat orders a 
major executive would come to see wha’ hoppen! 


CHRISTMAS WAS JUST PERFUME 


If any manulacturer of fragrances felt his brand did 
not match up to his anticipated retail sales it was be- 
cause there were only 48 pages of such presentation in 
two days throughout six cities. One “wooed, 
courted, intrigued, dazzled, lucky-in-love, a forbidden 
fragrance, witty, even a crowning glory, tender, senti- 
mental, memorable, giddy, and could decorate her 
charms, exciting as Paris tantalizing,” and there 
were many more words of similar meaning to “in- 
trigue”” some on into buying. That may be advertising 
psychology but it is not selling psychology for those 
statements cannot be proved by the retailer as a guar- 
antee to his customer. Certainly it’s smart. But let’s get 
down to selling fragrances because they make one feel 
happier, more important to one’s self, and because a 
delightful fragrance is just plain delightful, even as is 
the fragrance of a rose. It’s heaven scent. 


was 


COSMETICS FOR JANUARY 


The makers are going to hear a lot more from the 
women who use their products than in the past. Some 
of it will be silent treatment—no sale—others will re- 
ceive letters and retailers will confer with their sources 
as to what to do about bottles that do not have a solid, 
firm base that slip out of wet hands in the bath- 
room or the kitchen because these are not easy to grasp. 

Women want bottles that won’t tip, plastic jars and 
bottles for travel, and packages more compact than 
ever offered. The customer will cite the smart, neat box 
from Paris, it was not as intriguing as the contents but 
she was not buying a “box.” 

Chain drug stores report that men buy a “package” 
and women return it. Yet these are the stores that use 
the nationally maker’s name and feature 
perfume, cologne, etc., with one line that includes 
price. And these stores sell cosmetic cases up to $125. 
They sell without glamour. 


advertised 


JUNIOR COSMETICS 


Junior cosmetics are usually found in the girl's sec- 
tion of leading department stores. A girl buys what she 
likes from the looks. But there is little information 


January, 1950 37 





given on use. For the very little girl there are bubble- 
bath bottles and gay balls for the tub that sell well. 
This is a field which does not conflict with the major 
department but which is the training ground for the 


in cosmetics. These had but one or 
chain drug store mentions. 


best custome? two 


DUETS WANTED 


Matching perfume flacon and lipstick were a_holi- 
day high light, but need not stop there for there are 
always birthdays and going away gilts and these are 
ideal. Even the empty gay lip-stick container can be 
filled with one’s own brand. The “baubles” that were 
made up for the tree are gift ideas that should be fea- 
tured for the entire year, say buyers who spent most of 
last month on the floor and learned much from their 
customers. This was especially true in Kansas City 
stores. Harzfeld’s used the duct and even quartette idea 
with success. This was a good repeat idea in Minne- 
apolis. The Golden Rule of St. Paul found “gold” in 
the Hollywood presentation of the Max Factor ensem- 
bles as did L. S$. Ayers & Co., Indianapolis. Kits for 
nails, and travel are high on the list of sales’ favorites 
at The Boston Store, Chapman’s, Gimbels, Schuster’s 
in Milwaukee, at Marshall Field & Co., Mandel Broth- 
ers, Carson Pirie Scott & Co., The Fair, Chicago, and 
Emery Bird ‘Thayer, Kansas City followed this major 
theme. Coty’s packaged items at Gimbels, Milwaukee, 
began at $3.50 and extended to $10. 

Famous Barr Co., St. Louis was one of the few de- 
partment stores to use as much full page presentation 
as did the chains. It paid off in substantial sales. Wil- 
liam H. Block Co., Indianapolis, used a half page to 
feature men’s toiletries, Daytons, Minneapolis used the 
same and both found that the returns were good. Chi- 
cago stores offered an occasional ad but failed to match 
in space or presentation the neighboring cities. Don- 
aldson’s also featured men’s finer cosmetics with suc- 
cess, as did John W. Thomas & Co. 

It can be a good year for the maker who works 
closely with his retail customer. ‘The consumer today 
wants more quality for her dollar than in 15 years. Un- 
less she realizes that cosmetics add something to her 
livingness the merchandise will remain on the counter. 
It must also be in plain sight and available for her to feel, 
study the price marks and make her final decision. 

Suggest to your retailers that when merchandise is 
shown in a window, if the price tag is so placed a win- 
telephone and mail orders 
will follow. A furniture store has tried the plan and it 
has been far more successful than the day-dream-idea 
ever appeared. Naturally it is breaking away from cus- 
tom but what of that? No one likes a change more than 
a woman and she'll buy if the retailer makes it easy, 
and especially so if it’s under $5.—Jean Mowat 


dow shopper can read it, 


Heavy Stocks of One to Three Dollar 
Items Sold Well 


Atlanta—The buyers and various department heads 
were downright jubilant as they reported that Christmas 
cosmetic sales have exceeded last year’s. They are also 
speaking fondly of a record-breaking performance in cos- 


38 January, 1950 





metic departments, in that everything has gone pretty 
well according to plan, thereby establishing the first de- 
finite pattern for buyers that they have had in many years. 

Expecting a season of cagey buying, the buyers were 
careful to carry heavy stocks of $1, $2 and $3 items. Toilet 
water, dusting powder, little bottles of perfume, musical 
powder boxes, boxes of soap were snapped up quickly, 
often moving whole orders in a single day. 

This has been the best season yet for special gift- 
wrapped packages and children’s cosmetics, soaps, toilet 
water and bubble bath, moved out at an accelerated pace. 

Atomizers, particularly the small pocket ones, and 
manicure kits have had a boom season. 

Staple merchandise has held up remarkably well, due 
in part, perhaps, to a program of suggested selling many 
of the managers instigated to keep them moving, such as: 
“Now don’t you need something for yourself—cleansing 
cream, astringent, lotion, powder . . .?” This approach 
generally catches the purchaser unawares and sends her 
home with a neat selection of personal wares. 

The bulk of the seasons buying, was done by women, 
many of whom shopped on close budgets.—Maynita 
Gerry 


Retailers No Longer Can Clean Out 
Roosters During Holidays 


Los Angeles—The toiletries business this past holi- 
day season in Los Angeles was nice business. High 
priced and even moderately priced items languished 
on the shelves. “They're dollaring us to death,” said 
one store. 

Another, having experimented last year with a prom- 
inently placed booth in which were displayed an as- 
sortment of items priced each at one dollar, on the 
strength of that showing doubled the space this year. 
At each end of the department a booth was erected, a 
large sign called attention to the fact that every item in 
each booth was priced at one dollar. 

Sull another store concurred in the statement that 
dollar merchandise was the objective of most of its 
toiletries customers this Christmas, but went further 
and said that if the item was obviously sound value at 
the offered price it found a ready acceptance if the 
price was still in the “moderate” classification. 

One Pacific Coast buyer is noted for frankness. “Tell 
Coty, Bourjois, Houbigant and all the other houses 
with sets what they can do with them so far as their 
store is concerned next year. We displayed them, on 
account of the girls, but the space sets occupied this 
year was practically wasted, ‘To my mind the day of 
sets 1s past. 

‘This same store made its figures, but that was accom- 
plished, the buyer said, by waiting on and selling more 
people. “There are more people in the department 
this past Christmas season than there were in 1948, and 
that’s the only thing that saved us,” this buyer said. 
“This year we couldn't afford to let any of them get 
away.” 

Buyers were agreed that shopping was sharp this 
year. “Remember way back when at holiday time you 
could clean out all the roosters that bulged your inven- 
tory all year?” asked one. “No more. If an item wasn’t 
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that it didn’t sell any better this past Christmas season 
than it did during the year.” 

Musical powder boxes were in short supply. So far 
as we could check all downtown stores sold out on 
them well before Christmas. Shaving brushes got a 
good play. The vacant spots in most toiletries sections 
were in front of the perfume and sets displays. Buyers 
agreed that there was less unpleasantness this past sea- 
son over the 2 per cent tax than in any season since 
its inception. But they all had the explanation. ‘“‘Indi- 
vidual purchases were in such a low bracket that the 
20 per cent tax didn’t bulk very large. Whether or not 
it was as influential in killing sales on high priced per- 
fumes this year as it has always been is hard to say, as 
interest in expensive perfumes was low anyway.” 

By way of comment we might add here that the 
Christmas season of 1949 was like all others we have 
ever observed in that most sales of expensive perfumes 
were made in the last week before Christmas, and the 
bulk of these in the last few days. For that reason most 
West Coast perfume salesmen, not having West Coast 
warehoused stocks, have a supply of their better num- 
bers shipped to them for last minute personal deliv- 
eries to stores caught short the whistle 
blows. 

There have been many changes in buyers on the 
Coast this year. Pressure is on all down the line. It may 
be that the holiday season of 1949 will change the pic- 
ture still more. Figures are now being analyzed. It 
seems safe to predict now, however, that manufacturers 
with substantial items, fairly priced in a moderate 
range, will do all right in 1950 whether they can call 
the buyer by his or her first name or not. And as for sets 
for next year—do you know the name of a reliable col- 
lector of unused pasteboard boxes?—Don Cowling 


just’ before 


Smaller Sized Packages in Greatest 
Demand in Buffalo 


Buffalo—At Hengerer’s, it was noted during the pe- 
riod of Christmas buying that smaller sized packages of 
everything were in demand as gifts—perfumes, lip- 
sticks, colognes, etc., with imported soaps selling at a 
terrific rate. 

Significant for use by manufacturers at a future date 
was the fact that many purchases of medium-sized and 
small-sized colognes were accompanied by the frequent 
request that the bottle be packaged in a Hengerer gift 
box, with an atomizer from another section of the toilet- 
ries department to be included. If manufacturers 
would include an attractive but inexpensive atomizer 
in their cologne packages they could make a fair-sized 
killing throughout the year. 

In the more costly classification, dresser sets and mis- 
cellaneous fancy goods were selling a tremendous vol- 
ume at Hengerer’s. And most outstanding of all tallies 
here were the sales rung up on the cash register of then 
perfume bar—an 8 [t. x 3 ft. oval bar in the center of 
a main floor aisle, where bulk perfumes were doing a 
bouncing business, along with the packaged varieties. 

In this category Chanel, Guerlain and Caron were 
topmost among the old-country French fragrances. . . 
with Dana, D’Orsay and Faberge leading in the domes- 
tic lines. Seasonal names were boosting the sale of the 
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ever-popular “Christmas Night” with Countess 
Maritza’s “Silent Night” proving a favorite in the more 
moderate price range. 

At L. L. Berger, leading specialty store of the area, 
they sold more expensive items this Christmas than 
last. The more exotic perfumes and utterly luxurious 
“fancy goods” are primary preferences here, with dress- 
er sets of from $30.00 to $60.00 achieving greater sales 
volume than those in the $10.00 to $2 
—Maggie Flemming. 


5.00 price range. 


Moderate Priced Items Ringing Up 
Biggest Sales in Cincinnati 


Cinecinnati—Stores in which the cosmetic depart- 
ment is centrally placed on the first floor had especially 
good results in the past month since the Monday-night 
store hours brought tremendous traffic through their 
counters. There the bright, attractive, festive packag- 
ing and low-priced gadget items did the rest. 

Though one department reported that cheaper items 

under $2—were much greater sellers than higher 
priced ones, and that people who had spent $5 for gifts 
last year were spending only $3 this year, the same de- 
partment predicted it would meet last year’s figures 
through increased volume. 

One enterprising department manager put a counter 
of electric razors in his women’s cosmetic section and 
found he had a gold mine. Women apparently were 
impulse-buying them for their husbands. The same 
store (Pogue) reported a sustained rush upon an in- 
the aisle counter where eight individually powder 
puffs, with the buyer’s name or initial in gold on the 
puff band, in an acetate container were offered for $1. 
This store reports that Voodoo is a hit here, and that 
reorders have already been made. Chanel No. 5 is 
again a big seller, while scents that ordinarily go well 
were slow. Other stores consistently revealed high sales 
for the name brands, however, with Dana, Faberge, 
and Tabu probably out in front. 

Helena Rubinstein’s entire “White Magnolia” line 
took with a bang here. Tussy’s $1 snowman full of 
wind-and-weather lotion was a success wherever it was 
on the counter (so much so that it makes one wonder 
where sales will come from on the annual mark-down 
promotion). 

Coty sets were going fast everywhere; so were Rev- 
lon’s. Rollman had imported Degas scents from Paris 
at an amazing price reduction and the buyer there re- 
ported that Cincinnati women liked them, apparently 
still tempted by that “somehing French” angle. Shil- 
lio’s biggest single item was probably Elizabeth Ar- 
den’s “Perfumaire’’; another hit there was a leather 
compact (calf or snake) with its lipstick attached, for 
$1.95, with an initial in gold. A clever counter dressed 
up as a Swiss chalet was the background for musical 
powder boxes, and sales were large. 

The Dow Drug chain's early successes were lovebird 
sachet novelties and three-compartment hosiery con- 
tainers of plastic at 59 cents. Low-priced sets were sell- 
ing. The rush for more and better merchandise was 
late in the month, as usual. 

Sales of men’s cosmetics were slightly increasing; chil- 
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dren's cosmetics (Kidmetics) were also on the upswing. 

Numerous half-price sales were planned to sustain 
New Year business, in spite of the fact that most buy- 
ers dislike them, (Last month a salesgirl actually sug- 
gested that I wait till the Tussy half-price event to buy 
my shampoo!—Mary Linn White. 


High and Low Priced Items Selling 
Well—Medium priced, Slower 


Pittsburgh—Buying during the Christmas season 
was markedly different from the past. 

It reflected a study in extremes. There was much de- 
mand for dollar items; there was activity in around 
thirty dollar items. The “in-between” brackets moved 
slower. 

An analyst of economic trends could doubtless pre- 
pare some interesting graphs that would point up the 
future approach to be made by manufacturers of cos- 
metic lines, 

Attractively packaged inexpensive “gadget” beauty 
items are proving to be in demand. (Specific examples: 
‘Tussy’s “Snow Man” filled with Wind and Weather lo- 
tion. Naylon’s lipstick bell. Purse atomizers, such as 
Arden’s and the one featured by Faberge.) 

Colognes and perfumes continue as popular leaders 
season after season, and this year is no exception. Here, 
too, the “big and little” buying is evident. 

The usual custom of stores remaining open two 
nights a week (Monday and Thursday) prior to Christ- 
mas started December first. Thursday night buying 
held up well, with a record-breaking crowd reported 
for the last weeks before Christmas. 

Response to inserts in mailing pieces has been good, 
it is reported. The fact that especially attractive items 
were selected may account for the response.—Lenore 
Brundige 


Customers Spending Freely in Dallas 
After Energetic Promotion 


Dallas—Perfumes and colognes were definitely in the 
lime-light during the Christmas season in Dallas. Every 
major department store featured various brands in win- 
dow displays as a major part of the Christmas picture. 
Newspaper advertising was plentiful. 

Both A. Harris and Neiman-Marcus showed scents as 
an important part of holiday style shows. At Neiman’s 
“Christmas Gifts Walking” show, for instance, a com- 
plete sequence was titled. Seven models were used to 
present odors suitable for the Christmas season as sug- 
gested by Neiman-Marcus. First came a girl costumed 
as a dressing loaded with various colognes and_per- 
fumes; following her were models carrying bottles of 
Dior’s “Blue,” Lelong, Rocha’s “Femme,” 
Patou’s “Awaited Hour” and “Blue Grass.’ This style 
show was one of the store’s biggest and was held at 


Arpege, 


night. Admission charges were donated to charity. 
Christmas business was excellent. One clerk said she 
didn’t believe she’d ever been as busy. She thought 
that ordinarily the run on. the 
counters came the last week before Christinas, but this 
time the rush started early in December. 
Another clerk believed that more people knew what 


biggest 
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they wanted this year and asked for brands by name. 
She felt this was due to national advertising programs 
by many name brands. 

Contrary to the expectations of many department 
buyers, price does not seem to be the controlling factor 
in this year’s market. Customers still seem to be spend- 
ing money freely. 

Because heavy sales in the cosmetic items do not hit 
the chain drugs until after December 15, the volume of 
their advertising was concentrated then; however most 
stores showed brisk sales throughout December. Gift 
items sold well, promoted by nothing but counter dis- 
play, and customers even seemed to be stocking up on 
such staple items as cold cream, tooth powder and 
shampoo. Demands for ammoniated tooth paste and 
powder continue to increase. 

One of the fastest moving departments in Sanger 
Bros. the year ‘round. Cosmetics literally is three-deep 
in people this season. One newspaper advertisement 
featured in a full page, 26 different kinds of perfumes 
and colognes. Clerks report the demands were ‘“‘amaz- 
ing.” —Jean Shaffer 





Cosmetic Excise Tax Collections 


Tax collections for the twelve months ending Novem- 
ber 1949 are: 


1919 1948 1947 
January 9,648,063 10,371,512 
February 12,984,776 12,290,714 
March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,807,221 7,506,518 
September 6,859,446 6,890,757 
October 6,760,409 6,335,804 7,048,093 
November 7,738,779 6,872,541 5,386,690 
December 8,079,746 8,545,762 





Business Men’s Hazards 


N the fevered competition of getting ahead business 

men often subject themselves to physical and mental 
strains which their hearts were not built to withstand 
indefinitely. Some of these are: 

1. Exercise. You are not a college boy any longer so 
leave ultra strenuous tasks alone. Its the sudden, extra 
over-exertion which may touch off a heart attack. 

2. Overeating. One big meal makes more work for 
your heart than two small ones. Watch your waistline. 
If you are toting 20 to 30 extra pounds of fat around you 
are giving your heart that much more work to do. 

3. Drinking. Alcohol is all right in moderation. 

!. Nervous strain and worry. There is strong evidence 
that constant nervous strain can undermine even the 
toughest heart. If you weren’t born with a weak heart 
then nervous tension is one of the best ways to get one. 
Doctors advise overworked men, tired men and jittery 
ones to take frequent rests. You get just as much work 
done if you do it piecemeal.—B. C. Forbes 
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The Use of Essential Oils in Flavors 


The complexity of the composition of essential oils 


gives them a distinction difficult to obtain with other 


ingredients so they hold a secure place as flavorings. 


HE products obtained .from 

the plant kingdom in’ which 
the odoriferous and flavoring char- 
acteristics are concentrated are 
known as essential oils. Such prod- 
ucts are also known as ethereal 
and volatile oils in the literature 
in contradistinction to the mineral 
oils and the fixed oils of animal or 
vegetable origin. The latter are 
also known as the triglyceride oils, 


Different Oils from Same Plant 


Essential oils form a very impor- 
tant part of the materials available 
to the flavor chemist for the for- 
mulation of flavors. Such oils have 
been derived from about 87 plant 
families. As is well known different 
volatile oils are obtained, at times, 
from different parts of the same 
plant. Thus for instance mace is 
the dried arillode -of Myristica 
fragrans Houtt and nutmeg is the 
dried seed of the same plant. The 
volatile oils derived from these 
spices show differences in compo- 
sition as well as in flavor. Another 
and more dramatic example is the 
essential oils obtained from the or- 


® Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 
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ange tree. The rind of the fruit 
yields orange oil; the flowers of the 
orange tree yield oil of neroli; and 
the leaves yield still another essen- 
tial oil. 


Classification 

‘There are various ways in which 
essential oils may be classified but 
lor the purposes of this article, we 
can briefly mention (a) geographi- 
cal origin, (b) source, (c) prepa- 
ration, and (d) use. 

Geographical | Origin. — Group- 
ing the essential oils according to 
geographical distribution is a com- 
mon practice since superior types 
of volatile oils are produced in spe- 
cific geographical 
plants from which they are ob- 
tained can grow best in such areas 
because of favorable soil and cli- 
mate conditions. 

Source.—Vhe source of essential 
oils are the 87 plant families 
mentioned above, and as noted, 
the part of the plant utilized, 
namely, fruits, buds, flowers, seeds, 
leaves, stems, roots, rhizome, bark, 
wood, and other parts of the plant. 

Preparation.—The methods used 
for the preparation of essential oils 
fall into five principal types. These 


areas. ‘The 


are (1) expression, (2) distillation 
(water distillation, water and steam 
distillation, steam distillation and 
other variations which are discussed 
in great detail by Guenther) (3) ex- 
traction with solvents, (4) counter- 
current extraction (though this may 
be considered a variation of the 
third method), and (5) enfleurage. 

U'se.—Classification according to 
use is very helpful. In this instance 
there are three broad classes, with 
one of which we are intimately 
concerned, These are (1) flavor- 
ing foods, confectionery, and bev- 
erages; (2) perfumery, soap, and 
cosmetics; and (3) therapeutic 
purposes. Employment of essential 
oils for the first two purposes is of 
greater importance than for the 
the third group. 


Flavor Essential Oils 

For centuries, for there are 
many Biblical references, spices 
and herbs were used for flavoring 
foods. In more recent times, con- 
comitant with the growth of the 
essential oil industry, essential oils 
instead of the spices themselves 
have been used for flavoring pur- 
poses. The most important of these 
oils used in the United States and 
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their botanical source are the fol 


lowing: 


Allspice or Pimenta O1l is derived 
by distillation from the dried, 
nearly ripe (berries) fruit of Pi 
menta officinalis Lindl. An essential 
oil is also obtained from the leat ol 
this plant. 

Almond Oil, bitter (free from hy 
drogen cyanide, that is prussic acid) 
is derived from the dried ripe 
kernels of Amygdalus communis L. 
after the fixed oil has been ex- 
tracted and from which the hydro- 
gen cyanide has been removed. 

Angelica Root Oil is obtained by 
distillation from the dried root of 
Angelica archangelica L. (Arch- 
angelica officinalis Hoffin.), a plant 
native in the European Alps. 

Angelica Seed Oil is another es- 
sential oil derived from the seed of 
this plant by distillation. 

Anise or Aniseed Oil is obtained 
by distillation of the dried fruit of 
Pimpinella anisum L. Some of this 
oil comes from the central European 
countries and Russia. 

Basil Oil or Sweet Basil Oil is de- 
rived from Ocimum basilicum L. a 
sweet aromatic herb native to India. 
Much of the commercial oil is ob- 
tained by distillation of the flower- 


ing tops of the plant grown in 
France. An analogous oil is pro 
duced from a plant grown in 
Réunion. . 
Bay Oil, Sweet is a volaitle oil dis- 
tilled from the dried leaves ol the 
sweet bay or laurel tree, Laurus 


nobilis L. It should not be confused 
with oil of myrcia or common bay 
oil which will be described in a 
subsequent issue, 

Calamus Oil is the volatile oil de- 
rived from the dried root of 
calamus L. 
spicy note. 


fcoorus 
It has an aromatic and 
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Caraway Oil or Oil of Caraway 
Seed is the essential oil obtained by 
distillation from the dried seed ol 
Carum carvi This oil is widely 
used for the favoring of confection- 
ery, baked goods, and for the manu- 
facture of cordials and liqueurs. 

Cardamom Oil is derived from 
the dried seed of Elettaria carda- 
momum Maton by distillation. 

Carrot Seed Oil is an essential oil 
that is obtained by distillation of 
the seed of Daucus carota L. 

Celery Seed Oil is derived from 
the dried fruit of Celeri graveolens 
(L.) Britton, also classified as A pium 
graveolens L. by distillation. It is 
a good flavoring oil. 

Chervil is a low growing herb, 
Inthriscus cerefolium. There has 
been little development of an oil 
from the leaves of this plant which 
are used for es 

Cinnamon Oil (U. P. XIII) is 
the volatile oil distille . with steam 
from the leaves and twigs of Cin- 
namomum cassia (Nees) Nees ex 
Blume. This corresponds with com- 
mercial Cassia Oil. Thus there are 
two commercial cinnamon oils one 
derived from Chinese cinnamon, 
that is from Cinnamomum cassia 
and the other. from the bark of 
Cinnamomum  zeylanicum Nees. 
Fhe latter oil is known as Oil ol 
Ceylon Cinnamon and is the only 
cinnamon oil recognized by the 

sritish Pharmacopially known = as 
Cinnamon Oil. Saigon Cinnamon is 
to be distinguished from the other 
two products since it is the dried 
bark of Cinnamomum louriri Nees. 

Clove Oil is the essential oil de- 
rived from the dried flower buds ol 
Caryophyllus aromaticus L. It is 
one of the most important flavoring 
essential oils. It is sold commercially 
as U.S. P. grade and also as U.S. P. 
twice rectified to give a fines 
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product. 

Coriander Ol is derived from 
coriander seed the dried ripe fruit 
ol Coriandrum sativum L. by dis- 
tillation. 

Cubeb Oil is the volatile oil pre- 
pared by distilling the berries of 
Piper cubeba L., a plant of Indo- 
nesia, formerly the Dutch East 
Indies. It is used in favor work for 
its spicy character. 

Cumin Seed Oil is obtained from 
the dried fruit of Cuminum cymi- 
num L. 

Curacao Peel Oil is the essential 
oil obtained by expression from the 
peel of Citrus aurantium var. curas- 
saviensis. It is used in liqueurs and 
cordials. 

Dill Weed Oil is the oil derived 
from the entire plant, dAnethum 
graveolens L. by distillation before 
the herb is mature. It has wide use 
flavoring particularly for 
pickling processes. An essential oil 
is also obtained by distillation of 
the dried ripe seed. 


as a 


‘There are many other essential 
oils that are used for flavoring pur- 
poses but because of space consid- 
erations they will be listed in a 
forthcoming issue. 


Flavored Notes 


The beta-hexenol obtained from 
a natural source such as oil of pep- 
permint is the cis compound, 


* * * 


turmeric is the 
bulbous root of 


Curcuma or 
dried rhizome or 
Curcuma longa L. 


* * * 


In work 
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with nordihydro 
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done 
acid, 





Use F. D. & C. Certified Food 
Colors for Flavoring, Extracts, 
Flavors and all other food 
products. 


L 
a 
I 


Chicago, Ill. 





TEL.: WALKER 5-0210-0211 


January, 1950 45 





been shown that good protection 
is obtained with use of an addi- 
tional antioxidant such as 0.05 per 


cent N. D. G. A. plus 0.01 per cent 
ascorbyl palmitate. 
. * * * 
Dulse is a sea weed, Sarcophyllis 
edulis which is used as a relish.- 


M. B. J. 


NEWS 
Self Service Food Stores 
Growing Rapidly 


Self-service food stores have 
reached a new peak in popularity, 
attracting 82.49, of the families 
last’ year as compared with only 
11.3°, in 1939, according to the 
lith “Surevy of Homemaking” 
published by the Dell Modern 
Group. 

In the last previous study con- 
ducted by the Dell magazines in 
1946, 7.9°5 of the families re- 
ported buying food and food prod- 
ucts at self-service stores; in 1944, 
the figure was 64.4°. 

By types of stores, chain outlets 
increased their lead last year ove 
the independents. Of all families. 
53.6°% buy at the chain stores, com- 
pared with 49.1 in °46. The inde- 
34.4%, compared with 38.7°% in 
the previous study; delicatessens de- 
clined from 6.1°¢ to 4.7°% during 
pendent outlets accounted — for 
outlets accounted for 7.3°;, com- 
pared with 6.1°% 

The survey points up the fact 
that chain and self-service stores of 
all kinds are most popular with 
middle and upper-income groups 
in medium-size cities. 


Useful New Products Produced 


from Tangerine Culls 


Work carried on by the chemists 
of the Florida Citrus Commission 
at the U.S. Citrus Products Station 
in Winter Haven, Florida has _ re- 
sulted in the development of new 
products from the culls of the tan- 
gerine crop. 

One of these is a new syrup, 
light brown in color honey-like 
with a sweet fruity taste and high 
in its vitamin C content. Its uses 
include that of a table syrup, as a 
source of sugar and vitamin C and 
as a substitute for glycerin. 

Concentrates of the tangerine 
juice have also found favor as bev- 
erage bases as they are said to have 
a fine flavor, a high acid content 
and retail vitamin C. The Agricul- 
tural Research Administration of 
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the Dept. of Agriculture collabor- 
ated in the work. 


Airline Foods Now 


in Linden, N.J. Plant 


Phe spacious new plant in Lin- 
den, N.J., recently acquired by Air- 
line Foods C ,Orp. for the firm’s Max 
Ams-H. Baron Division is now oc- 
cupied. ‘The quarters house both 
production and office facilities of 
the subsidiary. 

Among foods packed by the 
company are prune juice, ready-to- 
use pie fillings, bakery products, 
spaghetti dinner and = sauces, tea, 
olives, sundacttes, and fountain 
specialties and syrups. 


Variation of Standard Food 
May be Labelled “Imitation” 


In a recent decision in) Albu- 
querque, New Mexico, a judge 
ruled that, in his district at least, 
a variation of food for which a 
standard of identity exists may be 
legally sold if it is labelled “imita- 
tion.” 

This determination is contrary 
to the interpretation of the Fed- 
cral Food, Drug, and Cosmetic Act 
which the Food and Drug Admin- 
istration has been following since 
the passage of the amended ver- 
sion of the Act in 1938. The 
Court’s decision occurred in a sei- 
vure case involving a shipment of 
imitation jams in household-size 
packages labelled with the phrase 
“Delicious Brand Imitation (name 
of fruit) Jam,” followed by an 
analysis of the ingredients. ‘The 
Food and) Drug Administration's 
analysis showed that the jam prod- 
uct contained 25) parts of fruit 
whereas 45 parts are required for 
jams. The Administration charged 
that the products were misbranded 
because they were represented as 
jam and failed to conform to the 
definitions and ptandards of iden- 
tity for jam. 

‘The basis for the Court's deci- 
sion is Section 403 (c) of the Fed- 
eral Food, Drug, and Cosmetic Act 
which states “that a food shall be 
deemed to be misbranded if it. is 
an imitation of another food, un- 
less its label bears, in type of uni- 
form size and prominence, the 
word “imitation” and immediately 
thereafter, the name of the food 
imitated.” ‘The Food and Drug Ad- 
ministration based its charges on 
the theory that the products were 
served in restaurants where = con- 
sumers did not see the label on the 
finished package and on the prem- 
ise that the products were label- 





led as jams when featured as a spe- 
cial in stores and in newspaper ad- 
vertising. 


Candy Industry Volume in 
1948 was over Billion 


Total sales of candy on the 
wholesale level in 1948 were $1].- 
001,000,000, an all time record. 
‘The quantity of candy sold was es 
timated by the Dept. ol Cine. 
merce, to be 2,673,000,000 Ibs. The 
Census Bureau estimates that 1949 
sales will be about $850,000,000. 


New Flavor Line for 
Meat Seasonings 


Following six years of research 
the Flavor Department of Dodge 
& Olcott, Inc. New York, N.Y., has 
announced Spisoresin basic com 
pounds, a new line of flavors for 
use by manufacturers of dry and 
liquid seasonings for the meat pack- 
ing industry. Spisoresins number 
60 and are said to include every 
important flavor used in the meat 
packing industry, They are stated 
to be basic spice mixtures made 
from natural essential oils and 
oleoresins. ‘Their spreading qlali 
ties are said to present great ad 
vantages to the user, 


S. B. Penick & Co. Offer Liquid 
and Dry Vanilla Flavors 


Three leaflets issued by S. P. 
Penick Co. described its line. of 
liquid and dry vanilla flavors. both 
pure and fortified with vanillin or 
vanillin and coumarin. The line 
includes Suganilla consisting of ex 
tractives from vanilla beans blended 
with cane sugar. No. | is too strong 
for ordinary flavor work and_ is 
recommended for those who wish 
to make their own vanilla sugars. 
No. 2 is suited for chocolate coat 
ings particularly; No. 3 for flavor 
ing chocolate and confectionery 
generally; and No. 4 for general 
use, Suganilla fortified is designed 
especially for the ice cream and 
baking industries. Supernilla prod 
ucts comprise all phases of liquid 
vanilla flavorings for every purpose. 
Copies of the leaflets may be had 
for the asking. 


Florasynth Laboratories offers 
Imitation Black Pepper Oil 


The research laboratories — of 
Florasynth Laboratories, Inc. New 
York, N.Y. announce that they 
have been successful in’ scientifi- 
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cally reproducing an imitation 
black pepper oil which is very 
close in taste and aroma to the na 
tural black pepper oil. 


General Foods Contests 
Survey Methods in Beverage Case 


General Foods Corp. will file an 
appeal late this month on the deci- 
sion of a Camden, N.J. jury that its 
Bireley’s Orange Drink is an adul- 
terated product. General Foods 
challenged the seizure of the pro 
duct by the Food and Drug admin 
istration on adulteration charges. 
Phe F.D.A. contended that the pro 
duct resembles orange juice and in 
troduced as evidence a consumer 
survey made by the administration. 

Phe chief ground for appeal will 
be that the Court should not have 
allowed the survey as evidence be 
cause it was not conducted accord 
ing to scientific polling methods. 
General Foods’ attorneys state that 
the F.D.A. did not pretest the 
questions to make sure that they 
would be understood by the house 
wives and mothers who were intet 
viewed. 


PDA Permit System Allows 
Variations in Standard Foods 


\ permit system has been estab 
lished by the Federal) Security 
\gency which will provide for the 
trial use of new ingredients in flocds 
covered by FDA standards. As the 
law reads, a Federal food standard 
would have to be formally amended 
before a manufacturer could trv a 
new ingredient in a stancardized 
product or else the preduct would 
be subject to seizure and the proces 
sor to threat of prosecution. 

The Federal Food, Drue and 
Cosmetic Act makes no provision 
lor this type of permit; however, 
the FSA was able to take action un 
der the new Federal Administrative 
Procedure law by issuing a state 
ment of policy which says legal ac 
tions will not be started if the 
shipper holds a temporary permit 
lor use of the new ingredient. 

Since the courts have interpreted 
the law to ban all interstate ship 
ment of products which do not con 
form. strictly to Federal standard 
formulae, the new permit system 
should be helpful to manufacturers 
wishing to make market tests of pro 
ducts containing ingredients not 
provided for in the formulae. 

Presumably, if a new ingredient 
is found to be a commercially desit 
able addition to a standardized 
food, the manulacturer of it wil! 
eventually move to amend _ the 
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standard to permit its use as an op 
tional ingredient in the formula. 
FDA would then hold the usual for- 
mal hearings. 

In order to secure such a permit 
a manufacturer must file an appl’- 
cation with the FSA. Requirements 
of the application may be had by 
writing The Administrator, Fed- 
eral Security \dministration, 
Washington 25, D. C. 

Information contained in app'i 
cations will be held confidential un 
less and until publicly revealed by 
the applicant. The fact that a per 
mit has been issued or is in effect 
will also be held confidential. 


Color Certification Fees 
Increased Jan. 6 


Phe food and Drug Commission 
has increased the fees for certifica 
tion of colors under the provisions 
of the Federal Food, Drug and Cos 
metic Act which requires that these 
lees be raised when they are not 
enough to defray the cost of certifi 
cation. The new fees are given be 
low 
Straight) Color or Lake 


135.3: 


Section 


SOO Tbs. or less: 850.00 


500 to L000 Tbs.: S50.00 plus five cents per 


Ib. in excess of 500 Tbs 
Over L000 ths.: 875.00) plus 3 cents fon 


cach pound over 1000 


Ibs 
Straight) Color—Section 34 on 
135.5: 
750 Ibs. or less S75.00 


750-1000 Ths S75.00 plus > cents ton 
each pound over 750° Tbs 
Over L000 Tbs S87 50 plus > cents tor 


each pound over LOOO Tbs 


The lees for cach request for cet 
tification submitted ino accordance 
with Section 135.8 (c¢) or (d) are: 


100 Tbs. or less: S6.00 


100-500 Tbs S6.00 plus 1 cents ton 
each pound in excess: of 
100 Tbs 

Over 500 Ibs S22..00 plus I4 cent tor 


each pound over 500 Tbs 


1950 State 
Legislative Sessions 


State legislatures are now in 
session in Kentucky, Massachusetts, 
Mississippi, New Jersey, New York, 
Rhode Island, South Careglina and 
Virginia. The California state legis 
lature convenes March 6, Georgia, 
Jan. 16; Loutsiana. May 8; and 
Maryland, February 1. 


Dr. Nelson Appointed Medical 
Director of FDA 


Phe appointment of Dr. Erwin 
E. Nelson as Medical Director ol 
the Food and Drug Administration 
was announced recently by Acting 
Federal Security Administrator 
John L. Thurston, Dr. Nelson as- 
sumed his new duties alter the resie 
nation of Dr. Robert ‘TT. Stormont 
became effective. 


New Aromaties to Enhance 
Fruit Flavors 


lo achieve distinctive fruit: tha 
Ritter Co.. Los Angeles, 
Calil.. offer new aromatics to add a 
fruit like character to blends of 
fruit flavors. They are used with es 
sential oils in achieving distinctive 
fruit flavors. “The new aromatics 
are: Cinnamyl anthranilate a solid 
with a mp 64-65 deg. C (part of 
Concord grape without har hness 
of methyl anthranilate); Methyl 
beta methyl thiolpropionate, liquid 
bp. 77-83 deg. C (occurs naturally 
in pineapple); allyl evclo hexyl pro 
pionate, liquid, bp. 121-128 deg. C. 
(part of pineapple character; and 
ethyl methyl p  tolyl  glycidate. 
liquid bp. 121-128 deg. C. (part ol 
cherry.) 


vors, F. 


Award Established for 
Candy Technologists 


Phe Stroud Jordan award has 
established jointly by the 
American Association of Candy 
echnologists and the American 
Sugar Refining Co. It will be given 
annually to the person who has 
made the most outstanding contri 
bution in candy technology during 
the vear. The Award committee 
nominations which 
should be sent to Prof. Katheryn 
E. Lanewill, Drexel Institute, Phil 
wdelphia, t. Pa. 


been 


welcomes 


New Compound to Identify 
Glycol Used in Flavoring 


People suffering from high blood 
pressure and related ailments may 
receive relief from hesperidin, a 
citrus fruit substance according to 
a report of the research department 
of the California Fruit Growers Ex 
change 


Citrus Fruit Substance 
Relieves High Blood Pressure 


\ new compound said to be suit 
able for identifying the glycol now 
increasingly used in flavoring com 
positions is the trityl ether of pro 
pylene glycol. 
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New Antiseptic Detergent Economical 


Economic problem of soap dermatitis among nurses 


and surgeons led to incorporation of hexachloro- 


phene in pHisoderm Dr. B. Thurber Guild reports. 


Hew the new antiseptic deter- 

gent pHisoderm with Hexa- 
chlorophene 3 per cent is meeting 
economy as well as efficiency tests 
in hospitals was emphasized by Dr. 
B. Thurber Guild, associate medical 
director, Winthrop-Stearns Inc., ad- 
dressing a recent meeting of the 
Association of Operating Room 
Nurses. 

Dr. Guild declared that research 
that led to incorporation of hex- 
achlorophene in pHisoderm was 
undertaken because of the “‘chal- 
lenging economic problem of soap 
dermatitis among nurses and sur 
Now that it has had long 
and continued use in hospitals, the 
fact that so little of the product is re- 
quired for thorough cleansing and 
disinfection, he added, is resulting 
in “many favorable and enthusiastic 
reports.” 

Dr. Guild described pHisoderm 
Hexachlorophene 3 per cent as “an 
antiseptic, hypoallergenic, nonkera- 
tolytic, emollient, sudsing detergent 
available for surgical and other hos- 
pital uses.” . 

“Three per cent of hexachloro- 
phene by weight of the entire vol- 
ume of pHisoderm is added, but in 
terms of the actual detergent con- 
tent, the percentage of hexachloro- 
phene is approximately 18.4 per 
cent,” he explained. “We believe 
that if this is more antiseptic ma- 
terial than is required in some in- 
stances, it is better to have an over- 


geons. 
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age present to meet the need of un- 
unexpected demand.” 

[wo to four cc. of pHisoderm 
Hexachlorophene 3 per cent is 
sufficient for thorough cleansing and 
lor disinfection if the prescribed 
preoperative technique is closely 
followed. The — wash-rinse-wash 
method that is recommended con- 
sumes trom 2 to 4 minutes, Dr. Guild 
stated, and large hospitals have 
reported a lowered rate of infection 
with the use of this detergent with- 
out the aid of a brush or of a final 
antiseptic rinse. This, he noted, 
further reduces the cost per “prep” 
of the operating team and produces 
less trauma of the skin. 

Dr. Guild quoted many authori- 
lies to substantiate claims of eff- 
ciency and economy made for the 
product. He quoted Dr. Carl W. 
Walter, Director of Surgical Re- 
search, Harvard Medical School and 
Senior Associate in Surgery at Peter 
Bent Brigham Hospital in Boston 
who states in his recently pub- 
lished book ‘‘Aseptic Treatment of 
Wounds” (Macmillan Co.) that “the 
disinfecting action is so rapid 
that a two minute preoperative 
scrub is bacteriologically feasible.” 

Dr. Jacob Fine, surgeon-in-chief 
and professor of surgery, Beth Israel 
Hospital, Harvard Medical School, 
has written in his recently published 
book “The Care of the Surgical Pa- 
tient” (Saunders) that “this prep- 
aration gives promise of surpassing 


nearly all other methods of pre- 
paring the skin of the patient and 
the surgeon’s hands for operation.” 
In a personal communication one 
authority wrote that “In resumé 
then we feel that pHisoderm (G- 
11) offers great promise as an im- 
provement in our technique in con- 
trolling infection in both mother 
and infant during the lying-in 
period. Furthermore, we have not 
observed any reaction of a toxic 
nature either in the patients or in 
the personnel caring for the pa- 
tients.” 

Dr. Guild pointed out that spe- 
cially constructed dispensers had re 
cently been made available by Win- 
throp-Stearns. They are sold out- 
right, either as a separate purchase 
or obtained on a sliding scale to a 
zero cost, according to the amount 
of detergent purchased duriag the 
promotional period that was _ re- 
cently begun. These dispensers are 
so designed that approximately | 
cc. is regularly dispensed with one 
thrust of the hand-piston or the 
pedal-bellows. 


Soap Assn. Convention 


Plans 


LANS are well under way to 
make the annual convention of 
the Association of American Soap 
& Glycerine Producers Inc. at the 
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Hotel Plaza. New York, N.Y. Jan 
uary 25 and 26 an unusually inte 
esting as well as an important one. 

Vhe convention committee — is 
composed of J. O. Brownell, chair- 


man; R. S. Carmel, B. F. Flynn, M. 


Fuld, F. Patton, G. P. Peck, H. 
Theobald, W. G. Werner and M. L. 
Westering. It has been hard at work 
and following are some of the high 
ligsts so far worked out: 

1. Ladies are invited and there 
will be a style show put on by the 
National Cotton Council. “The 
“Maid of Cotton,” who is selected 
annually in Memphis, the third of 
January, will be present and hei 
wardrobe will be displayed lor the 
first time. This will be designed by 
the outstanding style designers in 
the country» most of whom will 
present for the ladies to meet and 
talk to. Since this wardrobe is fully 
washable, it is a wonderlul tie-up 
lor the soap industry. 

2. An outstanding economist will 
situation which the 
country and the soap industry face 
to help members determine pros 
" ts for the ae year. 

. The A.C. Nielsen Co. will give 
a victame of a soap industry as re 
vealed by their market research sui 
veys. 

1. J. C. Faure of Unilever, Lon- 

don, will come to this country es- 
pecially lor the convention and will 
present the world-wide picture on 
fats and oils as he sees In addi- 
tion, an outstanding specialist is ex- 
pected to analyze the domestic fats 
and oils situation in this country. 
5. There will be time devoted to 
“Synthetic Detergents—Today and 
Pomorrow” and some very interest 
ing speakers on this important sub 
ject are being lined up. 

6. Industrial relations will be 
presented by an outstanding spe 
cialist in this field. ‘Vhis will be the 
first talk on this subject and should 
prove particularly interesting at this 
time. 


discuss the 


‘Two luncheon and one ban- 
quet speaker are announced, Secre 
tary of Agriculture, Charles F. Bran 
nan will be the luncheon speaker. 

‘The Association’s annual busi 
ness meeting will be held as usual 
for the purpose of electing new Di 
rectors of the Association and to ap- 
prove changes in the By-Laws, ete. 

% There will be special group 
meetings for those interested in the 
Industrial Soap Division, in the Spe 
cialty Soap Division, and in the 
Glycerine Division. 

10. The Banquet entertainment 
is shaping up as a swell show in 
itself and of course ladies are in 
vited to this as well as to the lunch- 
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cons. ‘They are also invited to at- 
tend a cocktail party give by THIS 
WEEK magazine, We dne sday and a 
special break: ist given by TRUE 
STORY magazine, T hursday. 


New P & G Research 
Laboratory 


LANS tor the construction ol 

new research building near Ven- 
ice, Ohio have been announced by 
Richard R. Deupree, chairman ol 
the board of Vhe Procter & Gamble 
Co. 

Phe two-story research building, 
will house the most modern rese arch 
equipment and laboratory facilities 
and will permit a inaterial increase 
in the company’s research and de- 
velopment activitics. “The general 
plan is completed and prelimin: ary 
engincering on the building is well 
underway. It is hoped that the 
building will be ready for occu- 
pancy in about two years. ‘Vhe com- 
pany estimates that the building 
will cost at least $1,500,000. 

“This building,” according to 
J. G. Pleasants, vice-president in 
charge of manutacture, “has been 
mi de necessary by the growth of our 
business and the need for more fa- 
cilities to carry on the basic research, 
such an important part of our never- 
ending search for products that will 
serve the public better.” Mr. Pleas- 
ants pointed out that “basic re- 
search” is devoted to studying the 
“basic properties and behavior of 
materials we work with” and that 
from this activity have come some 
of the most important develop- 
ments in the soap, synthetic deter- 
gent, shampoo and vegetable short- 
ening fields. 

Mr. Pleasants emphasized that re- 
search has played an important part 
in the history of Procter & Gamble 
ever since the company. ’s first labo- 
ratory was established in 1885 and 


that continued research is essential 
to protect the interests of the com- 
pany’s customers, its employees and 
its shareholders. He pointed to the 
development of the synthetic de- 
tergent ‘Tide, and of Crisco, vegeta- 
ble shortening, and the constant im- 
provement in all P & G products as 
contributing to the company’s 
growth and giving employees great- 
er security, “Even a brand as old 
and well established as Ivory Soap 
has been greatly improved over the 
years as a result of constant. re- 
search,” Mr. Pleasants said. 

As an example of Procter & Gam- 
ble’s research activity, Mr, Pleasants 
described the development of ‘Tide, 
the company’s newest synthetic de- 
tergent product. Although ‘Tide did 
not reach the market until 1946, 
work on the product began in the 
laboratory as early as 1935, he said, 
when the company began to search 
lor a synthetic detergent which 
would have the cleaning power nec- 
essary lor heavily soiled family 
wash. “Around 200,000 man hours 
of work were spent on this one job 
by our Chemical Division research 
teams in trying every conceivable 
combination of materials,” he said, 
“but the results benefit the house- 
wife, our dealers and the suppliers 
of raw materials as well as our own 
employees and shareholders.” 

Research has also been very im- 
portant to the consumer in reducing 
the price of products, Mr. Pleas- 
ants said. He quoted a recnt state- 
ment of Mr. Deupree to the effect 
that “60 years ago the head of the 
household had to work almost two 
weeks to earn enough money to pay 
the household's yearly soi ap bill. To- 
day it takes him about two days. 
this is a tribute to both research and 
competition in the soap business.” 

The new building will be situ- 
ated on a 200 acre tract of land 
which the company acquired last 


April. 





Proposed new laboratory at Venice, Ohio, will provide modern research equipment. 
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§ MARYLAND GLASS is mighty proud of the 


attractive designs in its current line of stock bottles and 
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jars. When you see samples, you will say they are 

good to look at... and when you put MARYLAND 

GLASS bottles on your production line, you will appreciate 
the fact that long experience, constant research, careful 
production and inspection methods give you a product 
that is strong, crystal clear. By skillful handling of 

cap and label, you can take a MARYLAND GLASS 

STOCK design and develop it into a PERSONALIZED 


sales aid for your products. 


! IMMEDIATE SHIPMENT 
(including caps if desired—) 
COMPLETE RANGE OF SIZES 






SEND FOR SAMPLES 


MARYLAND GLASS CORPORATION—BALTIMORE, 30 
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fof beauty is fragrance 















A fine perfume enhances every aspect of a woman’s 
beauty. It is, indeed, a fourth dimension in which 
her loveliness is emphasized and intensified. 

To create perfumes that achieve this subtle effect 
demands great skill... and perfect materials. 
Among the Givaudan specialties which are 


advancing the perfumer’s art is 


Imaginative and original in its conception, Malia is a 

creation built upon an aldehyde character, combining a woody 
background with a green and floral note. Equally adaptable 

as base or fixative, it can be used to modernize the 

floral blend of any bouquet, bring vitality to the top note, strengthening 


the heart, increasing the lastingness. 


Crecater I istinetion through 


- 
( jivaudan-] )elawanna, 


Inc. 


330 West 42nd Street, New York 18, N. Y. 





Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle « Los Angeles « Montreal « Toronto 





| FLOWER OILS 


Renowned throughout the world fon 





STRENGTH, PERMANENCE and STABILITY 
CABLES: ESSWHITE, REIGATE 
The Names, “REIGATE” and “TEMPLAR,” and the CASTLE DEVICE are the Registered TRADE MARKS of 











Unbreakable Plastic Shampoo Bottle. 


New Shampoo by Shulton, Inc., 
New York, N.Y., comes in an un- 
breakable plastic bottle. Shulton 
Shampoo will be ready in Febru- 
ary. The shampoo will retail at 
$.85 for the 534 oz. size. 


To introduce its new ammoni- 
ated Amm-i-dent tooth paste Block 
Drug Co., Jersey City, N.J. has 
launched a million dollar promo- 
tion c% ampaign. It previously intro- 
duced an ammoniated tooth pow- 
der. 


Sea Moss Lotion gets plug. Ac- 
cording to the E. L. Patch Co., 
Stoneham Mass., a news story on 
its Nepto Lotion which appeared 
on the Woman's Page of the Chi 
cago Daily News drew 6000. tele- 
phone calls and 3000 mail inquiries 
in three weeks. The lotion is pack- 
aged in a ribbed bottle with a sil- 
ver and black design. 


1 television campaign on tissues 
has been launched by Lamont, 
Corliss & Co., for their Pond’s:Tis 
sues. The campaign consists of one 
minute animated films and 20 sec- 
ond spot announcements. The se- 
ries is scheduled to run for 21 
weeks. 


Perfumed nail lacquer at 25 cents 
per bottle in ten shades is now ol- 
fered by Dura Gloss. According to 
Lorr Laboratories, New York, N.Y., 
the manufacturer this is the first 
time perfumed nail lacquer has ap- 
peared in anything except expen- 
sive versions. 
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New Packaging and Promotions 


As a follow-up to its January 
hormone promotion, Dermetics, 
Inc., New York, N.Y. will feature 
the four 
Cleanser during February. 
larly selling at $1.50, 
will be sold for $1.00. A point-of- 
purchase and direct’ mail cam- 
paign is being prepared for dealer 
advertising of the offer. 


Regu- 
the cream 


Golden Cologne, a 
new product being introduced by 
Kathleen Mary Quinlan, New 
York, N.Y. is packaged as a year- 
round gift item. A clear bottle 
with a gold-like metal top is used 
as a container for the golden col- 
ored liquid. The red, gold and 
black label is repeated in the up- 
per right hand corner of the box, 
which is covered with gold foil pa- 
per in a scroll design. This six 
ounce package retails for $2.75. 


Iragrance 


1,500,000 combination gift pack- 
ages of Fletcher Z.B.T. Baby Pow- 
der and Chas. H. Fletcher's Cas- 
toria will be distributed by the 
Centaur-Caldwell Div. of Sterling 
Drug Inc., New York, to mothers 
of babies born during 1950. Names 
of babies are supplied by hospitals 
throughout the United States. 

New with Volupte is a powder 
spray in clear glass with a gold col- 
ored top. Squeezing the bulb re- 








New Talcum “ 


draws attention. 


ltomizer” 


leases a fine spray of the powder. 
The jar holds 314 oz. of powder 
and will retail for $2.00. 


Lotion deodorant is being fea- 
tured by Jacqueline Cochran Inc., 
New York, N. Y. in extensive Au- 
tumn advertising on the radio and 
in newspapers. 


ounce size of its S.A. 


A new store display by Richard 
Hudnut, New York, N.Y. repeats 
the theme of Hudnut’s Chen Yu 
campaign in Life and other na- 





Point of sale display ties in with ads. 


tional magazines. The centerpiece 
is a folding screen which shows a 
model displaying her Chinese Red 
nail lacquer against an oriental 
background of black and gold. Ac- 
companying the centerpiece are 
side cards and a reduction advertis- 
ing the nail lacquer and matching 


lipstick. 


In time .for .Valentine’s .Day, 
Guerlain, Inc., New York, N.Y., 
launching a promotion of their 
new series of luxury bath oils. The 
perfumed oils come in five fra- 
grances and retail at $5.00 for a 
124 oz. bottle. 


Coty plans a February promo- 
tion of its new Loosprest cake pow- 
der. A sample package of the pow- 
der will be included with a regular 
size jar of Coty “Sub-Tint” cream 
powder makeup at no extra cost. 


1 new perfume, Celebre, a new 
lotion and Quilties—a_ packet of 
three sachets—have been launched 
by de Heriot Inc. Hollywood, Calif. 
The entire line has also been re- 
packaged. Each fragrance is coordi- 
nated in a different color sequence 
and the colors were picked to match 
powder room and bath accessories 
as well as closetware and boudoir 
fashions. 
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UALITY based on 
unceasing research... 
PRODUCTION under the 
most exacting control... 
Every SYNTOMATIC Prod- 
uct a distinctive asset in the 
manufacture of your perfumes 


and cosmetic preparations. 
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PERFUMERS MATERIALS 


SYNTOMATIC 


114 EAST 32nd STREET - 


CORPORATION 


NEW YORK 16, N. Y¥. © MURRAY HILL 3-7618 
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New Products and Developments 


Trouble Free Ground 


Wherever electricity is used 
there must be a ground and a 
clamp of some kind must be used. 
To insure a trouble free ground 
the Blackburn adjustable ground 
clamp is offered, ‘The makers state 
that it may be easily, quickly and 
economically installed in one min- 
ute. It consists of a flexible pertor- 
ated copper band. ‘A boss raised on 
the flat end of a removable copper 
alloy terminal lug fits into band 
holes. The tightening screw with a 
lock nut is threaded through the 
boss. 


Cartons for Rough Handling 


‘Tuf-Bord cartons offered by the 
Cleveland, cartons plant of the 
Robert Gair Co., New York, N.Y., 
will stand much knocking around 
and rough usage tests have shown 
the company reports. The mate- 
rial, it is added, sustains Mullen, 
tear, tensile strength and rigidity 
tests far beyond the usual folding 
carton standards. ‘The surface of 
the board is especially adapted it 
is stated for high gloss printing. 


New Addressing Machine 


A new, low cost addressing ma 
chine requiring no stencils, plates, 
ribbons or ink is offered by Empire 
Specialties Service. It is designed 
especially for the needs of small 
business concerns. It is claimed 
that it will address 1000 envelopes 
or other mailing pieces in an hour, 


Universal Monochromator 


What is said to be the first true 
universal monochromator, which 
covers the ultra violet, visible, and 
infrared regions of the spectrum 
(18 microns to 40 microns) when 
suitable a or * gratings are 
used, is now 1 production at the 
plant of the Perkin. Elmer Corp. 


Sound Proof Booth 


A new sound proof booth for 
noisy areas is offered by Executone 
Inc. The unit it is pointed out may 
be used effectively in conjunction 
with dictating m< chines, sound sys- 
tem microphones and other makes 
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of intercommunicating systems. It 
is made of wood with acoustic in- 
sulation and sells for a moderate 
price. 


Computing Tax Deductions 


A new figure mated payroll tax 
index which computes in one op- 
eration not only the official with- 
holding tax but the new 1950 so- 





Ae 


Computing payroll tax deductions. 


cial security tax of each employee 
is offered by Rapid Office Devices 
Inc. The index consists of a finger- 
tip-controlled cylinder on which is 
mounted a chart for whichevet 
payroll period is used. ‘The chart 
supplies at one reading on the 
same line the amount of withhold- 
ing tax to be deducted according 
to exemptions claimed and the 
new 1950 social security tax. 


Trade Literature 

Water soluble gums are featured 
in the latest issue of /scooperation 
News issued by Innis, Spaiden & 
Co. 117 Liberty St. New York 6, 
N.Y. Copies may be had on request. 

How to Make a Local Area Trade 
Survey, a 113-page book on sales 
management, may be obtained from 
the Domestic Distribution Depart- 
ment, U. S. Chamber of Commerce, 
Washington 6, D.C. for 50 cents. 

A technical bulletin entitled Tri- 
ethyl P hosphi ite has been ee 
by the Tennessee Eastman Corp., 
describing the specifications, prop- 
erties and uses of this chemical. One 
of the major uses of triethyl phos- 
phate is as an intermediate in the 
preparation of tetraethyl pyrophos- 


phate. It is also used as a catalyst, a 
synthesizer and in polymerization 
ol various monomers. 

The Allyl Homolog of Cinerin 
J and a preliminary evaluation of 
its insecticidal effectiveness is 
given in a reprint of an article 
which may be had on application 
_ U.S. Chemicals Inc. 60 E. 42nd 

, New York 17, N.Y. 


Book Review 


Praktikum des Modernen Parfu- 
meurs. Paul Jellinek. Cloth cov- 
ers, 7 x 10 in., 239 pages. Urban 
Schwarzenberg, 1949. Printed 
in German. Price, $5. 

In this practical and authorita- 
tive work an experienced perfumer 
endeavors to place the practical as- 
pect of perfumery on a scientific 
and logical basis so as to serve as a 
guide in the creation of new com- 
positions. 

Part I points out the uses of ma- 
terial; Part II covers the perfumery 
olf cosmetics and the uses of raw 
materials; Part III deals with the 
perfuming of toilet soap and Part 
IV’ covers generally perfumes, cos- 
— and psychology. 

1) part I qualifications necessary 
tor a good perfumer are pointed 
out with keen insight. The four 
cornerstones in a good perfume: 
base, modifier, fixative and ‘“nu- 
ance” with their characteristics, are 
discussed. Useful and timely hints 
are given on matching of per- 
fumes. ‘he use of the newer syn- 
thetics as adjuncts to the natural 
products and points on the use of 
specialties are treated with under- 
standing. 

In Part IIL which deals with 
skin preparations there is a discus- 
sion of vitamins and the physiology 
of the skin. No formulas for prepa- 
rations are given but the perfum- 
ing of them is fully treated. 

Tables of value to compounders 
Showing the suitability of the 
whole range of essential oils, resin- 
oids, extracts and synthetics for in- 
corporation into the ten main 
types of cosmetic preparations add 
much to the value of the work. Ta- 
bles are also given of especial use 
to the soap perfumer. 
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ATLAS 


Announces a New Series of 


Saturated Fatty Acids 
"ae 
Unusual Chemical Purity 


HYSTRENE S-97 07% Stearic Acid) 
HYSTRENE C-S() 00% stearic Acia 
H YSTRE NE ‘|< 70 (70% Stearic Acid) 


. offering a combination of features 


never before obtainable commercially ! 


1. Exceptionally low level of odor, color and taste 
2. Unsaponifiable matter as low as 0.1% 
3. Iodine value below 0.5% 


4. From vegetable or animal sources only 


Made possible by a new and unique 
solvent purification method. 


*Trade Mark 


INDUSTRIAL 
CHEMICALS 
DEPARTMENT 


ATLAS POWDER COMPANY, Wilmington, Del. . Offices in principal cities . Cable Address—Atpowco 


In Canada address oe Sterne aad Sons Brantford, Ontario 


LIMITED 
e 
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ints for Improving Production 


Production in its essence is the art of handling materials . . 


Short- 


ening handling and transportation as much as possible effects worth 


while economies . . . New and improved equipment . . 


HE whole art of production is 
in its essence the art of handl- 
ing materials. In too many plants 
handling materials is a lost art 
whereas in the most progressive 
ones it is a highly efficient science. 
The most efficient way of han- 
dling materials comes by not han- 
dling them. Operations that pro- 
ceed in an orderly fashion in a well 
planned plant layout do not re- 
quire material handling to any 
great extent. Such operations are 
time and labor savers. 

By shortening up handling and 
transportation as much as possible 
other economies may be effected 
while securing greater efficiency. 
Placing the cleaner, filler, capper 
and labeller close together helps a 
lot particularly if one chain con- 
veyor is used. Fewer hand opera- 
tions are required as any produc- 
tion line becomes more automatic. 
In such cases it is often wise to use 
a shorter and narrower belt con- 
veyor to carry the packages past op- 
erators at the paralleling work ta- 
ble. If there is more than one 
operator performing each hand 
operation then the packages may 
be split into two trains at each side 
of the belt with operators on each 
side. The simplest installation pos- 
sible is usually the best solution of 
any materials handling problem. 


Perry Adds New Division 


A Pharmaceutical division has 
been organized by the Perry Metal 
Products Co. under the direction of 
Frederick H. Guterman. In addi- 
tion to packaging equipment the 
company will offer filling and la- 
belling equipment. 


Stainless Steel Scoops 

A new group of stainless steel, 
round-bottom scoops has been 
added to the line of corrosion re- 
sistant utensils by Metalsmiths Div. 
of the Orange Roller Bearing Co. 
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The entire construction is designed 
to eliminate crevices, seams, joints 
or rough spots which might catch 
and hold the materials handled, 
and also facilitate cleaning. The 
scoops are available in sizes from 
4 pint to 4 qt. capacities. 


New Functional Fork Truck 

To meet the need for a com- 
pletely functional fork truck in the 
3000 and 4000 Ib. capacity class the 
Baker Industrial Truck Div. of the 
Baker-Raulang Co. announces the 
type FT center-control fork truck. 
In designing the truck the com- 
pany states its engineers were in 
structed to omit all unnecessary 
frills and include only those fea- 
tures that would contribute to eff- 
ciency, economy, safety and opera- 
tor convenience. 


Kiefer Equipment 


“Kiefer Calling” is the title of a 
chatty, interesting and informative 
14-page booklet issued by the Karl 
Kiefer Machine Co. In it are given 
descriptions of some of the Kiefer 
equipment ranging from the Kiefer 
synchronized line to hand operated 
fillers. The company’s service in 
supplying special application ma- 
chines is also described in this in- 
teresting house organ. 


Liquid Handling Equipment 


Filters, filter sheets, vacuum bot 
tle fillers, pumps. mixers and cap 
pers manufactured by the Ertel En 
gineering Corp. are adequately de 
scribed and illustrated in a 16-page 
catalog which may be had for the 
asking. 


Automatic Parcel Post Seales 
Users of parcel post and othe 
mail users donate more than a mil- 
lion dollars every year to the Post 
Ofhce by using excess postage be- 


News. 


cause of inaccurate scales a 
to the Triner Scale & Mfg. Co. The 
Triner Peerless All Steel Automatic 
Parcel Post Scales eliminate this 
waste, the company claims. To prove 
that this is so the company offers to 
place the scale in the mailing room 
for test purposes without any obli- 
gation. A leaflet describing the com- 
puting scales may be had for the ask- 
ing, 


New Cylinder Type Filter 


A new all purpose cylinder type 
precision constructed laboratory fil- 
ter is announced by the Ertel Engi- 
neering Co. Any type of filter me- 
dium may be employed, it is stated, 








New Laboratory Filter 


and the construction permits easy 
refill without disassembling. The 
glass cylinder permits a full view of 
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filtering 
liters. 


the product during the 
process. It has a capac ity of 1.3 


Hand Homogenizer 


A stainless steel hand type homo 
genizer which is claimed to handle 
acids and caustics is ollered for plant 
and laboratory use by the Colloid 
Equipment Co. Inc. It was designed 





New Type Homogenizer 


especially for testing, research and 
experimentation and permits the 
application of homogenization to 
the making of many types of 
new products, new flavors, new 
textures etc. It is entirely hand op- 
erated. 


New High Vacuum Pumps 
s 


A new line of high vacuum 
pumps for product processing lab- 
oratory work and general applica- 
tions is announced by Hetzel Bros. 
Co. The new unit is said to create 
up to 29.7 inches of mercury vac- 
uum within 60 seconds of opera- 
tion. The factor, it is 
added, remains constant for all tem- 
peratures. Complete information 


about them will be sent on request. 


vacuum 


Insulation of Pipe Supports 


To prevent excessive heat losses 
due to direct metal-to-metal contact 
between hot pipe surfaces and struc- 
tural supports, insulated supports 
may be used. The entire length of 
piping is insulated in the usu- 
al manner and then supported by 
hangers or by channel irons. Since 
the pipe rests on insulation at the 
supports the insulating material 
must be able to bear the weight ol 
the pipe. On the basis of tests con- 
ducted at the University of Illinois 
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a loading capacity of 10 Ib. per sq. 
in. or 100 Ib. per running foot of 
line has been established for 85 per 
cent magnesia according to the Mag- 
nesia Insulation Manufacturers 
Assn. 


Air Motored Agitator Catalog 


Air motored, explosion proof agi- 
tators for laboratory and production 
use are described in a 28-page cata- 
log issued by the Eclipse Air Brush 
Co. Actual installations in a variety 
of industries are illustrated and 
simple formula for selecting the agi- 
tator lor any mixing job is given. 


Material Handling Equipment 


Light duty roller bed belt con- 
veyors of the overhead, floor and ta- 
ble types are briefly described and 
illustrated in a fow page leaflet is- 
sued by the Island Equipment Corp. 
which will be sent on request. 


Rock-a-drum Truck 


The Rock-A-Drum_ truck con- 
structed so that one man may easily 
position heavy drum loads of chemi- 
cals, emulsions and all types of liq- 
uids 15 inches above the floor for 
side drainage is described and illus- 
trated in a bulletin which has just 
been issued by the Morse Manutac- 
turing Co. for general distribution. 


Compression Distillation 


The principles of compression 
distillation and its present indus- 
trial applications are described in a 
l-page folder issued by Arthur D. 
Little Inc. ‘The process it is stated, 
with fuel economies markedly better 
than standard distillation methods 
is showing itself to have applica- 
tions not only for the production of 
a high purity water but also for the 
concentration of chemical solutions. 


Vertical and Horizontal Pumps 


Vertical and horizontal pumps 
“from a tapful to a torrent” are ade- 
quately described and illustrated in 
a 28-page catalog issued by the Peer 
less Pump Division, Food M:z sch 
ery Corp. Copies are available to 
anyone interested. 


Tube Filling & Closing 


Tube filling, closing and sealing 
equipment is adequately described 
in a catalog just issued by the F. J. 
Stokes M: chine Co. Hand oper ated, 
semi automatic and automatic fill- 





ing machines for tubes, jars and 
cans are described with specifica- 
tions. Data on the Westite hermetic 
closure and the Stokes method of fat 
filling of tubes is included. Copies 
will be sent on request. 


Metal Twist-on Tags 


For labeling laboratory equip- 
ment, bottle necks, glass tubing, ma- 
chinery parts, stored items, valves 
and pipes etc. Metal twist-on tags 
are offered by the Twist-On Label 
Co. They are made in one piece of 
pure zinc with Cronak finish. When 
passed around an object through 
a slot and then twisted the tag is 
stated to hold fast in the desired | po- 
sition for ready reading. The writ- 
ing surface is pressed ‘with a fine 
screen like pattern of more than 
122,000 shallow indentations per 
sq. in. Part of the writing is dees 
visible below the surface of the 
metal long after the surface writing 
has vanished it is pointed out. The 
writing surface is easily marked by 
a metal or glass marking pencil. 


Rotary Unserambling Table 


spring steel diverter to insure 
the discharge of every unit to the 
discharging conveyor is a feature of 
the rotary unscrambling table of- 
fered by the Island Equipment 


Corp. The unit it is pointed out per- 
mits a case of bottles, jars or contain- 
ers to be placed on the table, the car- 
ton lifted off and the contents then 





New Spring Diverter 


left on the table. Each item is then 
automatically discharged to the con- 
veyor in single file without any 
manual e ‘Hort. The table top is ad- 
justable 32 to 38 in. with a standard 
disc of 36 in. 
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OU probably will have com- 

merce secretary Sawyer to 
thank for the cut in excise taxes if 
they are reduced, as it seemed more 
than likely a few days before New 
Years. Secretary Sawyer has been 
consistently the champion of giving 
the business man a break in these 
parlous days by eliminating any- 
thing that makes commerce diffi 
cult. He sold the President on the 
idea when others like mysteryman 
Dave Niles strongly recommended 
that luxury goods should — be 
mulcted of everything that was col- 
lectible. Mr. Sawyer is a business 
man and a lawyer and thinks with 
a business man’s mind. Dave Niles 
is a radical and one of those people 
who love power and who love to 
wrap themselves up in the cloak 
and dagger hush-hush of the little 
political man who wasn’t there. 
There always is in the entourage of 
every president some such person 
who sells some people the idea that 
he is invested with vast and tippy- 
toe power. Unlike those Japanese 
monkeys they hear much, they see 
much, but they say little. 


Reduction in Excise Tax Likely 


The word is that the Congress, 
which is enthusiastic about reduc- 
tion of outmoded war taxes, will 
early enact an act which will cut 
the perfume and toiletries excise 
tax from 20 per cent to 10 per cent. 
There are many members of both 
houses of Congress who would like 
to wipe out the taxes on perfumes 
and toiletries completely; but there 
will be such a need for Federal 
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by ARNOLD KRUCKMAN 


funds the coming year that any 
complete elimination would assur- 
edly be vetoed by the President un- 
der the present circumstances of his 
sentiments. Theater tickets, trans- 
portation tickets, phone calls, club 
lees, furs, luggage, cameras, jew- 
elry, and other similar items are to 
be made less subject to excise. But 
liquor, beer, cigarettes and similar 
wares are programmed to continue 
to full excises. 


Secretary Sawyer’s Work 


Mr. Sawyer, an Ohio lawyer and 
plant owner as well as the operator 
of a successful baseball team and 
several newspapers, has convinced 
the President and the bellwethers 
in Congress that lower excises will 
stimulate business and create more 
taxable income. Sawyer is without 
doubt the most intelligent man in 
the cabinet, head and _ shoulders 
above most of the rest who may be 
exceptionally good political sharp- 
shooters but who are not particu- 
larly shining as business men. Saw- 
yer is a natural for the department 
of commerce. He is the best man 
who has been in the office since 
Hoover, and in some ways is better 
than Hoover. Hoover was difficult 
to approach, frosty, and didactic, 
schoolmasterish. Sawyer is genial, 
entirely easy with anyone, and has 
the newspaper facility of direct, 
clear, terse statement. He has a fine 
sense of timeliness. You always 
know what he means and where he 
is going. He seldom takes refuge in 
the windy, foggy wordiness of the 
average government official. Sawyer 
is always well groomed, stands up 
straight, and has none of the up- 
holstered avoirdupois of the aver- 
age man in business or in politics. 
He loves a good story, and he is 


fond of fishing. He is a man for the 
business man to know personally. 
He will welcome any man with a 
legitimate purpose. 


Impending Legislation 


Every interest in this economy 
interlinks, more and more. You 
people of the perfume, flavor, and 
toiletries industries have a_ vital 
stake in all the legislation which 
will be forced upon national atten- 
tion early in January as the 8Ist 
Congress gets into swing in its last 
session. Watch the hearings of the 
Senate-House Economic Commit- 
tee, under the chairmanship of 
Senator O’Mahoney (D.WYO.), 
which will attempt to explore the 
steel business to find out why steel 
has gone up an average of $4 per 
ton. This proceeding will bring 
out a notable procession of great 
and near-great from all parts of the 
economy who will discuss the eco- 
nomics of high prices and high 
wages. The hearings will amost cer- 
tainly be entirely useless so far as 
reducing the cost of steel is con- 
cerned, 

Another piece of legislation 
which looks like campaign fat is the 
act already enacted by the Senate 
which would supply a_ total of 
$300,000,000 to those states which 
are short of funds and cannot pay 
their teachers properly. The bill is 
expected to pass the House. One of 
the most provocative bills is the 
one which would repeal the ‘Taft- 
Hartley law, and give Congress a 
chance to make another law which 
would be much closer to the heart’s 
desire of the President and the la- 
bor unions. Another bill which is 
expected to become law is the pro- 
posal to do for the middle-income 
people what was done for the low- 
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plan devised by the secretary of Ag- 
riculture to support the prices to 
be paid to farmers for their prod- 
ucts, and yet to keep the prices for 
the same products low when they 


are sold to the consumer. Obvi- 
ously you can’t support prices 
without spending money to keep 
the prices fixed at an artificial 
level. And if you don’t get the 
money back from those who ulti- 
mately buy the products, someone 
else must supply the deficit. In this 
case, of course, the taxpayer sup- 
plies the funds to make up the dif- 
ference. 


Trade Practice Rules Frozen 

The Trade Practice Rules for 
the toiletries industry are still fro- 
zen in the Federal Trade Commis- 
sion. Some of the staff of the FTC 
remark that this proceeding is what 
might be called a perennial. How- 
ever, now that the commission has 
acquired its full complement of 
members with James Mead of New 
York and John Carson of the Co- 
operative Organization, there is 
definite reason to think the final 
step is in sight. The new mem- 
bers undoubtedly are familiarizing 
themselves with the previous steps. 

It is by reason of the presence of 
the new members that the firms of 
this industry which are in conflict 
with the Robinson-Patman regula- 
tions and which have made their fi- 
nal arguments are now invited to 
come before the commission for a 
re-hearing. ‘The theory is that the 
respondents would be in_ better 
stead if they would verbally make 
their presentation 1 rather than de- 
pend upon the written record to be 
studied by the new commissioners. 
Dates have been set for such re- 
hearings in the case of Richard 
Hudnut, on April 3; Elmo, Inc., of 
Philadelphia, April 5; Charles of 
the Ritz, Inc., and others, April 10; 
Primrose House, Inc., April 12; 
Coty, Inc., April 14; Bourjois, Inc., 
and others, April 17. Some of the 
respondents have accepted the in- 
vitation to appear for a re-hearing 
and others have declined. Those 
who will not appear simply prefer 
to stand upon the record they have 
made in the previous hearing. 


Exports to England 

Firms which have shipped 20 per 
cent of the wares they sent to Eng- 
land in normal times in accord 
with the British token import plan 
may continue to send their prod- 
ucts on the same basis during 1950. 
‘The plan requires the shipper to 
secure certification from the office 
of International Trade in The De- 
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partment of Commerce. Applica- 
tion forms are supplied by the 
OIT. 

The U. Tariff commission re- 
ports that . output of synthetic 
flavor and perfume materials in 
1948 totalled 22,200,000 pounds, as 
compared to 20,900,000 pounds in 
1947. In 1948 19,000,000 pounds 
were sold for $26,700,000. 


France Buys Essential Oils 


The ECA recently 
that France, under ECA sponsor- 
ship, had purchased from the 
United States and from merchants 
in its possessions, during Novem- 
ber, essential oils to the value of 
$165,000. ECA also announced that 
essential oils procured by the Neth- 
erlands with ECA dollars were 
shipped during the third quarter of 
1949 to the value of $30,000. This 
is $47,000 less than was originally 
authorized. From Latin America in 
November ECA sponsored the ship- 
ment of $15,000 worth of essential 
oils to France. 

Department of Commerce re- 
ports there has been a sharp de- 
cline of exports of oil of Petitgrain 
from Paraguay. In 1946 the exports 
totalled 328,667 kilograms; in 1948 
the shipments totalled 188,000. 
Trade sources report to the Gov- 
ernment that Petitgrain oil pro- 
duced in Argentina is inferior, and 
is used solely in the Argentine. 
From Brazil comes word that ex- 
ports of Copaiba Balsam substan- 
tially increased during the third 
quarter of 1949. The export of 
Rosewood oil almost trebled. Cu- 
ba’s Cacao crop is forecast at 7,000,- 
000 pounds, the largest since 1936. 


announced 


Essential Oils to Germany 


To trizone Germany ECA au- 
thorized Latin American sources to 
export essential oils worth $50,000. 
Through the Department of Com- 
merce Brazil's state of Sao Paulo re- 
ports the 1949-50 corp of Pepper- 
mint will yield 322,000 kilograms, 
Japanese type oil. 

Researchers in the United King- 
dom have discovered that an agar, 
suitable for bacteriological use, can 
be processed from two seaweeds, 
Chondrus Crispus and Gigatina 
Stellata. Surveys indicated that har- 
vesting would be justified on the 
West Coast of the United Kingdom 
and in Northumberland. Not more 
than 5 per cent was derived from 
Chondrus. 

From Perth, Australia, The De- 
partment of Commerce _ brings 
word of the resumption of produc- 
tion of a modest quantity of Otto 


of Boronia. Before the war Aus- 
tralia supplied over 1,000 ounces of 
this fragrant essence. It is made 
commercially only by one company 
in the Antipodes. 


Radio Ads Off 
During Summer 


Advertisers of drugs and toiletries 
spent less on radio advertising in 
July and August of 1949 than they 
did during the same two months 
the previous year, reported the De- 
partment of Commerce. Magazine 
advertising, however, showed an in- 
crease during this period. Radio 
advertising costs during July and 
August were $3.7 and $3.5 million 
against $3.7 and $3.9 during the 
summer of 1948. Magazine adver- 
tising costs rose from $4.4 and $4.1 
million in the summer months of 
1948 to $4.5 and $4.2 million for 
last July and August. 


Sugar Quotas for 1950 
Fixed at 7,500,000 Tons 


The U.S. Department of Agri- 
culture has announced its deter- 
mination that 7,500,000 tons, raw 
value, of sugar will be needed to 
meet consumer requirements dur- 
ing the calendar year 1950. This 
compares with the original deter- 
mination of 7,250,000 tons for 1949 
and is the same as the revised cur- 
rent estimate for 1949. 

Stocks held by refiners, import- 
ers, industrial users, wholesalers, 
and retailers are about the same as 
they were a year ago, and there is 
no indication that the distributors 
and users intend to increase their 
inventories. Population is expected 
to be at least 1 percent higher than 
in 1949, but offsetting this is the 
fact that the trend of incomes of 
industrial workers and farmers has 
been downward during the past 
year, 
~ Under prospective demand con- 
ditions the Department believes 
that the quantity of 7,500,000 tons 
will be sufficient to meet consumer 
requirements at reasonable prices 
and maintain the welfare of the 
domestic sugar industry. 


Minimum Wage Rise 
Effective January 25 

January 25, 1950 is the effective 
date for the recently enacted 
amendments to the minimum wage 
law. The law, which provides . a 
minimum hourly wage rate of 
cents, is expec ted by the Labor De. 
partment to affect 1,500,000 
employees. 
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The reception of this announcement upon its 

first publication surpassed any response that we 

have éver réceived from the announcement of a 

new specialty. Since you may be one of those 

0 . 4 who missed the original, we are repeating it 

Ine of Nature’s delicate odors, caught for the first time at now, so you may be sure to know about this 
” sensational development. 


the climax of its brief hour of perfect fragrance 
3 
in Albert Verley & Company’s new WUMéosi lta 
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FOREIGN REPRESENTATIVES 
Maximo A. Kuderli, 
Rodriguez Pefia 233, 


Buenos Aires, Argentina 


Karl Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 

Rio de Janeiro, Brasil 


Roberto Rapp, Caixa Postal 
563, Sio Paulo, Brasil 


Carlos Bobbert, Casilla 9660, 
Santiago, Chile 


Agencia de Papcles y 
Ferreteria, Ltda., 
Apartado Aéreo 4608, 
Bogota, Colombia 


\gencia de Papeles y 
Ferreteria, Ltda., 

Apartado Aéreo 899, 
Medellin, Colombia 


Fidel Quintero Rubio, 
| 


Fabrica de Perfumes, 
“Rio Rita’ Calle 35 #44-25 
Apartado Aéreo $25, 


Barranquilla, Colombia 


Herrera Jenkins, Ltda., 
Apartado 687, 

San José, Costa Rica 
1 


Juan Gonzalez, Sitios 355, 
Habana, Cuba 


H. G. Zevallos Menéndez, 


Juiio Lopez Martinez, 
Apartado 229, 
Guatemala, Guatemala 


José Farres, Apartado 7233, 


México, D.F., México 


Messers Linner & Co., Ltd. 
P. O. Box 305, 
Managua, Nicaragua 


La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


Jaime Verdaguer 


Santa Barbara a la Fe 51 
Oficina #1,Caracas, Venezuela 


Arthur Feith & Company, 
501 Latrobe St., 


Melbourne C. 1, Australia 


Sapriel & Douek, 
16 Sheikh Hamza Street, 
Cairo, Egypt 


Indiana Trading Corp., 
Moran Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Assem Bevhum, 
King Fouad Avenue, 
Beirut, Lebanon 


Modern Pharmacal 
Products Co., 886 Rizal Ave 


Manila, Philippines 


I. Spitzglass & Sons 
Prv ) Lrd., P.O. Box 3976, 


Casilla 602, Guayaquil, Ecuador Cape Town, South Africa 


by ALBERT VERLEY & COMPANY 


JV inosa 


offers you new creative inspiration — 


CHM. CAL 





adding to your resources a perfect replica 


of a delightful, little-known aroma. 


While Mimosa is an old classic, we feel that until now there has 
never been a successful interpretation of the fresh flower. 

The natural fragrance is delicate and dries with extreme speed. 
From the perfumer’s standpoint, the blossoms live but a day. 

To catch this delightful fragrance at its peak, with perfect 
fixation, was the goal of Albert Verley and Company’s research. 
We are happy to announce that this objective has been attained — 
and that we are now able to offer Mimosa Fleur Extra as a brand- 
new, original note for blended compositions, or as a unique, 
appealing extract capable of standing alone in any company. 

For full appreciation of this new, inspiring note, you need a 


working sample. Write for it today. 





Synthetic Aromatic Products and Organic Isolates @ Synthetic Flower Oils and Aromatic Bases @ Bouquets and Finished Compositions 


THE ROUND TABLE - 


Bristol-Meyers to Fight F.T.C. 
Ban on Pink Toothbrush Claims 


Lee Bristol of the Bristol-Meyers 
Co., New York, N.Y. has an- 
nounced that his firm will appeal 
the recent decision of the Federal 
Trade Commission that there is no 
scientific basis for the “pink tooth 
brush” theme used in B-M’s Ipana 
advertising. Emphasizing B-M’s re- 
search in dental health and oral 
hygiene, Mr. Bristol said: “We be- 
lieve we are eminently qualified to 
stand back of any and all opinions 
which have been used in the ad- 
vertising of Ipana.” 

The F.T.C, order charged that 
“uninstructed massage” with or 
without Ipana would not stimulate 
circulation in the gums. Mr. Bris- 
tol replied: “The commission in- 
troduced the views of an infinitesi- 
mal minority of the dental profes- 
sion who argued that massage was 
not beneficial or that Ipana tooth- 
paste with the action of its essen- 
tial oils was of no material benefit 
to the massage. Against this infini- 
tesimal minority of dental opinion 
was the overwhelming consensus 
of qualified dental opinion that 
massage of the gums was bene- 
ficial, and there was actual clinical 
proof introduced to show that 
Ipana was valuable in stimulating 
circulation in the gums during the 
period of the massage.” 


TGA Offers New 
Trademark Service 


The Toilet Goods Assn. is now 
offering a new trademark service, 
consisting of lists of trademark ap- 
plications filed but not acted on 
by the Patent Office. The new serv- 
ice will not interfere with the lists 
of trade marks from the Patent Of- 
fice Gazette which the Association 
has published in the past. It will, 
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however, provide members with 
advance information on_ trade- 
marks, as there is sometimes a lag 
of several months between the fil- 
ing of a trademark application and 
publication in the Gazette. 





Lord Horder (center), physician to the 


King of England, shown here with Elmer 
Bobst (left), chairman of the American 
Cancer Society’s Campaign Committee, and 
Dr. Frank Adair, cancer specialist. The oc- 
casion was a medical meeting in Atlantic 
City, N.J. Lord Horder is the guiding 
spirit of a group of British physicians op 
posed to the nationalization of medicine in 
their country. Mr, Bobst is president of 
William R. Warner and Co., Inc. 


Retailer Must Prove Actual 
Loss to Recover Under R-P Act 


In order to recover damages 
claimed by a retailer under the 
Robinson-Patman act because of 
alleged discrimination on the part 
of a manufacturer in furnishing 
demonstrators to certain agents and 
not to him, it is necessary for a re- 
tailer to prove loss of specific sales. 
This is difficult because of the nec- 
essity of assembling many wit- 
nesses. This is the substance of a 
decision by the Circuit Court of 
Appeals for the Second Circuit in 
Sun Cosmetic Shoppe, Inc. v Eliz- 
abeth Arden Sales Corp. 


In the decade from 1938 to 1948 
Elizabeth Arden supplied certain 
of its agents in New Jersey and 
New York with demonstrators but 
did not furnish them to the Sun 
Cosmetic Shoppe. As a result of 
this alleged discrimination Sun 
Cosmetic Shoppe claimed that 
business was diverted to the dem- 
onstrator-supplied retailers in New 
Jersey and it suffered a loss of 
$15,600. It brought suit under the 
Robinson-Patman act to recover 
this amount and plenary damages. 
The District Court dismissed the 
complaint on the ground that all 
of the transactions between the 
parties were intrastate and so the 
federal courts had no jurisdiction 
and the Robinson-Patman Act 
would not apply. On appeal the 
Circuit Court of Appeals held that 
Elizabeth Arden violated the Rob- 
inson-Patman Act when it granted 
demonstrators to its New Jersey 
agents and not to the Sun Cos- 
metic Shoppe, as Congress had 
power to control Arden’s contracts 
with its New Jersey agents. 

Accordingly the trial of this case 
and that of the Mirror Cosmetic 
Shoppe in which the same facts 
are involved, will be watched with 
interest because of the ruling on 
damages. 


Camilli, Albert & Laloue 
Open American Branch 


Camilli, Albert & Laloue, one of 
the oldest houses in_ Grasse, 
France, having been founded in 
1830, opened an American branch 
January 3 at 14 E. 48th St. New 
York 17, N.Y. to handle sales of 
its natural floral products and es- 
sential oils. The telephone is Plaza 
53-6070. 

The company offers no com- 
pounds and will not operate a lab- 
oratory here. It will carry large 
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stocks here and all products will 
be sold in original containers. 
Thomas M. Biallo, who has had 
much experience with the line, 
will manage the American com- 
pany. 


City College Will Conduct 
Industry Career Clinic 


A “Career Clinic” in the fields of 
Drugs, Cosmetics, and ‘Toiletries 
will be conducted by the Evening 
and Extension Division of rhe 
City College School of Business in 
New York on January 17, 18, and 
19 and the first week of February, 
it was announced by Dr. Robert A. 
Love, director. Offered as a free 
public service, the “Clinic” will as- 
semble an outstanding group of 
business executives from these and 
a wide variety of other fields to out- 
line career possibilities in their 
areas. In individual, private inter- 
views, the participating executives 
will present the employment situa- 
tion in their fields and discuss the 
visitor's personal qualifications for 
each job. 

On the January dates the Career 
Clinics will be held at the City Col- 
lege Midtown Business center, 430 
West 50th St. New York City, from 
2 p.m. to 9 p.m. 


Denatured Alcohol Causes . 
Deaths in New York 


The New York City Police De- 
partment has recommended that 
denatured alcohol be included in 
the same category as methyl alcohol 
under Section 123 of the New York 
City Sanitary Code, Police report 
that several deaths have occurred 
from drinking the liquid. In the 
amendment to the Sanitary Code 
additional responsibility is placed 
on the seller to be reasonably cer- 
tain that no denatured alcohol is 
used for beverage purposes. 


Dealers’ Institute 


Adopts Resolutions 


The Beauty and Barber Supply 
Dealers’ Institute adopted several 
resolutions of interest to manufac 
turers at its recent convention. 
‘They recommended that products 
advertised at a quantity price be 
advertised at a unit price higher 
than that obtained by an exact di- 
vision of the quantity price. The 
institute also recommended that 
members of the industry offering 
free goods refrain from using items 
available in the beauty and barber 
industry. 
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Marschalk and Hines Head 
Vick Subsidiaries 
H. Robert Marschalk, formerly 


president of the Alfred D. Mc- 
Kelvy Co., has been elected presi- 





H. Robert Marschalk 


dent and = general manager of 
Prince Matchabelli, Inc. New 
York, N.Y. 





Richard K. Hines 


Richard K. Hines, secretary and 
director of Vick Chemical Co. has 
been elected president and general 
manager of the Alfred D. McKelvy 
Co. Hugh D. McKay remains 
chairman of the board of both 
companies, which are wholly 
owned subsidiaries of the Vick 
Chemical Co. 


Merits of Door to Door Selling 


told by Mayham 


What an eilective association 
may do to develop the cosmetic in- 
dustry and how it does it were 
pointed out in an address by S. L. 
Mayham, executive vice president 
of the Toilet Goods Assn. at the 
mid year business meeting of the 
loilet Goods Manufacturers Assn. 
of Canada. A trade association can 
be effective in handling matters on 


which there is substantial una- 
nimity beyond the powers of indi- 
vidual members. It cannot be effec- 
tive in attempting to settle 
disputes and problems between 
members when differences of opin- 
ion are substantial and vigorous. 

In sketching the history of the 
I'.G.A. he pointed out the service 
of the T.G.A. i 1 passing on labels 
and aiiasiiiae submitted to it. A 
label or advertising which has re- 
ceived prior approval by the 
1.G.A. has never been questioned 
by any government bureau. 

In the light of prospective legis- 
lation in Canada he suggested that 
manufacturers develop  acquaint- 
anceships with legislators and then 
leave them alone, delegating to 
the association the task of clearing 
problems. 

Cosmetics which contain ingre- 
dients which have a definite phys- 
iological effect on the skin, if 
backed by sound research which 
will prove their effectiveness and 
safety in general use should be 
launched and promoted by cos- 
metic manufacturers rather than 
by those in other fields. 

As to house house selling he 
felt that agents of such concerns 
are likely to do a better job of edu- 
cating the consumer on the value 
of cosmetics than retail clerks. Su- 
permarkets are useful outlets for 
cosmetics of a utility nature such 
as hand lotions, dentifrices, etc. but 
not for items whose acceptance de- 
pends on style or fashion, such for 
example as a treatment line. 


NAM Favors Uniform 


Manufacturer’s Excise Tax 


A recommendation that a uni- 
form manufacturer’s: excise tax 
levied on end products be used to 
repli ice the present system of ex- 
cise taxes was made by the Na- 
tional Association of Manufactur- 
ers prior to its 54th annual Con- 
gress of American Industry in New 
York City. 

Under the NAM plan, all present 
manufacturers, retailers, and mis- 
cellaneous excise taxes except those 
on liquor, food, and tobacco would 
be repealed. The NAM directors 
said that the tax would produce the 
same amount of revenue as_ the 
present system ol EXCISes. 

The proposal brought a sharp 
criticism from the American Re- 
tail Federation, which claimed 
that such a move would cut retail 
purchasing as a result of high 
prices. 
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Left: President Hans P. Wesemann reads his interesting annual address. Ray C. Schlotterer, managing director, Gerard J. Danco, vice 


president and George McGlynn, secretary-treasurer listen attentively. Right: Val H. Fischer, Dr. Eric C 


. Kunz, Frederick J]. Lueders, 


all members of the executive committee, President Hans P. Wesemann, Secretary George McGlynn, Vice President Gerard J]. Danco, F. K. 


Goudsmit and Ph. Chaleyer, both of the executive committee. 


Cosmetic Law Developments 


to be Considered by Lawyers 


‘The section on food, drug and 
cosmetic law of the New York 
State Bar Association will hold its 
fifth annual meeting in the meet- 
ing hall of the Association of the 
Bar of the City of New York Janu- 
ary 26. The program is as fol- 
lows: 

Morning Session.— The chair- 
man of the section, Charles Wesley 
Dunn, will preside. The session 
will be opened with the following 
reports on the progress of the Fed- 
eral food, drug and cosmetic act in 
1949: — “Legislative and Adminis- 
trative Progress, with Comments,” 
by Charles W. Crawford, Associate 
Commissioner of Food and Drugs, 
and “Enforcement and Judicial 
Progress, with Comments,” by Dan- 
iel P. Willis and William W. Good- 
rich, office of general counsel, food 
and drug division, Federal Security 
Agency. 

In addition, the following papers 
will be presented: — “Applicabil- 
ity of Federal Food, Drug and Cos- 
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Luis deHoyos, Jr., chats with Carl Wellenkamp. 
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metic Act to Drug Advertising,” by 
Vincent A. Kleinfeld, head of the 
general regulations unit, criminal 
division, Department of Justice, 
and “Proceedings Instituted Under 
Sections 12 to 16 (Inclusive) of 
Federal Trade Commission Act,” 
by James W. Cassedy, associate gen- 
eral counsel, Federal Trade Com- 
mission. 

Afternoon  Session.— The _ fol- 
lowing papers will be presented: — 
“Some Observations on Law _ of 
Cosmetic Advertising,” by Hugo 
Mock, chairman of the committee 
on cosmetic law; “Use of Colors to 
Identify Medicinal Products,” by 
George H. Sibley, vice-president 
and general counsel of E. R. 
Squibb & Sons, and “Imitation 
Food Provisions of Federal Food, 
Drug and Cosmetic Act.” by Mi- 
chael F. Markel, chairman of the 
committee on uniform state food, 
drug and cosmetic laws. 

In addition, there will be reports 
on retail food exemptions from the 
Federal food, drug and cosmetic 
act, by William A. Quinlan, chair- 
man of a special committee on this 


Right: Robert O. DeZemler, Joseph H. Fein, Dr. 


subject, and on the progress of 
products liability law in 1949, by 
Bradshaw Mintener, chairman of 
the standing committee on this sub- 
ject. 


Poor Crops Add 
to Essential Oil Industry Trials 


Unfavorable growing conditions 
throughout the world, exchange dif- 
ficulties, currency controls, dollar 
shortages and export duties com- 
bined to make burdensome the diffi- 
culties of the essential oil industry 
in doing business and supplying its 
customers in the past year Hans P. 
Wesemann, president of the Essen- 
tial Oil Assn. of the U.S.A. reported 
in his address at the well attended 
annual meeting in the Hotel Plaza, 
New York, N.Y. January 6, 

The requirements of foreign 
countries for antibiotics, food es 
sentials, equipment and raw materi- 
als, he pointed out, are great and 
the desire is to purchase these from 
the United States. In payment for 
them foreign countries quite often 
offer their own produce including 





Victor Fourman and Ray Williams. 
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1 sumptuous banquet followed by excellent professional entertainment added much to 


essential oils. The desire to create 
the necessary amount of dollars 
quite often bri ings about a reduction 
in prices of the commoditie s offered. 
This accounts for the unbelievably 
low quotation on some essential oils 
which are in fact below production 
costs and represent a serious handi- 
cap to American companies which 
trade only in these products and 
have nothing else to barter against 
them. A further factor in price in- 
creases of essential oils is the cost 
of living. In the Reunion islands 
such high wages are being paid by 
sugar produce rs that essential oil 
producers cannot compete with 
them. As a result the production of 
ylang ylang, geranium and vetivert 
will be curtailed resulting in higher 
prices. 

Because of lively inquiries from 
consuming industries business looks 
good for the first half of this year. 

In outlining the specific activi- 
ties of the association during the 
past year Mr. Weseman pointed out 
that the problem of package differ- 
entials for essential oils and aro- 
matic chemicals was carefully 
studied by a committee under the 
chairmanship of V. H. Fischer and 
served to make all conscious of the 
extremely high cost of doing small 
order business. The remedy, he indi- 
cated, is up to each individual mem- 
ber. During the year the past pro- 
cedure of not writing essential oil 
contracts with guarantees against 
decline was reiterated, 

In closing Mr. Weseman called 
for a rising vote of thanks to Man- 
aging Director Ray C. Schlotterer 
for his untiring efforts to ease the 
work of the officers. This was given, 
accompanied by a hearty round of 
applause in recognition of Mr. 
Schlotterer’s work, his tact and his 
skill as an executive. 

Dr. Eric C. Kunz reported on the 
work of the Scientific Section. He 
stressed the fact that on synthetics 
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unanimity is obtained in a 
shorter period of time than in mak- 
ing specifications for essential oils. 
Seven new specifications were added 
to the book of standards in the past 
year. The group will continue its 
work on new. specifications and 
asked for suggestions as to what 
products should be singled out to 
be worked on. Dr. Kunz also 
brought up the suggestion made at 
the previous meeting of the Scien- 
tific Section in regard to work on 
odor classification. He also sug- 
gested that work be done to clarify 
or to determine scientifically what 
is meant by turbid, cloudy and 
opalescent. 

The following officers were elec- 
ted: President, Hans P. Wesemann; 
Vice President, Gerard J. Danco; 
Secretary, George McG lynn; Exec- 
utive Committee members: Ph. 
Chaleyer and Frederick J. Lueders. 


more 


Cosmetic Credit Men’s Winter 
Party at Martinique January 27 
The annual Winter party of the 
Drug, Cosmetic, and Chemical 
Credit Men’s Association will be 
held on the evening of January 27 
at the Hotel Martinique, New 
York, N.Y. The = association is 
noted for the high character of the 
entertainment provided at these 
affairs as well as for the banquet. 
A record attendance is anticipated. 


Lever Brothers Names 
Merchandising Executives 


W. W. McKee, vice-president in 
charge of sales, announced the 
present organization of Lever 


Brothers’ Merchandising Depart- 
ment December 23, following the 
company’s move to New York 
City. 

The department will continue 
under the direction of Frederick 
Schneller, general merchandising 
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manager, Mr. McKee said _ that 
three assistant merchandising man- 
agers have joined the staff. They 
are: James G. Gammel, who will 
be in charge of merchandising for 
Surf, Lifebuoy, Swan, and _ hotel 
sales; H. E. Wholley, who is assist- 
ant merchandising manager for 
Lux ‘Toilet Soap, Lux Flakes, Sil- 
ver Dust, and glycerine; and A. C. 
West, who will supervise the mer- 
chandising for Rinso, Spry, Breeze, 
and bulk edibles. Two new posts, 
those of assistant merchandising 
manager for copy and art, and 
merchandising office manager, will 
be filled by Julian Bers and Wil- 
liam B. Bisker. 


F.D.A. Authorized to 
Release Detained Merchandise 


The enactment of H.R. 160, an 
amendment to the Import Section 
(Sec. 801) of the Federal Food, 
Drug, and Cosmetic Act allows spe- 
cific statutory authority for the re- 
lease of detained merchandise so 
that it can be reconditioned to 
meet F.D.A. requirements. The 
amendment requires that the ex- 
pense of government supervision of 
the merchandise be borne by the 
importer. 


Adulterated Nail Base 
Coat Seized in New York 

The Southern District Court of 
New York recently condemned a 
shipment of nail base coat which 
had been seized on a charge of be- 
ing adulterated. Analysis of the 
product showed that it contained 
synthetic rubber of the Perbunin 
type and phenol formaldehyde 
resin in methylethylketone. The 
product was alleged to contain a 
poisonous or deleterious substance 
which might have rendered it dan- 
gerous for use under the condi- 
tions prescribed on the label. 
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Draper to Head 
Missouri Group 


Neal M. Draper, St. Louis man- 
ager for Solvay Sales Div., Allied 
Chemical and Dye Corp., was 
elected president of the Associated 
Drug and Chemical Industries of 
Missouri at the association’s an- 
nual business luncheon meeting. 

Other officers are O. W. Rash, 
vice president, Lambert — Phar- 
macal Co.; P. A. Hein, dist. 
sales mgr., Mallinkrodt Chemical 
Works; G. C. Irwin, president, 
Irwin-Willert Co.; J. A. Mueller, 
director of technical control, 
S. Pfeiffer Mfg. Co.; and J. L. 
Lanz, consultant and manufactur- 
er’s agent. 


Venue and Jurisdiction 
In Libel Proceedings 


In the District Court of the 
United States for the Northern 
District of Ohio, Eastern Division, 
the Court held that under the Fed- 
eral Food, Drug and Cosmetic Act 
there is no authority for the trans- 
fer of a libel, brought in a district 
in which the product was found, 
to the district in which the claim- 
ant has his principal place of busi- 
ness. A libel improperly — trans- 
ferred is remanded to the Court of 





original jurisdiction. 

An action was brought in the 
Western District of Pennsylvania 
for the condemnation of certain 
products. The claimant intervened 
in said libel and petitioned the 
Court to remove said action to the 
district in which claimant’s princi- 
pal place of business is located. 
‘The Government objected to the 
removal of said cause of action. 
‘The Court held, in part, that un- 
der Section 334, removal of said 
cause of action is unauthorized to 
the district in which the claim- 
ant’s principal place of business is 
located. 


Northam Warren Corp. 
Holds Sales Meeting 

The Northam Warren Corp., 
Stamford, Conn., recently ended 
its annual one week sales confer- 
ence. Representatives from all 
parts of the country heard the 
1950 sales program presented by 
Northam Warren, Jr., vice presi- 
dent and general manager and 
A. C. Wakefield, general sales 
manager, 

The sales force was given a pre- 
view of the promotional plans 
which have been formulated for 
the Cutex, Peggy Sage, and Odor- 
ono lines and the new items to be 
introduced during the year. 


Judging the display contest held by Lentheric, Inc. for their new perfume, Repartee. Left 
to right: Miss Irene Bender, publicity director, A.M.C.; Irving Eldredge, assistant man- 
ager of the Visual Merchandising Group of the N.R.D.G.A.; Hugh Horner, special proj 
ects director of Mademoiselle; and R. C. Kash, Publisher and Editor, Display World. 
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New Years Day Twin Girls 
Will Win $500 in Gifts 


The Toni Co, Chicago, Ill. an- 
nounced that each pair of twins 
born between midnight and noon 
on New Year’s Day received gifts 
valued at $500. According to the 
company, the contest is part of a 
plan to insure a steady supply of 
models for their “Which Twin” 
campaign. 


Fritzsche Receives 
Safety Reward 


Fritzsche Brothers, Inc., New 
York City, has again been awarded 
the State Insurance Fund of New 
York Plaque for its record of no- 
employee-time-lost due to accidents. 


Richford Corp. Moves 
New York offices 


The Richford Corporation has 
announced the removal of its of- 
fices at 251-255 Fourth Avenue at 
20th Street, New York 10, N.Y. 


B.1.M.S. Annual Dinner at 
N.Y. Athletic Club February 2 


The BIMS will hold their an- 
nual dinner at the New York Ath- 
letic Club ‘Thursday evening, Feb- 
ruary 2. Dress will be informal. 
James Leyden and Sewell Cochran 
are co-chairmen of the entertain- 
ment committee and they have 
promised to surpass their record of 
last year. Guests are invited, 


Canadian Faberge 
Builds New Plant 


C. G. Carmichael, president of 
Faberge Perfumes (Canada) Ltd., 
Loronto, has announced that con- 
struction has begun on a new plant 
to be located on the Queen Eliza- 
beth Highway at Entobicoke, a 
suburb of ‘Voronto. Plans call fon 
completion next May. 


Cincinnati Association 
To Meet January 25 


A regular meeting of the Cincin- 
nati Drug and Chemical Associa- 
tion will be held on January 25 at 
the Hotel Alms in Cincinnati. The 
guest speaker will be Homer H. 
Jones, well known fisherman, trav- 
eler, and photographer. Mr. Jones 
will show movies and speak on 
“Sport Fishing and the Outdoors.” 
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Research Fellowship Established 
by Smith, Kline & French 


A three year research fellowship 
of $2500 a year has been estab- 
lished at the Purdue University 
School of Pharmacy by Smith, 
Kline & French Laboratories, Phil- 
adelphia, Pa. 


William Ebling Tells ADACIOM 


About Squeeze Bottle Boom 


William F. Ebling, sales man- 
ager of the Plax Corp. discussed 
flexible plastic bottles and their 
uses at the January | meeting of 
the Associated Drug and Chemical 
Industries of Missouri in St. Louis. 
Mr. Ebling is an alumnus of Har- 
vard University. During World 
War II he served as Japanese lan- 
guage officer for the navy. 


Chain Stores Spent Half Billion 
for Store Construction in 1949 

Chain stores in the United 
States spent over $458,000,000 in 
1949 for store construction and 
modernization. Of this amount 
chain drug stores spent about $29,- 
500,000. 


Squibb Works Out Currency 
Exchange Contract 


E. R. Squibb & Sons, New York, 
N.Y. have worked out a currency 
exchange contract with tlie Eco- 
nomic Cooperation Administra- 
tion to permit conversion into dol- 
lars up to $612,500 of its receipts 
from British enterprises. “These 
firms will export 95% of their pro- 
duction to Marshall Plan countries. 


Directory of Chain Drug Stores 
in U.S. Now Out 


The National Assn. of Chain 
Drug Stores has issued its 1949 di- 
rectory covering 416 chains oper 
ating 1639 stores. It sells for $2 


Acids and Oxides in Smog 
Harmful to unprotected Skin 


The results of the smog experi- 
ment with 12 women using Lady 
Esther's complete creme make up 
and 12 who did not showed that 
acids and oxides in smog are harm- 
ful to unprotected skin. 


Harriet Hubbard Ayer in 
New Quarters 


Harriet Hubbard Ayer, Inc. has 
moved from its old offices at 323 
East 34th St. New York, N.Y. to 
new and enlarged quarters at 505 
Park Ave., headquarters of the 
parent Lever Bros. Co. 
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Official Canadian View on 
Ammoniated Dentifrices 


The Canadian Department of 
National Health and Welfare has 
issued a trade information letter to 
all manufacturers in Canada giv- 
ing the views of the department 
on ammoniated dentifric advrtis- 
ing. From Soap, Perfumery & Cos- 
metics of London the views given 
are quoted: 

“The prominence” given _ re- 
cently to experiments being con- 
ducted on the use of the ammo- 
nium ion, its effect on lactobacillus 
acidophilus, and its possible effect 
on the incidence of dental caries 
has led to an accelerated advertis- 
ing of dentifrices in general. Much 
of the advertising has been spec- 
tacular, and, we believe, much has 
been unduly optimistic if not fla- 
grantly misleading. 

“Dental authorities have stated 
repe: atedly that, at the present 
time, it is not possible to assess the 
value of the ammonium ion in re- 
ducing the incidence of dental ca- 
ries. ‘The association of high lac- 
tobacillus acidophilus counts with 
high incidence of dental caries 
would make. it logical to assume 
that any agent reducing the for- 
mer would be likely also to reduce 
the latter. However logical the as- 
sumption, it is necessary that it be 
established by definite clinical 
trial before it can be accepted 
fact. Dental authorities estimate 
that at least two years will be re- 
quired to compile sufficient data to 
evaluate such claims. 

“The principal function of denti- 
frices is to clean. In addition, the 
ammonium ion, when present in 
the mouth in sufficient concentra- 
tion and for sufficient time, seems 
to effect a decrease in the _ lacto- 
bacillus acidophilus count. It does 
not follow that a dentifrice will do 
either or both of these things, will 
prevent dental caries or that it will 
reduce significantly the incidence 
of new caries. Other factors, such 
as diet, will influence the results. 

“In view of the above, for the 
present the department considers 


to be misleading any assurance 
that any dentifrice, with or with- 
out the ammonium ion, will or 


will help to 


(a) stop or prevent tooth decay; 

(b) have any effect on existing 
tooth decay; 

(c) reduce the incidence of 
ries. 


Claims for the ammonium ion 
should be limited to its effect on 
lactobacillus acidophilus. 


Pioneer Synthetic Manufacturer 
Now Actively at Work Again 


Haarman & Reimer of Holzmin- 
den, Germany, which was founded 
in 1874 by Dr. Wilhelm Haarman 
to manufacture synthetic aromat- 
ics and flavors has overcome the 
difficulties resulting. from the war 
and is now in full operation with 
200 employees and 15 chemists. 

In the first year of its existence 
this firm gained world recognition 
by synthesising vanillin from eu- 
genol. In 1876 the synthesis of 
coumarin was begun and the dis- 
coverer of this process, Dr. 
K. Reimer, became a member of 
the firm. These products were the 
forerunners of a host of synthetic 
aromatics and flavours, the num- 
ber of which today is claimed to be 
more than 100. 

Many chemists distinguished for 
their researches on synthetic per- 
fumes have worked in the labora- 
tories of Haarman and Reimer. 
Current interest in the structure of 
irone, for instance, is a reminder 
that it was in these laboratories 
that Tiemann and Kruger isolated 
the irone of iris root essence. This 
work was the beginning of modern 
synthetic perfumery chemistry, a 
branch of applied science which 
has done so much to convert the 
luxuries of yesterday into the ac- 
cepted accessories of modern life. 


New Synthetic Rubber Produced 
from Turpentine Derivative 


A new type of high quality syn- 
thetic rubber made “with a chemi- 
cal derived from turpentine has 
been developed by scientists of the 
Bureau of Agricultur: al and Indus- 
trial Chemistry of the U.S. Dept. 
of Agriculture. The main ingredi- 
ent of the new elastomer is_ iso- 
prene. 


Richard H. Grant of Houbigant 
Died January 10 


Richard H. Grant, who has been 
sales promotion manager for the 
Houbigant Sales Corp. for the past 
ten years died following a short 
illness Jtnuary 10. During NIRA 
days he was chairman of the toilet 
goods industry code committee. 


Caustic Soda Being Obtained 
from Sea Water in Japan 

According to a report scientists 
of the Japanese Ministry of Trade 
and Industry have perfected an 
apparatus which extracts caustic 
soda from sea water. Production 
is expected to reach 300 tons 
monthly within a year. 
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Discussion Encouraged at 
Fritzsche Sales Conference 


Executives, department — heads, 
and representatives from all 
branch ofhces and from. Fritzsche 
Brothers of Canada, Ltd. partici- 
pated in a four day annual sales 
meeting held by Fritzsche Brothers, 
Inc., New York, N.Y. at the Hotel 
New Yorker from December 6 to 
9. Addresses by F. H. Leonhardt, 
president; John H. Montgomery, 
vice-president and treasurer; John 
L. Cassullo, assistant treasurer, and 
DD. H. Neary, assistant secretary 
were followed by a program built 
around the work of the Flavor Di- 
vision and then activities of the 
Perfume and ‘Technical Service Di 
vision. 

\t all of the meetings free dis 
cussion was encouraged in order to 
promote more efhicient sales ac- 
tivity through greater cooperation 
and increased understanding of de 
partmental problems. The confer- 
ence was concluded by a dinnet 
dance held in the New Yorker's 
Grand Ballroom December 10. 


C.L.B.S. Installs New Officers 
at Annual Christmas Party 


New Officers of the Cosmetic In- 
dustry Buyers and Suppliers Associ- 
ation were installed at the annual 
C.1.B.S. Christmas cocktail party 
December 10 at the Hotel Warwick 





Paul Alexander, new president of C.I.B.S. 
presenting a plaque awarded by the or 
ganization to Arthur Mulligan, charter 
member and president of CABS, for the 


past lwo years. 
New York. Paul Alexander, the 


new president, presented a plaque 
donated by the organization to Ar- 
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President, vice presidents, and directors in. pre-luncheon confab at Fritzsche Brothers’ 

annual sales conference, held December 6 to 10, at the Hotel New Yorker. Left to right: 

Joseph A, Huisking, H. P. Wesemann, John H. Montgomery, F. H. Leonhardt, Fred 
Leonhardt, Jr., Ernest Guenther, and John L. Cassullo. 


thur Mulligan, of Lehn and Fink, 
charter member and president for 
the last two years. Additional off- 
cers include George Schumacher, 
Cheesebrough Mfg. Co., as_ first 
vice-president; Lawrence Carter, 
Ogilvie Sisters, as second vice-presi- 
dent; Robert Williams, Avon AI- 
lied Products, corresponding secre- 
tary; R. E. Sloan, Lorr Laborato- 
ries, recording secretary; and 
Henry A. Budd, Ungerer and Co., 
Inc., treasurer. Robert Proom, 
Wallace Paper Box Co., and Wil- 
liam Fairhrst, Tombarel  Prod- 
ucts, have been named to the board 
of directors. 


Combined Trade Mark Bureau 
Now Working 


The Combined Trade-Mark Bu- 
reau which the American Drug 
Manufacturer’s Association and the 
American Pharmaceutical Associa- 
tion have set up went into operation 
the first of the year. 

The bureau issues weekly bul- 
letins listing the trademark regis- 
trations of the previous week and 
other information including the 
names of the owners. The bulletins, 
issued each Wednesday, are sent to 
subscribers to the bureau’s trade- 
mark registration service. 

Members of the two associations 
are requested to send their trade- 
marks for registration to the Com- 
bined Trade-Mark Bureau, 507 Al- 
bee Building, Washington 5, D.C. 


FTC Asks Rejection of “Good 
Faith” Price Discrimination Plea 


The Federal Trade Commission 
last week appealed to the Supreme 
Court of the United States to reject 
the arguments of Standard Oil Com- 
pany of Indiana that price discrimi- 
nation is a lawful practice when 
done in good faith to meet compe- 
tition. The commission contended 
that if such a construction of the law 
is sustained, it will amount to a 
virtual nullification of the Robin- 
son-Patman act. 

The good faith argument to sup- 
port price discrimination practices 
is the main point at issue in the ap- 
peal by Standard from a unanimous 
ruling of the United States Circuit 
Court of Appeals for the Seventh 
Circuit holding the company had 
violated the Robinson-Patman act 
in its sale of gasoline to jobbers in 
the Detroit area. 

Much importance is attached to 
the ruling which the Supreme Court 
will make on the question because 
of its close relation to questions 
contained in the O'Mahoney 
freight absorption bill (S. 1008) 
now pending in_ the - senate. 
Whether good faith should be an 
acceptable argument for discrimin- 
ating in prices is the main issue 
that has held up final enactment of 
the bill. The bill is due to come 
up in the senate January 20. 

Another significant aspect of the 
sttuation is the fact that the Federal 
Trade Commission appears to be 
fighting the case without the aid of 
the antitrust division of the Depart- 
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Nutrition Expert Gives 
Recent APF Developments 


Ingredients of animal and marine origin 
can be partially replaced by commercial 
APF supplements in animal feeds, stated 
Dr. H. R. Bird of the U. S. Department of 
Agriculture at a recent midwestern animal 
nutrition conference. Speaking conserva- 
tively he advised that high energy broiler 
rations should contain a minimum of 4% 
fish meal or 8% meat meal; starter or 
breeder mash may contain as low as 2% 
fish meal or 4% meat meal provided an 
APF supplement is used to furnish the 
rest of the essential APF complex. Dr. 
Bird mentioned that there is evidence of at 
least two additional factors, other than 
vitamin Bis, which go to make up the im- 
portant animal protein factor. 

Practical experiments with U.S.I. Ani- 
mal Protein Factor Supplement have 
shown improved growth with this primary 
fermentation product as compared with 
Bi2 concentrates mixed in the feed. There 
is evidence that along with guaranteed 
amounts of vitamin Bi, U.S.1.’s APF Sup- 
plement contains appreciable amounts of 
unidentified factors that are essential for 
optimum growth. 


Chemicals Used to Prevent 
Formation of Histamine 





A new approach to the allergy problem is 
being taken in research with certain chemicals 
related to vitamin P —d-catechin and epi- 
catechin. These chemicals help prevent his- 
tamine formation in the body, rather than 
interfering with its effects, as do the cur- 
rently used antihistamines. 








| 





Boating Enthusiasts Find Solox 
Ideal for Many Marine Uses 


U.S. Proprietary Alcohol Solvent Is Used for Fueling 
Yacht Stoves, Thinning and Removing Shellac, Cleaning Glass 


Among yacht-owners and others who are mariners by avocation, U.S.I.’s 
proprietary alcohol solvent, Solox, has rapidly acquired a reputation for being 
an extremely versatile product for marine use. Solox burns with a clean, color- 
less flame, without odor, and leaves no residue. These properties, plus its con- 





Inexpensive Polio Vaccine 
May Come from New Method 


A comparatively inexpensive process for 
producing a vaccine against poliomyelitis may 
result from a newly developed method of 
growing the virus on adult human tissue, in 
test-tubes. Previously the only known medium 
for culturing the virus in test-tubes was hu- 
man embryonic tissue. With the new method 
it may prove possible to transplant the virus 
from the adult tissue to hens’ eggs, as has 
been done in the past in cultivating other dis- 
ease-causing viruses. Such a development 
might permit production of a polio vaccine in 
relatively large quantities. 


How to Reduce Fire Hazard 


A new informative 12-page booklet, avail- 
able now without charge, is designed to help 
industry reduce fire hazards and losses. The 
subject of flammable liquids particularly is 
covered in several sections of the booklet. 


Photo by Jack F. Laws 


Air view of the Carthage Hydrocol, Inc., Stanolind Oil and Gas Company, and U.S.!. projects at 
Brownsville, Texas. On the right is the Carthage synthesis plant where natural gas will be con- 
verted to synthetic gasoline, other petroleum products, and crude chemicals. The chemicals will be 
recovered and refined in the Stanolind plant, center background, and then will be prepared for 
market by U.S.1., whose facilities are shown on the left. Early operation of the facilities pictured 


above is anticipated. 








venient packaging — in easy-to-store, easy-to- 
pour gallon, quart, and pint containers, as 
well as the conventional 54 gallon and 5 gal- 
lon drums — make Solox tops for use as fuel 
in marine stoves. 

Maintenance of protective coatings has al- 
ways been a problem for the boat-owner. The 
superior solvent action and mild, non-residual 





odor of Solox have made it a favorite for cut- 
ting and thinning spirit varnish and shellac, 
for softening undercoatings before sanding 
and revarnishing, and for cleaning and soften- 
ing brushes. 

Solox is also an effective general-purpose 
cleaner for use aboard ship. Used in combina- 
tion with soap it dissolves difficult stains and 
removes most kinds of dirt and grease. A mix- 
ture of one-third Solox and two-thirds water 
rapidly softens dirt, fly specks, and oil spots 
on glass, leaving a clean, brilliant surface. 
Solox also removes dirt, oil, and water from 
metal surfaces and helps prevent corrosion. 

Many Applications in Other Fields 

Because of its general utility characteris- 
tics, Solox is also used in preference to com- 
pletely denatured alcohol in a number of 
products and processes outside of the marine 


field. Lacquer manufacturers 

have found that 20 per cent Hylelds 

Solox with 80 per cent toluol is 

New Germicidal Powder 
Emits Its Own Light 


Tests of a new medical powder, for use in 
both wet and dry dressings, have shown its 
unusual germicidal action. The new germi- 
cide, said to emit light in the ultraviolet 
range, was used on 22 cases of infected 
wounds, 20 of which had not responded to 
sulfa and other treatments. All the patients 
recovered. The powder is reported to contain 
chloramine T, potassium iodide, dextrose, and 
sodium biphosphate, and has a pH just over 
7 in solution at room temperature. 
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Plastic Bags Aid Mixing 
Of Ingredients That Stain 


A plastic-film bag which can be filled with 
a specified amount of an ingredient and then 
placed right in the mixing batch of certain 
types of products during their manufacture 
has been developed. The bag, which disinte- 
grates in the mix, is designed for use with 
ingredients that cannot be handled without 
staining equipment. 


‘Urethan’ without the ‘e’ 

Urethan, an important ingredient in a num- 
ber of pharmaceutical preparations and a raw 
material in the synthesis of many drugs and 
chemicals will be spelled without a final “e” 
in the U. S. Pharmacopoeia XIV. In making 
this announcement, the Committee of Revi- 
sion added that the old spelling, “urethane,” 
will be carried as a synonym to the title. U.S.1. 
is a major producer of Urethan, U.S.P. 





Solox For 


CONTINUED ss 
Marine Use 


one of the most powerful solvent combinations 
for ethyl cellulose. This mixture gives low 
viscosity solutions and superior final films. A 
mixture of Solox and ethylene dichloride is 
a popular solvent for cellulose acetatebutyrate 
lacquers, and Solox in combination with 
toluol may be used as a diluent to replace 
denatured alcohol in cellulose acetate lac- 
quer formulations. 
Used in Chemical Manufacture 

Solox is employed in various chemical puri- 
fying and recrystallizing operations. Anhy- 
drous Solox is often used as a reaction me- 
dium for chemical processes which will not 
go forward in the presence of water. Solox 
can also be used to furnish the ethyl group in 
chemical manufacturing processes where its 
denaturants are compatible with the other 
reactants. 

Other applications for Solox include its use 
as an ingredient in airplane carburetor and 
propeller de-icing; for removing water and 
sludge from fuel oil tanks; for rinsing photo- 
graphic negatives and prints, and cleaning 
ferrotype plates; and as an ingredient in the 
production of paint removers, liquid cements, 
polishes, and water-proofing materials. 
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ACETIC ESTERS 


Ethyl! Ether Helps Start 
Diesels in Cold Weather 


Recent tests in this country, Britain, and 
Germany are claimed to have demonstrated 
that the use of ethyl ether as a priming agent 
is the most effective and potentially the most 
convenient method of starting diesel engines 
in cold weather. Diesel engine cold starting 
is said not to respond significantly to improve- 
ments in fuel cetane numbers, regardless of 


the use of ignition accelerators. Although 
starting accessories like glow plugs and jacket 
heaters may be satisfactory for some applica- 
tions, they are sometimes unreliable, incon- 
venient, and expensive. 


New Chemical Process 
For Polishing Metals 


Metal products can now be given a bright, 
reflective surface without the need of me- 
chanical or electrical operations, it is reported. 
In the new process the product is merely 
dipped into a chemical solution and when 
withdrawn a few minutes later is described 
as having a high, mirror-like luster. Chief 
advantage claimed for the new process in 
production is its simplicity — it may eliminate 
from one to four or five production steps in 
the finishing of a metallic product. Metals 
that can be polished successfully by the new 
process are said to include brass, copper, 
Monel, nickel, and aluminum. 
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Further information regarding the 
manufacturers of these items may 
be obtained by writing U.S.I. 








Fast, cold-removal of paint, varnish, lacquer, 
synthetic enamel, and japan finishes, without 
chemical after-wash, is claimed possible with a 
new paint remover, described as fire- and ex- 
plosion-resistant, harmless to fabrics and pol- 
ished metals, and non-irritating to the hands. 
(No. 529) 
A new finishing treatment for polyethylene fab- 
rics pre-shrinks them to less than 2% residual 
shrinkage at temperatures up to 165°F.,*it is 
claimed. (No. 530) 


To speed up emptying of tank cars and to permit 
many viscous materials to be handled in cars 
not fitted with steam coils, new immersion-type 
steam heaters are on the market. The heaters 
can be handled safely by one man, the makers 


state. (No. 531) 


A new flame-retardant chemical for cotton and 
rayon does not change the appearance or feel 
of these materials, it is claimed. Durable to dry- 
cleaning, normal home laundering, and weather- 
ing, it reportedly reacts chemically with the 
fabric fibers rather than merely coating their 
surfaces. (No. 532) 


Rubbers with high resistance to heat, oil, light, 
ozone, discoloration, and gas diffusion, and 
which retain flexibility and elasticity under com- 
pression are said to be available. They are re- 
ported based on acrylic esters and, though satu- 
rated, to be vulcanizable. (No. 533) 


Cars or trucks stuck in snow, ice, mud, or sand 
can be easily driven out of difficulty using a new 
inexpensive device, it is reported. The device is 
said to provide a non-slip tread that does not 
cut or otherwise damage tires. It can be stored 
conveniently in the car, the makers state. 
(No. 534) 
An all nylon typing ‘tibbon, claimed to produce 
exceptionally sharp, clear impressions and to 
be extremely durable, is now on the market. 
(No. 535) 
A new low-cost adhesive for labeling glass bot- 
tles and jars, described as resistant to tempera- 
ture and humidity extremes, is said to do a good 
job on wet, stippled, or slightly greasy con- 
tainers, to be fast-setting, and to have ability to 
run continuously without building up on label- 
ing machines. (No. 536) 


A new, odorless, one coat flat oil paint permits 
interior painting without opening windows for 
ventilation, comfortable occupation of rooms dur- 
ing and after painting, and increased application 
efficiency, according to the manufacturers. 
(No. 537) 
New “ductile” cast iron that is not brittle but 
can be bent or twisted is reported available now 
for many and varied uses. It has several times 
greater strength than ordinary cast iron and 
greatly increased ductility and shock-resistance, 
the makers claim. (No. 538) 
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ment of Justice. There are strong 
indications that the division rejects 
the argument of FTC that good 
faith can never justify price dis- 
crimination. 

In its brief to the court, FTC said 
that there was nothing in the legis- 
lative history of the enactment of 
the Robinson-Patman act to support 
the contention that meeting com- 
petition in good faith was made an 
absolute justification for discrimi- 
nation in prices otherwise prohibi- 
ted. In fact, FTC declared, the pro- 
posal was rejected by congress. 

“If this provision (good faith pro- 
viso of section 2 (b) of the Clayton 
act) were construed to permit the 
showing of a competing offer as an 
absolute bar to liability for dis- 
crimination,” the brief said, “then 
it would nullify the act entirely at 
the very inception of its enforce- 
ment; for in nearly every case, mass 
buyers receive similar discrimina- 
tions from competing sellers of the 
same product. 

“This court, in the Staley case, ex- 
pressed the view that the ‘good 
faith’ proviso does not provide a 
substantive justification for viola- 
tion of section 2(a) and that proof 
of meeting competition in good 
faith is sufficient to rebut only a 
prima facie case of violation of sec- 
tion 2(a) and beyond that, is merely 
evidence to be considered by the 
commission with other evidence in 
determining as a question of fact in 
each case whether the seller’s com- 
petition justified the discrimination 
in price. 

“Petitioner’s argument that it has 
a constitutionally vested right to dis- 
criminate in price when meeting an 
equally low price of a competitor 
regardless of the injury done to com- 
petition is equivalent to a conten- 
tion that the constitutional power of 
congress to regulate commerce 
among the several states is limited 
by an inherent and inalienable pri- 
vate right to discriminate in price 
when done in good faith to meet an 
equally low price of a competitor. 
Section 2(b) as thus construed by 
petitioner is elevated to the ‘status 
of a constitutional guarantee. 

“The court should adopt the com- 
mission’s construction that would 
make this statute an effective rather 
than an ineffective instrument for 
the protection of the competitive 
system against injurious discrimi- 
nation. To accept petitioner’s con- 
tentions would give constitutional 
sanction, under the circumstances 
here present ,and which are of fre- 
quent occurrence, to discrimination 
which injures and destroys compe- 
tition. 


& Essential Oil Review 


W. F. Kammerer Heads Chicago 
Perfumery Assn. 

W. F. Kammerer, Chicago office 
manager for George Lueders & Co., 
has been elected president of the 





W. F. Kammerer 


Chicago Perfumery, Soap and Ex- 
tract Assn. Other members elected 
for 1950 are Benjamin Bridge Jr., 
Bridge Chemical Co., Inc., vice 
president; Charles E. Arch, Shef- 
field Tube Corp., secretary; Z. D. 
Sappenfield, Allen B. Wrisley Co., 
treasurer. 


Association Calender 


For 1950 


Jan. 25-26—Assn. of American Soap and 
Glycerine Producers, Plaza Hotel, New 
York, N.Y. 

Jan. 27—Drug, Cosmetic and Chemical 
Credit Men's Assn., Hotel Martinique, 
New York, N.Y. 

Feb. 2—BIMS Winter Meeting, New York 
Athletic Club, New York, N.Y. 

Feb. 13-15—American Pharmaceutical Mfrs. 
Assn., Eastern Section, Roosevelt Hotel, 
New York, N.Y. 

Feb. 23-25—American Pharmaceutical Mfrs. 
Assn., Midwestern Section, Edgewater 
Beach Hotel, Chicago, Il. 

Mar. 2-4—American Pharmaceutical Mfrs. 
Assn., Western Section, Biltmore Hotel, 
Los Angeles, Calif. 

Mar. 9—DCAT Section, New York Board 
of Trade, Waldorf Astoria Hotel, New 
York, N.Y. 

Mar. 13-14—Federal Wholesale Druggists 
Assn., Statler Hotel, New York. 

Mar. 19-21—Affiliated Drug Stores, New 
Yorker Hotel, New York, N.Y. 

Apr. 11-14—National Assn. of Chain Drug 
Stores, Hollywood Beach Hotel, Holly 
wood, Florida. 

\pr. 27—American Assn. of Candy Tech- 
nologists, Annual Production Confer- 
ence, Bethlehem, Pa. 

\pr. 30-May 5—American Pharmaceutical 
Assn., Traymore Hotel, Atlantic City, 
N.J. 

May 7-10—Flavoring Extract Mfrs. Assn., 
rraymore Hotel, Atlantic City, N.J. 

May 16-18—Toilet Goods Assn., Annual 


Meeting, Waldorf-Astoria Hotel, New 
York, N.Y. 

May 9-10—U.S. Pharmaceutical Conven- 
tion, Hotel Statler, Washington, D.C. 
May 21-24—American Spice Trade Assn., 

Shawnee Inn, Shawnee-on-Delaware, Pa. 

May 25-27—Proprietary Assn., Greenbrier 
Hotel, White Sulphur Springs, W. Va. 

May 29-31—American Pharmaceutical Mfrs. 
Assn., Annual Meeting, Broadmoor Ho- 
tel, Colorado Springs, Colo. 

June 12-13—Chemical Specialties Mfrs. 
Assn., Drake Hotel, Chicago, Ill. 

Sept. 21-23—Drug, Chemical and Allied 
Trades Section, New York Board of 
Trade, Annual Meeting, Shawnee Inn, 
Shawnee-on-Delaware, Pa. 

Sept. 24-27—Associated Chain Drug Stores, 
New Yorker Hotel, New York, N.Y. 


Lanolin Plus Secretary Sues 
Company President 

George Enzinger, secretary and 
treasurer of Lanolin Plus Cos- 
metics, Chicago, Ill. has filed a 
$100,000 libel suit in superior 
court against J. L. Peacock, presi- 
dent of the company. 

The suit is a ramification of an- 
other filed by Mrs. Enzinger, the 
former Irene Castle, against the 
cosmetic company to have its 
Lanolin Plus distributed by J. Les- 
lie Younghusband’s Consolidated 
Cosmetics Co. Mrs. Enzinger filed 
her suit as a stockholder. Mr. En- 
zinger is an advertising agency ex- 
ecutive as well as secretary of the 
cosmetic company. The gravamen 
of the case seems to be alleged re- 
marks made that the secretary was 
taking kickbacks from media in 
which the company advertised. 


Good Attendance at 
Foragers’ Annual Banquet 


A record attendance marked the 
annual banquet of the Foragers 
the oldest association in the cos- 
metic industry, at the New York 
Athletic Club on the evening of 
January 14. 


Scots Told How To 
Sell to U.S. Market 

Scots manufacturers have been 
told that they must style their mer- 
chandise for the North American 
market, deliver as and when asked, 
and at prices competitive to exist- 
ing merchandise if business is to be 
expanded. This advice comes from 
the Scottish Council (Develop- 
ment and Industry) whose chair- 
man Sir Steven Bilsland returned 
recently from a _ ‘look-see’ Visit. 
Some hard hitting criticism and 
useful advice include the  fol- 
lowing: 

‘If Scottish goods are to sell in 
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THIS YEAR... MAKE A BETTER 







@ SUNAROMES completely screen out harmful rays of the 
sun between 2900-3100 angstrom units. 


e SUNAROMES permit sufficient of the actinic rays to 
reach the skin for a beautiful and healthful tan. 


e SUNAROMES combine a perfect and tested sun-screen 
and a wide choice of perfumes, soluble in all media, for 
easy and simple manufacture. 


e SUNAROMES are economical to use. 


¢ SUNAROMES are non-irritating to the skin and stable 
in the finished preparation. 


Write now for samples and literature containing 
complete data, prices and interesting formulas. 


ELTON 
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SUN TAN PRODUCT 
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Sun Screening & Perfuming agents combined! 


Just mix Sunaromes with the base you prefer .. . 
water-gum, water-alcohol, or even water alone. You 
can also use a cream base, mineral oil, fatty oil, etc. 
It’s the Sunaromes that make them effective sun screens 
...and scent them so attractively. The protection is 
positive .. . and there is no problem of skin irritation. 


Sunaromes were developed to en- 
able the manufacturer of cosmetic 
products to produce any type of 
suntan preparation, in any one of a 
large number of fragrances; simply 
and economically. 


SPECTRAL TRANSMISSION 
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North America, they must, while 
retaining their individuality, be 
styled for the markets and conform 
to North American standards in 
weights, textures, colourings, de- 
sign and presentation. ‘The Coun- 
cil’s representatives were very early 
forced to the conclusion that if 
Scottish manufacturers are to com- 
pete successfully in the United 
States and Canadian markets they 
will require to relate their design 
and colouring or styling much 
more closely to North American 
ideas. 

“Several distributors made the 
comment that they would like to 
see Scottish goods in the popular 
as well as the high-grade market, 
and they felt that if Scottish manu- 
facturers studied the popular mar- 
kets as closely as some of them 
studied the high-grade markets a 
bigger and more profitable field 
would lie open to them. 

“Strong criticism was directed 
towards Scottish standards of pack- 
aging. North American standards 
ol packaging and presentation are 
very high, and while there are 
many notable exceptions, it seems 
clear that Scottish standards are 
too low in comparison. In North 
America must sell them 
selves to a much greater extent 
than in Britain—a tendency which 
is being carried further by the de- 
velopment of — self-service * stores 
and both appearance and conven- 
ience of handling are therefore of 
the first importance. 

‘Failures to adhere to delivery 
dates were stated to be common 
and caused inconvenience and. ir- 
ritation to customers. Long deliv- 
ery dates, even when adhered to, 
make it difficult to sell Scottish 
goods in competition with those of 
domestic or European manutfac- 
turers. 

“Suggestions for serving North 
American markets include Market 
Survey. It is essential to visit the 
markets in order to find what 
openings exist. Contact should be 
established at the outset with the 
United Kingdom Trade représenta- 
tives in the United States and 
Canada and the agencies which 
exist to help, particularly the Ca- 
nadian Government Department 
of Trade and Commerce in Ot- 
tawa. The existence of specialists 
in market surveys should also be 
borne in mind; Selection of Mar- 
ket.—In many cases it will be 
easier for the beginner to start sell- 
ing in Canada and spill over to the 
United States. Success is more 
likely to be achieved by intensive 
cultivation of a concentrated or 


goods 
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single area and securing an estab- 
lished position there in the first 
instance, than by attempting wide- 
spread coverage at the outset; Styl- 
ing of -Scotish manufac. 
turers with a long established 
position in North American mar- 
kets keep themselves up to date by 
frequent visits, which are necessary 
on account of the constant changes 
in the markets in which rapidly 
changing fashions are an outstand- 
ing feature. It was suggested very 
forcibly that designers and techni- 
cians should pay frequent visits to 
study the markets; but as an alter- 
native the recommendation was 
strongly made that firms or groups 
of firms should employ a stylist in 
the market to keep them informed 
by annual visits to Scotland; 
Group Selling.—Group selling has 
very great potentialities, particu- 
larly for small firms, and is highly 
recommended as a method of de- 
veloping sales. Similarly, subcon- 
tracting or other linked produc- 
tion arrangements, — particularly 
among small firms, would help to 
increase output and thus to pro- 
vide the steady flow of goods in 
quantity which is required to 
maintain sales in North America.”’ 
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Entries for Charles 8S. Welch 
Award Must be in Jan. 31 


Entries for this year’s Charles S. 
Welch packaging award must be in 
the ofhces of the ‘Toilet Goods 
\ssn. by January 31 if they are to 
be considered. ‘The jury of award 
is composed of Christopher W. 
Browne, Miss Elise Rufhni and EI- 
mer Sheets. 


Special Invitation to Ladies 
at Soap Industry Convention 


special invitation is extended 
to ladies and extensive prepara- 
tions have been made for their en- 
tertainment by the Association of 
American Soap & Glycerine Pro- 
ducers at the annual convention 
January 25 and 26 at the Hotel 
Plaza, New York, N.Y. 


Distinguished Guests at 
Dinner to Ph. Chaleyer 


\mong the guests who attended 
the dinner at which Ph. Chaleyer 
was initiated as a Chavalier of the 
Confrerie des Chevaliers du Taste- 
vin were Nicolas G. Lely, minister 
of Greece to the Netherlands; 
Fred H. Hotchkiss of the French- 
American Chamber of Commerce 
of Paris who was chairman of the 
dinner: Richard de Rochemont of 
the “March of Time; Guy de 


serc, president of the French Line 

and the French Chamber of Com- 

merce; Henry J. Lesieur, president 
Air France and Lucius Beebe. 


Johnson & Johnson Puts Pension 
Plan for Workers into Effect 


A monthly minimum pension of 
$100 for workers reaching the age 
of 65 years with 30 years of service 
has been put into effect by John- 
son & Johnson, New Brunswick, 
N.J. It immdiately affects 4000 
employees. 

Based on company and personal 
contributions the plan with social 
security benefits will pay up to 
65°, of average annual earnings. 
The personal contribution may be 
withdrawn at any time by the em- 
ployee with interest. Any em- 
ployee can name a co-annuitant. 
Under the plan a worker 45 or 
older with 15 or more years of serv- 
ice may leave the company and 
still receive retirement benefits 
when he is 65. The plan will cost 
the company about one million 
dollars per year. 


Cosmetic and Soap Exports 
Drop 20% in Sept.-Jan. Period 


Exports of soap and toilet prep- 
arations from the United States 
during the September-January pe- 
riod in 1949 dropped 20% as com- 
pared with the same _ period in 
1948. Imports of soap and _ cos- 
metics increased 8°. Imports of 
perfume materials increased 24% 


Oregon Druggists Want Ad 
Allowances for Independents 


The Oregon State Pharmaceuti- 
cal Assn. has launched a program 
to enable independent retail drug- 
gists to obtain a cooperative adver- 
tising allowance from manufactur- 
ers. There are 500 independent 
druggists in the state. 


Sun Tube Co. Now Quarter 
Century Old 


The Sun Tube Corp., wholly 
owned by the Bristol Myers Co., 
Hillside, N.J. is celebrating its 
25th anniversary. It was founded 
by the late Frank J. Lynch, Don- 
ald M. Smith, formerly of the 
American Perfumer, and Henry P. 
sristol in 1924. ‘The company now 
has subsidiaries in Canada and 
Mexico City. Henry P. Bristol is 
now chairman; Raymond E, Leon- 
ard, president; R. Smith Schenck, 
vice president; Donald Sanders, 
secretary; E. L. French treasurer 
and Walter H. Kamp, comptroller. 
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@ That’s why the selection of the right fragrance 
for a new product is of such great importance to the 


manufacturer—and to his sales manager. 


If you have a troublesome perfuming problem 
why not consult with our chemists at Naugatuck 


Aromatics? These men have a wealth of experience 


Write, or call us—now! 


NAUGAROMES—For various industrial and y 
commercial uses F 
I, 


SOAPOLS—For bar, paste and liquid soaps 





SHAMPAROMES—For liquid, cream and paste 


shampoos 


MODERN BASES—For fine perfumes, colognes, 


toilet waters, toilet preparations, etc. 


CREAMODORS—For all types of creams and lotions. 







NAUGATUCK © AROMATICS 


254 Fourth Avenue, New York 10, N. ¥. — 701 South La Salle Street, Chicago 5, Ill. 


in Basic Perfume Materials and Aromatic Chemicals, 


and they will be glad to work with you. 


They can show you how to mask or denature 
unpleasant odors of raw materials. They can show 


you how to add an acceptable fragrance—or 


neutral tone—to your finished product. 


DIVISION OF UNITED STATES RUBBER COMPANY 






Toronto — Montreal 
Sole Distributors for: 
BRUNO COURT, S. A., GRASSE, FRANCE 
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MANUFACTURERS OF AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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Chicago Cosmetic Chemists 
to Meet February 14 


The February meeting of the Chi- 
cago chapter of the Society of Cos- 
metic Chemists will be held Febru- 
ary 14 at Henrici’s restaurant in the 
Merchandise Mart at 6.30 p.m. The 
speaker will be Albert L. Kegan of 
Kegan & Kegan, attorneys of Chi- 
cago. The subject of his talk will be 
“Is Your Cosmetic Idea _ Pat- 
entable?” 


Questions Asked on Cosmetics 
Answered by M. D. deNavarre 


In an address “Cosmetics and 
You” given before the Toledo Sec- 
tion of the American Chemical So- 
ciety M. G. deNavarre discussed 
numerous questions regarding cos- 
metics asked by people in the last 
ten years. 

“How soon are dangerous prod- 
ucts removed from the market?” 
The speaker said that the Food & 
Drug Administration acts almost in- 
stantly in removing dangerous prod- 
ucts from the market. Wholesalers, 
jobbers and retailers are contacted 
by either national radio broadcasts 
or by telegraphic directives, coupled 
with the local police departments. 
Dangerous products can be removed 
within a relatively few hours. 

To the question, “Is mascara 
harmful?” it was mentioned that 
not only is it not harmful, but more 
women should use it to accent their 
eyes. Too few American women give 
eye make- up the time, thought ‘and 
consideration the y give to the use of 
lipstick, though eyes are the most 
expressive, Mascara as it is made to- 
day is innocuous as it is possible to 
make. It is free from irritation, is 
not runny and will not rub off. 

When asked if permanent waving 
hastens graying of hair, the speaker 
pointed out that a good permanent 
wave enhanced the appearance of 
hair, Graying of hair following 
permanent waving has never been 
seen. 

Following this up, it was men- 
tioned that dandruff is not neces- 
sarily due to a given type of sham- 
poo, nor it is due to inadequate rins- 
ing of hair. For ordinary dandruff 
is the natural shedding of dead lay- 
ers of outer skin. Shedding of dead 
skin flakes is going on all ‘the time. 
Shampooing only removes loose 
dandruff scales. Im; properly made 
shampoo may result in irritation of 
the scalp, followed by an increase in 
the amount of skin shedding. Rins- 
ing has no effect on dandruff. 

Included among the questions 
answered were: 
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“Do cake make-up preparations 
clog the pores and cause skin erup- 
tions?” 

“Do home permanents harm the 
hair?” 

“Is the presence of starch in face 
powder objectionable?” 

“Does dyeing the eye-lashes harm 
eyesight?” 

“Are there any commercial prepa- 
rations which will prevent falling 
hair?” 


New Guide to Government’s 


Technical Research Reports 


A new guide to the government’s 
collection of wartime and postwar 
technical research reports is now 
available according to the Office of 
Technical Services, U.S. Dept. of 
Commerce, aWshington, 25, D.C. It 
is published by the Special Libraries 
Assn. 31 E. 10th St. New York, 
N.Y. and sells for $10. 


Cost, Pay Profit Search by Census 


Bureau Among Manufacturers 


A survey of annual pay rolls, em- 
ployment, man hours, total cost of 
materials, expenditures for new 
plant and equipment, value of ship- 
ments by class of products and 
quantity and cost of a limited num- 
ber of materials consumed will be 
made among 45,000 selected manu- 
facturers by the Census Bureau. 


Shering Sponsors Drug Store 
Training Film 


The Shering Corp. manufacturers 
of hormones and other products, is 
sponsoring a film training session 
for the American Drug Store Busi- 
ness Training Series conducted by 
the City College of New York Mid- 
town Business Center. It will make 
available needed drug store mer- 
chandising and management infor- 
mation. 


Japan Doubles 


Soap Production 


Japanese production of soap in 
the first 8 months of 1949 amounted 
to 14,035 metric tons, compared 
with 6,235 tons in the corresponding 
months of 1948. 

United States exports of soap and 
soap products to Japan in the 8- 
month period of 1949 were approxi- 
mately 884 metric tons (1,986,119 
pounds), about 25 percent of which 
comprised toilet, fancy, and medi- 
cated soaps. 


Research on Seaweed to Find 
New Products for Industry 


A research institute for the study 
of marine algae has been established 
at the University of Oslo. New 
products are sought. 


Census of Inventory to Sales 


Ratios of Independent Retailers 


The Bureau of the Census is plan- 
ning to survey trends in inventories 
and inventory-sales ratios of inde- 
pendent retail stores. 


Synthetic Detergent Production 
a Billion Pounds for 1949 


The production of synthetic de- 
tergents, so called soapless soaps, for 
1949 is estimated at more than a bil- 
lion pounds. ‘The number of manu- 
facturers is increasing but no figures 
are given. 


Stocks of Soap Piling up 
in India—Oppose New Factories 


Stocks of soap made in India are 
piling up and as a result a number 
of soap companies there have had to 
curtail production. For that reason 
a protest has been made by the All 
India Soapmakers’ Association 
against giving permission to foreign 
concerns to locate soap factories in 
the south of India. 


Swift & Co. Move Administrative 
Offices to Indiana 


Transfer from Chicago to Ham- 
mond, Ind., of the administrative 
offices of the Industrial Oil Division 
of Swift & Co. has been announced 
by F. E. Lacey, manager. ‘The move 
was completed about January l. 

Included in the transfer will be 
the executive personnel, raw ma- 
terial buying, sales representatives 
and clerical staff, Mr. Lacey said. 

At the present time, administra- 
tive offices for the Industrial Oil 
Division are in the Chicago Gen- 
eral Office of Swift. The company 
recently built a modern, integrated 
fractionation and _ decolorizing 
plant at Hammond as part of a pro- 
posed technical products group. Ad- 
ministration offices are provided in 
the plant. All sales and administra- 
tive functions will be centered at the 
Hammond plant along with operat- 
ing activities. 

The new office address will be 
“Swift & Co., Technical Products 
Plant, 165th Street and Indianapo- 
lis Boulevard, Hammond Ind.” 
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Books for your office shelfi-ready reference to profits 





ERE’S a carefully selected group of books on the soap, cosmetic, and perfume industries. You'll 


find one or more that fit your specific needs. They'll serve you for immediate profits and long- 


term reference. Look them over well. See for yourself their rightful place on your own bookshelf. 


1. PHARMACEUTICAL SELLING, DETAILING & SALES 
TRAINING. By Arthur F. Peterson, marketing and 
management consultant. Specific information the 
man in the field needs to sell more productively, 
how to get dealer co-operation, how to facilitate 
clerical work. Prepares the reader for more scien- 
tific, technical selling required today to keep pace 
with what physicians and dealer expect. Analyzes 
the salesman’s job, shows him how to organize his 
territory, prepare route lists, handle buyers, rate 
physicians, conduct interviews, etc. 374 pages, 
illustrated and indexed. $4.50 postpaid. 


2. THE ESSENTIAL OILS, VOL. Ill. By Ernest Guen- 
ther, Ph.D. Just off the press. First of the mono- 
graph series, describing the oils of the plant fami- 
lies Rutaceae (with special emphasis on the very 
important citrus oils) and Labiatae. Discusses in- 
dividual oils, their botanical and geographical ori- 
gin, methods of cultivation. Techniques of dis- 
tillation and yield of oil, their physicochemical 
properties, chemical composition, total production, 
and uses in industry. Author has integrated results 
of field work, laboratory, and literature. Work of 
hundreds of prominent scientists has been carefully 
screened and edited for your use in this outstanding 
series. Maison G. deNavarre says: “In no other 
work is the treatment of essential oil constituents so 
complete and up-to-date.”” You'll want this latest 
volume of this important series. 777 pages, illus- 
trated and indexed. $10.00 postpaid. 


3. THE ESSENTIAL OILS, VOL. Il. By Ernest Guen- 
ther, Ph.D. This second volume gives data on 
several hundred of the more important constituents 
of essential oils. Describes the structural formulas, 
occurrence, methods of isolation and identification, 
the physicochemical properties of these compounds. 
Essential oil constituents grouped according to the 
class of compound to which they belong. Hydro- 
carbons, Alcohols, Esters, Kezones, Lactones, etc. 
852 pages, illustrated and indexed. $10.00 post- 
paid, 


4. THE ESSENTIAL OILS, VOL. |. By Ernest Guen- 
ther, Ph.D. Covers (1) The Origin and Develop- 
ment of the Essential Oil Industry; (2) The Chem- 
istry and Function of Essential Oils in Plant Life; 
(3) The Products of Essential Oils; Methods of 
Distillation, Enfleurage, Maceration and Extraction 
with Volatile Solvents: (a) Distillation of Essential 
Oils, (b) Natural Flower Oils, (c) Concentrated, 
Terpenless and Sesquiterpenless Oils; (4) The Ex- 
amination and Analysis of Essential Oils, Synthetics 
and Isolates. Indispensable for up-to-date infor- 
mation on chemistry, production, and analysis of 
essential oils. 427 pages, illustrated and indexed. 
$6.00 postpaid. 


5. CONDENSED CHEMICAL DICTIONARY. Compiled 
and edited by the Editorial Staff of the Chemical 
Engineering Catalog, under the editorial direction 
of Francis M. Turner. Lists 18,000 chemicals and 
their synonyms, formulas, colors, properties, con- 
stants, specific gravities, melting and boiling points, 
solubility in water, ether and other solvents, prepa- 
ration and ingredients with process—indispensable 
for all who have occasion to work with chemical 
products or raw materials. 756 pages. $12.00 
postpaid. 


6. SYNTHETIC FOOD ADJUNCTS. By Morris B. Jac- 
obs, Senior Chemist, Chief of the Chemical Bureau 
of Foods & Drugs, Dept. of Health, City of New 
York. Comprehensive handbook of information 
needed to make and use the colors, flavors and 
other synthetic adjuncts employed in the food in 
dustries. Full direction for their mixing, blending 
and formulation from the many hundreds of indi- 
vidual chemical compounds that enter into food 
production—including flavoring substances, color- 
ing matters, vitamins, vitagens, preservatives, anti- 
oxidants, stabilizers, emulsifiers, etc. 335 pages. 
$5.50 postpaid. 


7. THE CHEMISTRY AND MANUFACTURE OF COSMET- 
ICS. By Maison G. deNavarre. A new kind of 
cosmetic book—that points the surest way to suc- 
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cess in making any product and undertaking any 
problems. Everyone of its hundreds of formulas 
tor cosmetics of all types and purposes—has been 
produced, tested, and proved to work in the author’s 
own laboratory. 745 pages. $9.00 postpaid. 


8. THE LAW OF FOODS, DRUGS & COSMETICS. By 
Harry A. Toulin, Jr. Working manual of Official 
Government Regulation, FDA Trade Correspon- 
dence Rulings, Official Forms and Charts. Thor- 
ough analysis of the decisions relating to: False and 
Misleading Advertising, Unfair Competition and 
Misbranding, Informative Labeling. One large 
volume, 1460 pages. (Will be kept up to date with 
pocket supplements for modest additional charge. ) 
$17.50 postpaid. 


9. PERFUMES, COSMETICS AND SOAPS. 
A. Poucher. 


(a) VOL. I—DICTIONARY. Every substance used in 
the manufacture of perfumes and cosmetics fully 
described. Vol. I puts at your command wide 
new resources for developing new products, and 
for effecting economies and improvements by 
choosing the best of all available materials. 440 
pages. $8.00 postpaid. 


(b) VOL. 11—PRODUCTION, MANUFACTURE AND AP- 
PLICATION OF PERFUMES OF ALL TYPES. New edi- 
tion covers in full the methods of production of 
perfumes, their chemistry, odor analysis, selection 
for various purposes, and compounding from va- 
rious materials. Complete monographs explain all 
the floral perfumes, giving the botanical varieties, 
the odor classification, the chemical composition, 
practical suggestions for compounding, and the best 
ingredients. Additional chapters give many new 
formulas for fancy perfumes and toilet waters. 426 
pages. $8.00 postpaid. 


(c) VOL. III—TREATISE ON COSMETICS. The best of 
present-day cosmetics explained in detail. How to 
prepare them from commonly available materials by 
easily applied methods. Shows how to vary per- 
fumes and colors to obtain any desired result; warns 
against specific causes of defective products. Each 
chapter covers the many varieties of a type of cos- 
metics, and is loaded with representative formulae. 
The most comprehensive book now available on 
cosmetics—indispensable to everyone in the field. 
288 pages. $7.00 postpaid. 


By William 


10. MODERN COSMETICOLOGY. By Ralph G. Harry. 
Partial contents: Emulsions, Cleaning Creams, 
Milks and Lotions. Acid Creams, Face Packs and 
Masks, Mud Creams, Vanishing Creams, Powder 
Creams, Lubricating Creams. Astringents and 
Skin Tonics. Lipstick. Make-up. Face Powders. 
Sunburn and Suntan Preparations. Deodorants. 
Depilatories. | Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand 
Creams and Lotions. Dental Preparations. Mouth- 


washes. Shaving Preparations. Hair Tonics and 
Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions, and Hair 
Lacquers. Hair Shampoos and Soapless Deter- 
gents. Manicure Preparations. Eye Lotions. Baby 
Preparations. Foot Preparations. Insect-Bite Prep- 
arations. Humectants. Acne Preparations. Col- 
oring of Cosmetic and Toilet Preparations. 514 
pages. $12.00 postpaid. 


11. MODERN COSMETICS. By E. G. Thomssen. 
Contents: Cosmetic Classification, Face Powder, 
Creams, Lotions, Deodorants, Bath Preparations, 
Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations. Hair Preparations, 
Hair Waving Preparations, Shaving Media, Denti- 
frices, Miscellaneous Cosmetics, Perfumes, Ma- 
chinery and Equipment for Cosmetics, Packaging 
Equipment and Factory Layout. 644 pages. $8.00 
postpaid. 


12. NATURAL PERFUME MATERIALS. By Y. R. Naves 
and G. Mazuyer. Describes the raw materials used 
in the extraction, choice, purification and recovery 
of volatile solvents; the preparation of tinctures and 
infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and 
distilled flower waters; the manufacture of pomade 
and perfumed oils by the use of vegetable and 
animal fats and mineral oils, properly chosen and 
prepared; the processes of digestion and enfleurage 
on solid and liquid absorbants; and the extraction 
ot decolorized absolutes and pomades from the dif- 
fused products. Contains much information on 
the chemical composition and analytical examina- 
tion of extraction products; descriptions of plant 


and raw materials subjected to extraction. 355 
pages. $6.75 postpaid. 
13. LE LIVRE DU PARFUMEUR. By Felix Cola. This 


book contains a general discussion of perfumes 
throughout the ages and perfumes in literature. It 
contains a chapter on essential oils and an exhaus- 
tive chapter on the chemical compounds of syn- 
thetic perfumes; a short chapter on the more im- 
portant manufacturers, and a long chapter giving 
the formulae of a great number of commercial 
perfumes. 

It also contains a chapter giving the bases of 
special products used in the manufacture of per- 
fume; a chapter on the evidently hitherto unpub- 
lished formulae for unknown perfumes; a chapter 
giving the basic composition of special perfumes; 
a rather short chapter on the formulae for cos- 
metics and beauty preparations; and also a rather 
exhaustive chapter on perfumes used in the manu- 
facture of soaps. 

Finally, there is a list of manufacturers making 
perfumes, essential oils, and other beauty products 
and an alphabetical index giving the contents of 
the book in detail. Price: $15.00 


USE THE COUPON BELOW AND GET YOUR ORDER OFF NOW 
So We Can Mail Your Books Promptly 


MOORE PUBLISHING CO., INC., Book Div., 9 E. 38th St., New York 16, N.Y. | 


| have encircled numbers below indicating the books | want: 


123 4 5 6 7 8 Aa) 


Ab) Ac) 10 11 12 «213 


| have enclosed check or money order for $______.. Please take care of my order right 
away. 
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Government Seal for Canadian 
Made Toiletries if Approved 


Cosmetic manufacturers in Can- 
ada may label their products with 
a special Canada Standard seal if 
the Research Council of the Gov- 
ernment approves their formulas. 
This was made possible by the re- 
cent enactment of a national trade- 
mark and true enabling act. The 
act fay not compulsory. If he deems 
it to be of advantage to have the 
cS. stamp on his products and his 
formula is approved and the pack- 
age is labeled accurately a manu- 
facturer may use the stamp on all 
products for domestic or foreign 
distribution. 


Foreign Exporters Can Now 


Determine Tariffs in Advance 


Samples of cosmetics intended 
for import into the United States 
may be submitted for testing at 
Customs Bureau laboratories so 
that foreign exporters may deter- 
mine in advance what the tariff 
would be on full shipments. 

Where facilities permit the lab- 
oratories will meet requests by for- 
cign exporters for analysis of pre- 
shipment samples to determine 


their classification and value for 
customs duties. All requirements 
of the federal Food, Drug and Cos- 
metic Act will of course have to be 
complied with by exporters. 


O’Brien Appointed Sales 
Manager for Bourjois, Inc. 


The appointment of Robert L. 
O’Brien as General Sales manager 
of Bourjois, Inc., and Barbara 
Gould, Inc. was announced re- 
cently by Paul H. Douglas, presi- 
dent of Bourjois. Mr. O’Brien was 
formerly sales manager of the 
wholesale and chain divisions of 
the company. 


Two Soap Companies Lead 
Radio Advertisers 


Procter & Gamble spent $6,500,- 
000 and Colgate-Palmolive-Peet 
Co. spent $2,050,000 with the Na- 
tional Broadcasting Co. in 1949. 
Figures on other networks were 
not disclosed. 


Rubinstein Runs Ads on 
Estrogenic Hormone Creams 


Helena Rubinstein, Inc. broke 
full page advertisements for estro- 
genic hormone cream and oil in 15 
newspapers January 8 and will fol- 
low with magazin advertisements. 


Pond’s Ends Selling Tie 
with Corliss Lamont & Co. 


Pond’s Extract Co. which has 
worked with Lamont, Corliss & Co. 
for over 40 years has severed the 
arrangement by which the latter 
handled sales of Pond’s products. 
Pond’s is setting up its own 
selling and service organization to 
promote its products including 
creams and toiletries. Lamont, Cor- 
liss & Co. was acquired by the Nes- 
tle group and in future will devote 
all of its attention to promoting 
the sale of Nestle chocolate 
products. 


N.Y. and Mich. Not Bound 
by Fair Trade in State Buying 


‘The Attorney Generals of New 
York and Michigan have issued 
opinions stating that fair trade 
laws do not apply to purchases by 
their state governments. It is con- 
tended that the New York Fair 
Trade Act exempts sales to the 
state government. The Michigan 
law, it is alleged, is an act for the 
special interest of manufacturers 
interested in restraining competi- 
tion and the State of Michigan 
should not be bound by it. 








(Qaality .— 


METAL CONTAINERS and CLOSURES 


BRIDGEPORT 


V anities 
Jar Caps 
Bottle Caps 


Dry and Paste Rouge Cases 


Other Special Metal Products for the Cosmetic Industry 


THE Brioceport Meta Goops Mee. Co. 


BRIDGEPORT 


by 


Powder Boxes 
* = Perfume Vial Cases and Caps 
Lip Brushes 
Drawn Talc Containers 
Lipstick Containers—Swivel, Slide, Automatic 


and 


Established 1909 





CONN. 
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ARE YOU FAILING TO GET your full'share of increased cosmetic sales? [ 


/ 
DO YOU FIND YOUR COSTS changing hy due to price fluctuations in 


the natural flower oil market? 


ARE YOU INTERESTED IN synthetic base matefials=gorisistent in quality “ — 
and stable in price—that will heighten and increase the foundation | L 


of your compositions? 


If your answer is yes to any of these questions it is time to use 
PENICK’S ABSOLUTE ALTERNATES. Inquire for samples of: 


® ABSOLUTE JASMIN EXTRACTION ALTERNATE No. 7583..........- $16.50 Ib. 
® ABSOLUTE ROSE de MAI ALTERNATE No. 7584. ........--2206. 18.25 Ib. 
* ABSOLUTE TUBEROSE ENFLEURAGE ALTERNATE No. 7585. ......... 15.00 Ib. 


@'a-la 


Your JACKPOT will be: 


increased ~ greater ais and satisfied customers. 


9.B.PENICh ¢- , | & COMPANY 


$0 CHURCH STREET, NEW YORK 7, N.Y. ; ree ; 735 WEST DIVISION STREET, CHICAGO 10, ILL. 
Telephone COrtiandt 7-1970 \ . f Telephone MOhawk 4-565] 
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Redemption of Cash Register Re- 
ceipts Held Fair Trade Violation 


A drug store was fined recently 
by the New York Supreme Court 
for redeeming cash register re- 
ceipts at 10 per cent of their 
amounts. The decision was that re- 
demption of cash register receipts 
is a price-cutting device in viola- 
tion of an injunction prohibiting 
the defendant from selling at 
prices lower than those established 
by fair trade contracts. 


Fair Trade Contracts ruled 
Valid Even With No Action 


A company which does not take 
action against all fair trade price 
violators does not forfeit its right 
to temporary injunctions restrain- 
ing dealers from selling its products 
at less than the fair trade price, 
the New York Supreme Court has 
ruled. The court decided that the 
plaintiff's inaction did not consti- 
tute an abandonment of its fair 
trade policy. 

A drug store, however, recently 
received permission to have a trial 
and to have an injunction set 
aside when it charged that viola- 
tion of a particular fair trade 
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agreement was widespread. The 
New York Supreme Court decided 
that the defendant, in showing 
that the contracts were violated in 
other stores, had justified the set- 
ting aside of the injunction and 
that the matter could be heard at 
trial, 


Among Our Friends 


LEO J. CAFFREY has been ap- 
pointed vice-president in charge of 
advertising and sales for La Cross 
Manicure Implements and Naylon 
Cosmetics. Philip E. Bauldry has 
been appointed sales manager. Mr. 
Caffrey has been with La Cross- 
Naylon for 27 years. Mr. Bauldry 
has been with them for ten years. 
Miss Ruby Gould, long associated 
with the firm, has moved to the 
New York offices at 630 Fifth Ave. 


EDWARD D. RUSSELL, for 
more than 10 years a specialist in 
drug and cosmetic advertising for 
the New York News, has joined 
the sales staff of the Bureau of Ad- 
vertising, American Newspaper 
Publishers Assn. as account execu- 
tive in charge of drug and toilet 
goods advertising in the East. 


FRANK ORLANDI has taken 
over the business of Fredk. K. 
Biermann, New York, N.Y., and 
will operate it under his own 
name. 


FRANCIS T. DODGE, chair- 
man of the board of Dodge and 
Olcott, Inc., New York City, left 
recently with Mrs. Dodge for an 
extended vacation cruise aboard 





Francis T. Dodge 


the Caronia, They will visit South 
America, Egypt, and the Mediter- 
ranean ports, and expect to spend 
several weeks in France, Italy, and 
England before returning home. 


F.: Lovely Little Ladies 
—Lovely Little Bottles! 
Helen Pessl's famous line 
selects Braun's stock 
Round Footed Bottles, 
and ergo! Lovely Pack- 
ages! Have you seen 
Braun's stock lines? 
Our new catalog pic- 


tures most of them. 


595 FIFTH AVENUE, NEW YORK 17 
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OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 
are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 








GERARD J. DANCO, INC. 


5 East 19th St. New York, 3, N. ¥ 


Telephone: Oregon 3-6790 Cable Address: Codan, N. Y. 


ORIGINATORS OF NEW PERFUME TONES 


Laboratories in New York and Grasse, France 


| 


e FINE ESSENTIAL Exclusive Agents in 
AND FLORAL OILS ——e 
e AROMATIC CHEMICALS 


VICTOR HASSLAUER S. A. 
e MUSK - CIVET - AMBERGRIS PARIS, FRANCE 


“Danco Quality Guaranteed by Reputation” 


SALES OFFICES: NEW YORK, MONTREAL, PARIS 
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JOHN J. REGAN has been ap- 
pointed sales representative for 
the metropolitan area for the 
Richard M. Krause Co., Inc. ac- 
cording to an announcement by 
F. R. Rodgers, vice president. Mr. 
Regan was formerly purchasing 
agent with Universal Laborato- 
ries, Inc. 


BEN FRIEDMAN, long identi- 
fied with the cosmetic industry, has 
recently resigned from his post as 
sales manager of Paris Cosmetics, 
Inc. and Furlager Mfg. Co. Inc., 
New York, a position which he 
had held for the last ten years. 


FE. ‘T. LADD, vice president in 
charge of the Isco chemical divi- 
sion of Innis, Speiden & Co., Ni- 
agara Falls, N.Y. retired January 
1 but will continue his association 
of more than 30 years with the 
company in an advisory capacity. 


STEPHEN G. CAPKOVITZ has 
been appointed chief chemist and 
perfumer of three Vick Chemical 
Co. subsidiaries: Prince Matcha- 
belli, Inc., Seaforth Inc. and the 
Sofskin Co. according to an an- 
nouncement by Hugh D. McKay, 
chairman of the board of Matcha- 


BENJ. 
a O46, 


belli and Seaforth. Mr. Capkovitz 
was graduated from New York 
University and pursued post grad- 
uate work at Columbia University 
and Brooklyn Polytechnic Insti- 
tute. After serving as chemist and 
perfumer for two leading essential 





Stephen Capkovitz 


oil houses he became chief chemist 
of Yardley of London, Inc. 


DR. GEORGE ZINZALIAN has 
been appointed sales manager of 
the technical products division of 
E. F. Drew & Co., Inc., New York, 
N.Y. He has been connected with 
the company for over 16 years. 


FRENCH, 


How to Make Liquid 
Cosmetics 


(Continued from page 28) 

ness and completeness and finally 
inspects and approves the final 
product when it emerges. As a 
routine matter, it undertakes 
“trouble shooting” and apparently 
most of its time seems to be taken 
up with this interesting pastime. As 
instances of some of the problems 
taken to the control laboratory are: 

(1) Unexpected appearance of 
foreign matter in finished packages. 
These may be traceable to many 
causes: unclean containers; cor- 
roded pipes, valves, or couplings; 
defective closures or stoppers; acci- 
dental contamination of many 
kinds; and similar occurrences; (2) 
Leakage of finished packages; (3) 
Discolorations; (4) Unexpected fad- 
ing of colors; (5) Proper fill points 
for different preparations; (6) Suita- 
bility of containers and closures; 
(7) Failures of adhesives; (8) Investi- 
gation of customer complaints; and 
(9) Improvement of product. 

Perhaps the most interesting task 
of the control laboratory is its re- 
search program—the development of 


INC. 


. taille a 





DESCOLLONGES 
PRODUCTS 


BOISOLENE 


An interesting base, recalling the warm 


perfume of tropical forests. 


MOUSSOLIA 





A useful element in modern perfumes; it develops 
a sweet, mossy character, with a woody note. 


160 FIFTH AVENUE 


& Essential Oil Review 


NEW YORK 10, NEW YORK 


January, 1950 75 








weontee 
. 


ae 


summed 29 NOT CR Sa TL 

eee). eT 4 
neering te =solye your 
SAC ee DLS 
) Ce 









7 = 


Cy 


| 
| 

; 

. | 


RICHFORD Ry alae | 





Ly 
‘a I 
22 7 A 1 would 
need he eek welcome additional 
: information or a call by one - 
I I 
1 NAME i 
. ADDRESS | 
j city ZONE STATE ’ 
‘ 


i seine cmp amb: in ete ain ee ee a a ne eli eh ee ee 


76 January, 1950 


COLOGNES 


An outstanding cologne is 
much more than diluted perfume. True, 
in its use, it is more economical than a 
concentrated essence; but this economy 
alone willnot make up for mediocre qual- 
ity. Your cologne should have a bright- 
ness, a freshness, and a modern distine- 


tion to place it above the average. 


Two of our most recent de- 


velopments exhibit this custom-quality: 


ALTAIR aa VEGA 


They are bright and fresh. 
They are very moderately priced. They 
are worth your attention for your spring 


cologne 


Samples on Request 


BUSH “x 


136 Liberty Street 
New York 6, N. Y. 


J. C. Weiler & Co. H. J. Fouts 
8003 Forsythe Bivd. 6253 Hollywood Bivd. 
St. Louis, Mo. Los Angeles 28, Calif. 
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new products. This involves thorough examination of 
existing products which are similar or allied to the de 
sired product, the designing of new formulations, and 
intensive testing of these for stability and effectiveness, 
besides clinical testing. A consideration of Federal reg- 
ulations concerning these products, review of medical 
literature bearing on their possible effects on the hu- 
man body, also a consideration of possible advertising 
claims and their likely repercussions, physical behavior 
of new types of containers and closures and their pos- 
sible effect on the contents; every possible question that 
may arise concerning a new product naturally gravi- 
tates to the laboratory. 

Moreover, the 


from small batches 


duced at leisure in the laboratory to relatively large 


transition pro- 
quantities produced under selling pressure necessitates 
an intermediate scale of investigation, the pilot plant 
stage. Here batches are made of greater than labora- 
tory size in order to determine the actual procedure in 
large scale operation. 

Temperatures and reaction times in laboratory oper- 
reflect in making full 
scale batches of the same product. It is therefore neces- 


ations do not those necessary 
sary to attempt to solve the later conditions by making 
batches of intermediate size. Any modification of oper- 
ations or design of equipment are indicated at this 
stage, and finally the factory is ready for that breathless 
moment, the production of the first full sized batch. 

The smooth operation of a plant producing a variety 
of perfumes and cosmetic products calls for a very de 


Klinker staff members are experts who judge 

the private label cosmetics they create by the most 
precise standards of good taste and quality 

Our chemists are their own most 

severe critics. They are never satisfied with 


less than perfect results 


In over 40 years of serving discriminating private 
brand customers, it has always been 
our policy to purchase and blend only the 


finest ingredients to achieve the superior products 


our customers specify. 


Even then, we go a step further. We offer 
packaging and labeling advisory service to complete 
the most salesworthy product possible. 


et 
y I 

MANUFACTURING GOMPANY 
9210 BUCKEYE ROAD e@ CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 


& Essential Oil Review 


tailed and systematic planning of operations from the 
purchasing of supplies to the delivery of the finished 
produc ts to stock room shelves. 

Ihe working of such a system is roughly as follows: 

The sales budget or summary of forecasted sales for a 
given future period is broken down into monthly re- 
quirements of bulk and packaging materials. 

laking into consideration actual inventory on hand, 
seasonal demand, a reserve inventory, and the time ele- 
ment, inherent purchases of necessary supplies are made 
and production orders issued for each item required. At- 
tention must be paid to production limitations such as 
size of batches, time required for production and aging, 
and the current manufacturing program which may and 
often does clash with projected orders, Attention must 
also be paid to the accumulation of raw material inven- 
tories at times when these are not essential to production, 
and the crowding of finished stock shelves at times when 
space is needed for other merchandise. These two points 
usurp needed space and are moreover, economically un- 
sound. Perfect timing is of the essence in order to have 
always enough merchandise to fill orders, yet never to 
have an unwanted surplus of one or more numbers. 

Chis job, although usually assigned to a separate de- 
partment, requires close liaison between all plant de- 
partments, and the larger the organization the more 
complex and trying it becomes. In small plants, the 
production department sometimes does its own plan- 
ning, sometimes even its own purchasing and these two 
responsibilities alone may make or mar a business. 


1900 
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FOR SOMETHING 


BETTER! 


The AMERCHOLS are surface-active agents which are Naturally good for the skin. Of 
Natural Origin, they represent odorless, color-free forms of cholesterol and related rare 
sterols which we isolate in purified form from animal tissues. They are stable in the 





6. ANS ALAA as 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


eat AMERCHOLS 
are Offglally verter 


NON-IONIC EMULSIFIERS, EMOLLIENTS AND PENETRANTS 


presence of acids, alkalies and most drugs. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


For complete information write on your company letterhead for your copy of our technical 
booklet. Contains valuable data on the use of the Amerchols in O/W and W/O 


emulsions. Formulas for all types of creams, lotions, hair preparations, etc. 


Our Research Laboratories are available to you for advice and information at all times. 


Have you tried AMERCHOL L-101 Liquid Cholesterol Penetrant for your hair preparations? 


AMERICAN CHOLESTEROL PRODUCTS 


ee ee ee a ee | 


MILLTOWN 


NEW JERSEY 














Absolute French Perfone Bases 


Built up from Natural Flower Oils producing by simple di- 
lution with Cologne Spirits a quality of Perfume Equal to 
and in many cases superior to the best on the market today. 
Many Popular Types. 


Large assortment of odors. 


Water Soluble Perfume Oils 


For sprays, liquid soaps, deodorants, wick perfume etc. 


Exquisite Perfumes in Bulk 


Write for our price list of new low prices. 


For 30 years we have served a satisfied clientele. Our 
consulting Department is always at your service. 


E. M. Laning Company 


433 Stuyvesant Avenue 
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Just Published 


PHARMACEUTICAL SELLING, 
DETAILING & SALES TRAINING 


By ARTHUR F. PETERSON 


Marketing and Management Consultant 


Powder and Cream Oils | 374 pages 


Concentrated Oils and Lasting Odors. Cream oils will not 
discolor. Large Variety of odors at popular prices. 


Series 300 Oils 


Concentrated low priced Oils for Toilet Water, Hair Tonics 
and Oils, Lotions and Liquid Soaps. 


| | Gives practical, useful infor- 
| mation on: 


professional service selling 
principles 

relationship of field and office 
activities 

the ethics of selling 
advantages of taking stock 
fair dealing and fair trade 
submitting new ideas 
dispensing towns and dis- 
pensing physicians 

the detail approach 

the “‘case”’ type of detail 
outlets for ethical products 


relationship with competitors 
etc. 





6x9 


$4.50 


Here is the specific information 
the man in the field needs to sell 
more productively. It shows him 
how to get dealer cooperation and 
how to facilitate clerical work. It 
equips him for the more scientific, 
more technical selling required to- 
day to keep pace with what physi- 
cians and dealers expect. It ana- 
lyzes the salesman’s job and shows 
him the most efficient manner in 
which to organize his territory, 
prepare standard route lists, ar- 
range selling equipment, handle 
buyers, rate physicians, conduct 
interviews, etc. 


ORDER FROM 


MOORE PUBLISHING CO., Book Dept. 
9 East 38th St., New York 16, N.Y. 
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Market Outlook Brighter—Prices Up 


ASED on the action of the raw 

materials market over the final 
month of the year, and the appar- 
ent low inventory position of most 
consumers of essential oils and ar- 
omatic chemicals, much optimism 
prevails regarding the general out- 
look for 1950. ‘There was an ab- 
sence of the normal selling pres- 
sure in the market at the turn of 
the year. In fact several articles ad- 
vanced with conditions suggesting 
a further broadening in the up- 
ward price trend. 

Major suppliers expressed con- 
cern regarding the availability of 
supplies, a condition brought 
about by the downward trend of 
prices in recent preceding years 
and the fact that many users had 
been carrying fairly large invento- 
ries. 


Peppermint Oil Prices Stronger 


The poor supply of good quality 
peppermint oil was reflected in 
prices here and in the country. The 
article, one of the most popular in 
the flavoring group, shows signs of 
going higher. After a slight reac- 
tion, lemongrass displayed _ re- 
newed strength and bois de rose, 
bergamot, ocotea cymbarum and 
eucalyptus were all featured by a 
generally strong tone. 

Some houses were forced to 
withdraw offerings of African gera- 


nium oil because of the limited 
quantities available for replace- 
ment at the primary center. 
Bourbon geranium oil likewise 


displayed considerable strength. 
Quarters reporting lower prices on 
~ , . 

Bourbon oil for a time soon re- 
versed their positior because of 
the generally tight supply position 
of the market. 


Citrus Products Active 


In the citrus oil group, orange, 
and lemon appeared to be holding 
their own. The supply of lime oil 
was more than sufficient to take 
care of consumer requirements, 
but trade observers are looking 


& Essential Oil Review 


forward to a more active buying 
movement by early February. 
Anise and cassia were closely held 
by local houses. The upward trend 
in prices is likely to be extended 
unless the ability to export normal 
quantities shall return to the 
China market. Another Far East- 
ern oil displaying considerable 
strength is patchouli. Replace- 
ment costs appeared secondary to 
the problem of obtaining replace- 
ments of good quality material. 
The position in cananga oil has 
likewise strengthened. About the 
only article imported from the 
same area that appeared rather 
unsettled was citronella. 


Seed and Spice Oils Firmer 


Among the seed and spice oils, 
Dalmation sage moved higher as 
the spot supply position tightened. 
Quotations on coriander have be- 
come largely nominal in the face 
of limited offerings. The unsettled 
tone that developed in dill failed 
to create any real concern. A fur- 
ther break in prices would not be 
surprising. Such a development 
would however reflect a keener de- 
sire on the part of certain interests 
to reduce stocks rather than by any 
real over supply. No real demand 
for the oil will appear until late 
February or early March; thus some 
interests, pressed for cash, will con- 
tinue to shade prices. 


Aromatic Chemicals Tighter 


Several aromatic chemicals de- 
rived from benzol, toluol or xylol 
bear close watching in the face of 
a generally tight supply position in 
the basic materials and an = an- 
nouncement by a mid-Western 
producer that it was advancing its 
prices 2 cents a gallon January 1. 
Citral and the ionones reflected 
the renewed strength in lemon- 
grass and some houses were asking 
better prices on linalool in keeping 
with the recent hardening trend in 
bois de rose oil from Brazil. 

The expected advance in ethyl 


alcohol prices for the first quarter 
of the new year failed to take 
place. Industrial demand  im- 
proved somewhat, however, and 
the statistical position of the mar- 
ket is regraded as better than it 
was last Fall. 

Among the drugs and sundries, 
tartaric acid and cream of tartar 
were reduced by leading manufac- 
turers. The price reduction was 
attributed to a growing fear of in- 
creasing quantities of low cost im- 
ported material coming into the 
market. The reductions amounted 
to three and two cents per pound, 
respectively. 


Menthol Easier 


After displaying considerable 
strength in the early part of the 
period under review, menthol 


turned easier toward the close of 
the year due to a keener desire on 
the part of some interests to un- 
load this high priced item. For a 
time Brazilian material was com- 
manding $10.90 per pound but 
later offerings appeared in the 
market at $10.75 per pound and it 
was indicated that firm bids at 
$10.65 might have been accepted. 
The uncertainty regarding future 
shipments from China and the ab- 
sence of detailed reports concern- 
ing the coming crop in Brazil are 
factors that cannot be_ ignored. 
With the heavy consuming season 
at hand, a demand of any real pro- 
portions could readily bring about 
renewed strength to the local mar- 
ket. 


Glycerin Steady 


There is nothing in the glycerin 
market that would indicate any 
change in prices over the early 
months of the new year. Despite 
the fact that production of syn- 
thetic material has been running 
near capacity, and sizeable quanti- 
ties of imported crude material 
have been arriving here, stocks are 
believed to be at a relatively low 
level. 
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CITRUS OILS | HINTERSEBER’S | Highest Concentrated 


and OILS OF Genuine 
JASMIN CONCRETE) PINE PUMILIO | — 
and 


Distilled by the Renowned ABIES PECTINATA OF FLAVORS 
FSCO DE PASQUALE | Distilled by _— - om 
FU SANTI JOSEF WURTH | NANCY, FRANCE 








Established 1840 | | Producer of The World's Finest 
| wT and FERNPASS Genuine Juices, Flavors and 
MESSINA, ITALY | IN THE AUSTRIAN TYROL | Distilled Concentrates 





AROMATIC CHEMICALS AND COMPOUNDS ‘‘COURTIER™' 
PROMPT DELIVERY FROM OUR NEW YORK WAREHOUSE — SAMPLES AND PRICE LIST ON REQUEST 


WILLIAM A. HOFFMAN, INC. 


EXCLUSIVE DISTRIBUTORS 


366 BROADWAY, NEW YORK 13, N. Y. 





MARKETING DRUGS 


| | & COSMETICS 
| Wr. Perfamenr | By Louis Bader, Ph.D. & Sidney Picker, M.C.S. 


We have the following important 
suggestion to make: 


This complete handbook on the drug and cosmetic in- 
dustry will help solve the many merchandising problems 
Try our of manufacturers, wholesalers and retailers. 


H Y D ROXA L It explains how best to introduce new products, how 


to get the most out of advertising, how to arrange dis- 
in place of Hydroxycitronellal in your 


favorite products such as, Lilac, Jasmine, | - = 

etc. You will dlecover thet the now gred- dreds of other means of moving merchandise profitably. 
uct made with Hydroxal will give you an Here are painstaking directions for packaging products, 
enchanting new angle and a depth of explaining the importance of size, shape, style, color, 
odor value which you have not had be- 
fore. 


plays that sell by themselves, and how to apply hun- 


design and materials. 


Hydroxal is more economical, more stable, 
and non-irritating. 





Included also are the capital requirements necessary to 
the establishing of a business in the drug and cosmetic 
field, together with full, practical information for every 


Discover its possibilities by writing for a sample Now. business operation in the industry. 


Essential Oils — Aromatic Chemicals 


Perfume Bases | Moore Publishing Company 


5 Beekman St. New York 7, N.Y. Book Dept., 9 East 38th St., New York 16, N. Y. 
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PRICES IN THE NEW YORK MARKET 


UAGGNNAODAAAOAAUONAL ROARS ONAGAOAOERUOOROUEOUUEDOUERAOGEOOEAODEUGUREDIGDUOEOAOUECGUEUOOUECAOEE CUCCUUUEROOROROROUUEREOUOEOOGSOCEEEDASAOUELEUOALCSOOUESERSSOUSESOS OERSES URS LGSULOSNCUOEECERUCO INCU ONEUSREUOULAUOESUCSUOUUSEOTESONSRSOOUSSOOSSOUAGEOS ACU SONCUROUSECOUSACSOROSSURAERSUDSEOUOCOUONDOCOLON PROCTEDES Atte sReReR aa Ome bee TT mnt aS 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Cinnamon bark oil ....... 30.00@ 55.00 CY i ciesntucacixdes 5.00@ 8.75 
Citronella, Ceylon ........ 105@ 1.15 Cn cidcencdwucsaes 30.00@ 35.00 
ESSENTIAL OILS JOUVE BPPO co ccccccccccens 1.85@ 2.25 Orange, Florida .......... 50@ «TS 
ilk sili tals Ute. iaatiaie, atin ine Cloves, Zanzibar .......... 1.75@ 2.20 IN cdassexecuedes 1.05@ 1.35 
iittala ? Madagascar ......cccces 150@ 1.85 CA ONE vienceuceccuce 75@ 1.00 
CAPD secusincnceuceece 31.50@ 38.00 Orris Root, abs. (0z.) ..... 80.00@100.00 
Almond Bit, FPA per lb.... 4.00@ 4.75 ED: vavcessecccsei 10.00@ 12.50 BED assenacanssess 36.00 Nom’l 
BUS. THUD ccccccscense 80@ 1.00 CU cctcevadvendsanenus 5.20@ 6.50 Pennyroyal, Amer. ....... 4.10 Nom’l 
Apricot Kernel ........ 50@_ 58 NG wecdvenvcesancetens 6.50@ 11.00 Re ror 4.60@ 5.80 
Amber, rectified .......... Nominal SNE bid cdecenesennwan 5.75@ 6.50 Peppermint natural ....... 5.65@ 5.85 
Angelica Root ..........+. 125.00@190.0 RMI viccivccnncevccans 5.00@ 5.80 Redistilled ............. 6.00@ 6.70 
pe i | 115@ 1.25 MNO, guntuceseaKexen 710@ 1.45 PUR weaccccracuseas 2.35@ 2.80 
Aspic (spike) Span. ....... 100@ 1.45 Pe: GOOD co ccscncccusi 2.65@ 3.00 Pimento Berry ........... 3.85@ 5.50 
AVOCADO ooccccccccccccecs 1.10@ 1.50 Geranium, Rose, Algerian . 10.50@ 12.00 Pinus Sylvestris .......... 2.50@ 2.65 
Ty csvetuseuesgesavecnes 125@ 2.00 SD cvcucdventeveees 13.00@ 15.00 WUE id icecckdcaace cows 2.80@ 3.15 
Bergamot ...cccccccsccee 4.50@ 4.85 x c00e ead eaeeeens 6.50@ 9.00 Rose, Bulgaria (oz.) ..... 25.00@ 56.00 
EE ceviesceecivces 2.10@ 3.00 CEE ciccuavecunceoonas 22.50@ 27.00 EC CeCC COE 20.00@ 28.00 
Birch, sweet ....ccccccers 2.25@ 5.40 Guaiac (Wood) .......... 1.90@ 2.20 Rosemary, Spanish ........ 1.00@ 1.40 
Birchtar, crude ........... 100@ 1.50 MI codec ceueeeuenes 1.75@ 2.25 Sage, Spanish ............. 1.25@ 2.00 
Birchtar, rectified ......... 4.25@ 5.00 Juniper Berry ............ 3.00@ 5.00 Sage, Dalmation .......... 4.50@ 5.00 
BE OE OND. kcccscsiccicns 3.25@ 3.50 ROI ctcncueecenencs 10.00@ 12.50 Sandalwood, N. F. ........ 11.50@ 12.25 
Crete CS. vcavecceense 0Q@ 60 BA. - Koccncoescéavnss 1.35@ 2.00 Sassafras, artificial ........ 45@ «60 
CORE Ge De Ws kevcicccens 2.35@ 2.50 Lavender, French ......... 2.35@ 5.25 SM UOEY de cacdsscazeces 19.00@ 23.00 
GD cnariedeucudaauna 20.00@ 25.00 Bs CO ccdccccecies 2.85@ 3.00 Sar ackcscccaceass 3.00@ 3.80 
Camphor “White” ........ 35@ ~==55 PR: cntenncseceewveses 2.60@ 5.00 BR TOE i desi cccacenes 2.15@ 2.85 
Cananga, native ........... 340@ 3.50 EAUOUIEED. ccc vcccceewnss 2.35@ 3.00 WE aevecaunaccevaacs 2.40@ 3.25 
OO ee ree 3.75@ 3.90 Limes, distilled ........... 6.15@ 7.00 Na 30.00@ 55.00 
CO ieacwinevsneecess 4.20@ 5.00 DINED cuducccceckunus 6.85@ 10.00 Vetivert, Haitian ......... 11.00@ 12.00 
Cardamon .......ccccccces SOOO@ 70.00 ee ae 8 eer er re 11.00@ DI cccescuctcienss 13.00@ 14.75 
Cassia, rectified, U.S.P.... 2.10@ 2.35 EE icnacixbersnnees 3.50@ 4.50 Wintergreen ............. 4.00@ 14.50 
Cedar leaf U.S. P. ........ 185@ 2.25 Neroli, Bigarde P. ....... 85.00@ 95.00 WORN eck neddccacacua 3.50@ 3.85 
Ce SPUN  ksniccads dane 32@ ~~ 35 Petale, extra NF ........ 130.00@185.00 Ylang Ylang, Manila ..... 38.00@ 43.00 
SN Sece cv eeedidnanvke us 15.00@ 16.00 PRE tc Cadedancecdedexe? 3.50@ 4.00 GN vcéwadtaacacaass 7.00@ 11.25 
Chamomile Roman ....... 250.00@280.00 Ocotea Cymbarum ........ 10@ 1.00 (Continued on page 83) 
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Use 


NORTHWEsSTERT) 
ETHYL BUTYRATE 


when this ester is called for in your formulae. 


For many years more than half of the Ethyl 
Butyrate sold in this country has been man- 
ufactured by us — proof of the fine quality 


of our product. 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


The NORTHWESTERN CHEMICAL CO. 


INCORPORATED 1882 WAUWATOSA, WISCONSIN 
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Some of our products... 


TRUE ANISE ORIGANUM 

BAY LAUREL ROSEMARY 

CUMMIN SAGE (Salvia Cypria) 
LAVENDER, English type SAGE (Salvia Officinalis) 
LEMON THYME RED 

NEROLI PETALES ZDRAVETZ 


SWEET ALMOND 


All now offered at extremely attractive prices 


Quality always remains as high as it can possibly be 
Telegraphic address: “LANITISOIL,” Limassol 





LANITIS BROS. CO. LTD. 


Telegraphic address: “LANITISOIL,” Limassol 


LIMASSOL 





aie finer products eee 


Aromatic Chemicals 
Essential Oils 
Specialties 


IN 
Perfume Compounds C onsouipateD 


Write for Catalog 


Established 1858 FRUIT JAR CO. 
RENE FORSTER CO. INC. NEW BRUNSWICK, NEW JERSEY 


| 912-920 Broadway New York 10, N.Y. SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 











——_—™ and HOW TO MAKE THEM 


By Robert Bushby . . . 3rd Edition, 1945 
$3.00 postpaid. 


Ste 


‘LIPSTICKS 


This simply written, practical guide for beauty special- 
; *. ists, ee — all others concerned with prepara- 
f ° ee tion of face powders, vanishing creams, nail polishes, 
. MASCARDO * rouges, lipsticks and other cosmetics is a useful hand- 
book for those who have had no previous knowledge of 
chemistry. Contains easy-to-follow formulas and recipes. 
Illustrated. 


Order today from 


MOORE PUBLISHING CO. 


Book Dept., 9 East 38th St., New York 16, N.Y. 


z ‘ 

34.2. ' oe 
NY Fie hy, pitt, aw, ~., 
a ‘ : BOLE Tee 


A. CAVALLA, INC. 163 Wesr 18rw Sree, NEW YORK, NY 
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(Continued from page 81 ) Benzyl Alcohol ........... 65@ 71 A a eee 18.25@ 20.00 
> “T pac . Benzyl Benzoate ......... 80@ 1.00 lonones 

TERPENELESS OILS Bensyl Butyrate .......... 170@ 2.15 Ties dns senersinnsads 780@ 8.60 
ES covsrateedainess 10.00@ 13.00 Benzyl Cinnamate ........ 3.30@ 3.60 MER a haces wauccaweees 4.55@ 8.80 
SINEEE: ‘ceckescanenenes 45.00@ 50.00 Benzyl Formate .......... 2.00@ 2.30 DNNNNE -ctiwctceuasacs 165@ 1.80 
RN cis sa 7.25@ 10.00 Benzophenone ........... 150@ 1.85 Iso-butyl Acetate ......... 1.00@ 1.75 
i saat a ood 35.00@ 41.00 Benzyl-Iso-eugenol ....... 9.35@ 10.00 Iso-butyl Benzoate ........ 1.10@ 1.75 
NR ee ek dle wee 75.00@ 85.00 Benzyl Propionate ........ 160@ 2.20 Iso-butyl Salicylate ....... 2.15@ 3.00 
Distilled ....cccccccecscee SOQC 62.00 Benzylidene Acetone ..... 2.00@ 2.75 DRE acbendciceckces 3.35@ 3.85 
OGuaRGS WEE oc ceccccccece 70.00@ 95.00 Bromstyrol ..........+0++ 5.75@ 6.35 IOGOMNGE eo cicieccccccceseca 2.00@ 2.80 
Peppermint ........scccce 10.00@ 11.10 Butyl Acetate, normal ..... 1444@ 1544 RMNON Aéwkwcicihavdcnds 4.60@ 6.35 
DUM cc cvsnsawewents 5.75@ 7.00 Cinnamic Alcohol ........ 3.00@ 3.75 Linalyl, Acetate 90% ...... 4.35@ 4.70 
Spearmint ............... 6.25@ 7.00 Cinnamic Aldehyde ....... 115@ 1.35 WEES Gav asecéiewdcinciies 4.00@ 4.60 
Cinnamyl Acetate ........ 3.75@ 4.50 Linalyl Formate .......... 10.75@ 12.00 
DERIVATIVES AND CHEMICALS Citral, Sain avientensenens 5.65@ 7.00 Linalyl Propionate oe 9.50@ 11.00 
eee 3.20@ 3.75 eT are 10.65@ 11.00 
Acetaldehyde 50% ....... 1.90@ 2.75 Citronellyl Acetate ....... 3.95@ 5.40 Methyl Acetophenone ..... 150@ 1.90 
Acetaphenone ...........+. 150@ 1.75 COND a knceuenceevecss 2.75@ 3.00 Methyl Anthranilate ...... 2.40@ 2.65 
Pe Gs wéuxéocedcdes 2.40@ 3.00 Cuminic Aldehyde ....... 7.75@ 10.00 Methyl Benzoate ......... 60@ 1.00 
BN hte rte a 17.50@ 19.00 Diethylphthalate ......... 35@ = 43 Methyl Cinnamate ........ 175@ 2.25 
Ci -wieeensedeusenduuas 2.40@ 3.00 Dimethyl Anthranilate .... 5.25@ 5.90 Methyl Heptenone ........ 6.25@ 7.00 
Gre ctoseceeusessatenns 14.50@ Ethyl Acetate ............. 26@ ~~ «30 Methyl Heptine Carbonate 45.00@ 60.00 
eae eee tk alae 2.40@ 2.85 Ethyl Benzoate ........... 15@ «90 Methyl Naphthyl Ketone .. 3.25@ 4.75 
Me G © ivsdiccaduces 9.00@ 11.00 Ethyl Butyrate ........... 0@ 285 Methyl Phenylacetate ..... 130@ 1.85 
Seal sds ddavabedasaduees 7.00@ 8.50 Ethyl Capronate .......... 3.30@ 3.75 Methyl Salicylate ......... 40@ = «AS 
on  wiueieeibumececeas 19.25@ 22.00 Ethyl Cinnamate ............2.45@ 2.80 Musk Ambrette .......... 540@ 5.85 
Rs ela ae aes 14.00@ 16.00 Ethyl Formate ........... 654 5 NE win cereus wdaeaes 5.00@ 5.30 
C 14 (Peach so-called) .. 6.85@ 7.40 Ethyl Propionate ......... 75@ 1.00 BEM ccdadccietnduces 1.75@ 2.00 
C 16 (Strawberry so-called) 5.90@ 7.00 Ethyl! Salicylate ........... 80@ = .95 Neroline (ethyl ether) .... 2.00@ 2.35 
Amyl Acetate ............ 53@ = .«.70 Ethyl Vanillin ........... 6.75@ 6.80 Paracresyl Acetate ........ 2.15@ 2.75 
Amy] Butyrate ........... 85@ 1.10 NEED - cecececadweuees 165@ 1.95 Paracresyl Methy Ether ... 2.50@ 3.00 
Amylcinnamic Aldehyde .. 2.10@ 2.50 CEN cacabesceadenanas 2.05@ 2.85 Paracresyl Phenyl-acetate .. 4.75@ 5.40 
Amy] Formate ............ 1.00 1.25 Geraniol, dom. ........... 3.25@ 3.50 Phenylacetaldehyde 50% .. 2.75@ 3.25 
Amyl Phenyl Acetate ..... 3.75@ 4.10 Geranyl Acetate .......... 2.80@ 3.40 TE ctatdeesnetae neue 4.10@ 4.65 
Amy] Propionate ......... 100@ 1.60 Geranyl Butyrate ......... 5.25@ 6.10 Phenylacetic Acid ........ 1.75@ 2.25 
Amyl Salicylate .......... 85@ 1.00 Geranyl Formate ......... 5.45@ 6.10 Phenylethyl Acetate ...... 1.85@ 2.50 
Amyl Valerinate .......... 180@ 2.25 Guaiac Wood Acetate ..... 6.00@ 6.75 Phenylethyl Alcohol ...... 165@ 1.90 
MOON <i oa vvneececces 85@ 95 Heliotropin, dom. ........ 3.10@ 3.90 Phenylethyl Butyrate ..... 3.55@ 4.35 
Anisic Aldehyde ......... 2.45@ 2.75 Hydrotropic Aldehyde .... 6.30@ 6.85 Phenylethyl Propionate ... 3.10@ 4.00 

Benzyl Acetate ........... 70@ 285 Hydroxycitronellal ....... 6.75@ 8.00 (Continued on page 85) 


WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 


white and crystal-pure . . . odorless and tasteless . . . of 





U.S. P. Acid Test and free of fluorescence . . . especially 


PLYMOUTH PETROLATUMS U.S. P. 


refined for the cosmetic industry and as pure as a mineral — ay) petrolatums are refined and straight filtered from 


Pennsylvania Crude. None are acid treated and all are 


oil can be made. Because of its extra lightness you should long Ger and of U.S.P grades. 
aa ‘ Both soft, low melting point consistencies and pharma- 
specify it for the soft, light, fluffy creams demanded today. ec pihceaa ae insta ieil aca ia 
. ; , : the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF GOSMETIG RAW MATERIALS 


M. W. PARSONS 


PPT R AT NITRO LOR 017.0(011098 
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GLY CERINE 


Free booklet 
tells where it fits 
in your business! 


In hundreds of beauty prep- 
arations and pharmaceuticals, 
versatile glycerine is playing 
an increasingly important 
role in the drug and cosmetic 





| NOW it’s easier—faster 


to load and operate. 
'FOR LOW-COST MIXING 


Our new catalogue com- 
pletely describes our Mix- 
ing and Storage Tanks, 





industries... and many of | You can save time and labor in your mix- Filters and  Agitators. 
these applications can mate- | ing and blending operations with an Alsop ~ ~ poe copy. 
: , | nie ss : e so ngineerin 
rially improve your product! Stainless Steel Mixing Tank. The specially comeuien. aie a 
Tin stere ts Old toons | designed sloping bottom and side outlet Street, Milldale, Conn. 








| insures complete and fast draining. The 
shorter legs makes the whole Tank low for 
| easier loading and operating yet allows un- 
| restricted clearance between tank bottom 
| and floor. You can be sure of dependable, 








informative, up-to-date book- 
let—“Why Glycerine for 
Drugs and Cosmetics?” 














Contains compact informa- 


tion on the physical properties of glycerine... its origin, develop- | efficient mixing with minimum cleaning time 
ment and chemistry... grades and their applications. 16 pages of | and operating costs. Available in a com- 
practical, useful data—yours for the asking! Whether you’re in plete range of sizes and capacities. 


management, production, or research ...an expert on glycerine or 
thoroughly unfamiliar with the subject—you'll want this informative 
booklet. Write for your free copy —today! 





VRS ea me 
GLYCERINE PRODUCERS’ ASSOCIATION, DEPT. 25 Filters, Filter Discs, Mixers, 


Agitators, Pumps and Tanks 


295 Madison Ave. e New York 17, N. Y. 


CPURE WHITE 
@ EXTRA QUALITY 
© ABSOLUTELY PURE 


© ABOVE U.S.P. STAND- 
ARDS 


@ Samples will gladly be sent 


ae : 


Serving the Trade for 98 Years 


Tame eG sii THEODOR LEONHARD WAX CO., INC. 
Composition Waxes RedOil Yellow Beeswax HRRUINUi DANG TT) NEW JERSEY 
Western Distributor: A. C. Orury & Ce. 219 E. North Water St., Chieage, tl. 















@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 





OUTSTANDING EXCELLENCE 


... That accounts for the popularity of 
Interstate Colors. 


No matter what your color requirements 
are, consult us. Our expert advice will 
prove of great value to you. 


CHLOROPHYLL * CAROTENE 





INTERSTATE COLOR CO.» 


3 BEEKMAN ST., N.Y.C., 7—'phone CO 7-5281 
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(Continued from page 83) Camphor, pwd., domestic . .45@ 7 STAD nda cccscawes 2.45@ 2.60 


Fs 
Phenylethyl Salicylate ..... 4.20@ 4.80 Castoreum, nat., cans ..... 10.50@ 12.50 Silicate, 40°, drums, works, 
Phenylethyl Valerianate ... 5.60@ 6.00 ee eS ee 150@ 1.55 FOO OG hee ccacawans 100@ 1.35 
Phenylpropyl Acetate ..... 4.25@ 4.85 Chalk, precip. bags, clts .. .02%@ _  .03 Sodium Carb. 
ara ian wnarnee 80@ = 88 Cherry Laurel Water, jug, 58% light, 100 pounds .. 1.25@ 2.65 
ens Gar Fe CON) ccacccvts 3.25@ 4.00 MEG -cceudedeaudlendéeente 1.25@ 1.70 Hydroxide, 76% solid, 100 
Styrolyl Acetate .......... 2.15@ 3.00 Citric Acid ..cccccccccecs 244@ 26% WOE accaccecdaanes 3.05@ 4.20 
Vanillin (clove oil) ...... 4.00@ 4.50 Ciwet, GUMS cesccscecceces 4.50@ 15.00 CERNE acenddscacaaas 35@_~=-«37 
ESS EES 3.00@ 3.05 Cocoa butter, bulk ........ S4Q@ ~~ 56 Stearate Zine U.S.P. ...... 34@  .36 
BEE Savdwensdeneeuss 3.00@ 3.05 Cyclohexanol (Hexalin) .. .214@ _  .22 SN cs cdavevaxcdcenene 150@ 1.85 
Vetiver Acetate .......000- 30.00@ 37.50 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Tartaric Acid ............ 314%@ 35 
Violet Ketone Alpha ..... 7.45@ 10.50 RPO Cee Be: daaccacaves 244%,@ 25% Tragacanth, No. 1 ........ 2.85@ 3.40 
Yara Yara (Methyl ether) . 2.25@ 2.80 Gum Arabic, white ....... 33@ ~~ 35 Triethanolamine ......... 214%4@ 22% 
BEE ch écckcxceciuwixers 124@ .14 Violet Flowers .........+. 180@ 1.85 
Gum Benzoin, Siam ...... 3.50@ 3.85 Zine Oxide, U.S.P. ctns. ... .144@ .14% 
BEANS SEL darncdasacedcunnes 55a 65 
Gum Galbanum .......... 85@ 95 
DI: i eiccdasieewdvns 1.75@ 1.80 Ge BEGOEE ovcadsrccdvecs 42@ ~~ AB OILS AND FATS 
Tonka Beans Surinam ..... 100@ 1.10 SE: WIE cccviracewces 25@ ~ .28 
Vanilla Beans DM  dpcuvteucadecwanes 05@ 07 Castors, refined, tanks .... .18%,@ __ .19 
ED oe Sac ah awa eas 3.35@ 4.00 SOE, cadkanecccceewss 5.00@ 7.00 Cocoanut, crude, Atlantic 
Mexican, whole ........ 6.25 Nom’ Lanolin, hydrous ......... 29@ 30 ports, tanks ........-055 + IS4@ 
Mexican, cut ........... 5.00 Nom’! Anhydrous .....ccccccccs alan ae Corn, crude, Midwest, mill, 
WEED st deaxiecvkecuaven 2.50@ 2.85 Magnesium, carbonate .... .11@ .124% tamks ...cccccccccceeess 104%@ 
ER 5 pe ae er ae 35@ = 37 Corn Oil, refined, tanks ... .1344@ 14 
Musk, ounce ............. 35.00@ 48.00 Cottonseed, crude tanks .... .10@ .10% 
SUNDRIES AND DRUGS Olibanum, tears .......... 20a 25 Greate, WENO .cccccccsccs 0644 
NR og Couette ass 11a 18 ee errr eee rece’ 09144 Nom’ 
DM iid eesnnwanw 09@ 4.14 Orange Flower Water, gal. 1.75@ 2.25 Lard Oil, common, No. 1 
Ambergris, ounce ........ 8.50@ 18.00 Orris Root, Italian ........ 14a 21 QUUMNG. occ ccsccscneccess j114@ 11% 
Balsam, Copaiba .......... 654 .70 WED - vsnacoceueneweuds 05%@ 07% Palm Congo drums ....... 104@ 10% 
BOON Pibve dew snesawn Cee. 85@ 1.00 Peroxide (hydrogen U. S. P.) Peanut, refined tanks ...... .144@ _— .15 
Beeswax, bleached, pure DMG. nec necccunecedccas 033%,@ 05 Red Oil, single distilled 
i TE Kevetancavewieer 64@ «65 Petrolatum, white ........ 06354@ 083%, MS sdacadeeseavasds 124@ 13% 
Yellow, refined ......... 56@ 58 ee SS ee see 1.00@ 1.50 Stearie Acid 
Bismuth, subnitrate ....... 2.30@ SS ee ee 14%4@ si Triple Pressed .......... 16@ 4.17 
Borax, crystals, carlot ton . 61.25@ 81.25 Rose flowers, pale ........ 40@ ~~ —-«.50 Double Pressed ......... . 1334@ 14% 
Boric Acid, U.S. P., ton . .129.00@133.50 Rose Water, jug (gal.) .... 2.00@ 2.50 Tallow, acidless, drums .... .10°4@ .114 
Calcium, phosphate ...... 08@ .08% Rosin, M. per ewt. ....... 735@ 7.60 Tallow, extra ............. 06@ 0614 
Phosphate, tri-basic ..... .0660@ .0730 SONGS AOD cccicdaccona A0@ = «42 Whale oil, refined ........ Nominal 





ing WVEEGUM8i v 


. anew and improved form of Vee- 


pnou 
















gum, the widely-used inorganic sus- 


pending and emulsifying agent. 





1. VEEGUM Hv is whiter—Higgins Brightness ap- 


proximately 80 on dry color. 


>. VEEGUM HV is a better emulsifier and emulsion 


stabilizer—Only 4% solids produce 
viscosity of approximately 300 cen- 
tipoises. 





Write for information on the new 
VEEGUM HV. If you have not re- 


ceived your free work book of de- 





tailed Veegum properties plus doz- 
enis of cosme ic é d | oO sel old 
Sos eames aie ie R. ZZ VAN DERBILT CO. Inc. 
it today. SPECIALTIES DEPARTMENT 

230 PARK AVE., NEW YORK 17,N.Y. 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; Situations 
Wanted and Help Wanted, 50c. Please send check with copy. 





BUSINESS OPPORTUNITIES 


AGENT WANTED by importer of fine Oil Extracts ready for 
making fine perfume and cologne water. Also importer of fine floral 
perfume seeks agent with a following on a commission basis. Ex- 
cellent opportunity for anyone interested. Leo J. Spinella, 222 
Hanover St., Boston, Mass. 


WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 
Aromatics. Other Raw Materials & Supplies. Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 


WHAT’S YOUR TROUBLE? Cosmetic Chemist Long Experi- 
enced can help you. Tell me what you want. I will send you 
finished samples and cost of the formulas before you buy. Saves 
Time and Money. If It’s New, I have It. Cosmetic Chemist, 5634 
Lucas-Hunt Road, St. Louis 20, Missouri. 


FINANCIALLY RELIABLE individual is interested in yee 
or buying into well established and sound essential oil and aro- 
matic chemical concern. All replies will be treated with strictest 
confidence. Write Box 2846 The American Perfumer, 9 E. 38th St., 
New York 16, N.Y. 


FOR SALE 








FOR SALE:—5—Colton 3DT single punch, Tablet Machines, 
%", V-belt drive, 4% HP Geared-head motor; 2—Stokes F, 34” 
belt; 1—Colton #414, 144”; 5—Stokes Rotary RD1 and RD4, 1”; 
1—Stokes Rotary DD dbl. hopper, clutch pulley and 5 HP motor; 
8 Dry Powder Mixers, 50# to 2000#%; 3—Package Machinery Co. 
F9 Cellophane Wrapping Machines; 1—Standard Knapp #429 
Auto. Carton Gluer—Compression Unit; 9—World or Ermold 
Semi-automatic Labeling Machines; 2—World Rotary Automatic 
Labellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper. Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel. 250, 350 
gal.; 40—Aluminum 800, 650 and 250 gal. SPECIAL: 51-200 gal. 
Aluminum Rectangular Tanks at 25% of new price. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC,, 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 


SITUATIONS WANTED 


PERFUME CHEMIST—B.S. 6 years experience. Expert com- 
pounder perfume oils; excellent knowledge ess. oils, arom. chem., 
ete. A-l in plant production. Write Box 2845, The American Per- 
fumer, 9 E. 38th St.. New York 16, N.Y. 


The American Perfumer 








“L'ART de la PARFUMERIE par EXCELLENCE”’ 


DR. JEAN JACQUES MARTINAT 
PERFUMER CONSULTANT 


Creations of Highly Original Perfumes. 
Duplications of Most Difficult Fragrances. 
Unique Kind of Professional Services. 


333 West 52nd Street, New York 19, N.Y. Tel. PL. 7-3708. 





IMPROVE YOUR FORMULA OR LABEL 


Perhaps I can make your preparation taste better, smell better, 


look better or keep better. 
Labeling and Advertising of MEDICINALS and COSMETICS revised 
te conform with FEDERAL and STATE laws and regulations. 


GEORGE W. PEGG Ph. C. 


Consulting Chemist 
75 Lafayette Avenue, East Orange, N.J., Telephone ORange 5-0377 





ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 





NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


By Robert Bushby 
Third Edition, 1945 . . . $3.00 postpaid 
MOORE PUBLISHING CO. 


Book Dept., 9 East 38th St., New York 16, N. Y. 








LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological Studies 
. . Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, wwe. 
Write Today 


for Booklet No. 2A 
“The Chemical 


Consultant and 
Your Business”’ 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 





FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING" Service 
Proves Our Worth. The ‘TRADES’ Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 
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PERFUME 





* 
C ONSTANT research, skillful blending and ® 
development of subtle aromaties by the 

Perfume Chemists of N.B.W. assures the ¢ 
quality of its Essential Oils, Aromatics and @ 
Floral Creations. a 
To be sure of constant high quality and lasting = 
consumer acceptance of your products... © 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat ® 


business since 1920. e 


NEUMANN-BUSLEE . WOLFE 


Pre ee TC LT Rt Pe 








Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


Your inquiries are invited 








Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 
Ethyl Anthranilate 


Isopropyl Quinoline °¢ 
Isobutyl Quinoline © Skatol 
Butyl Anthranilate 
Tertiary Butyl Quinoline © Butyl Betanaphthol 


€AiRMOUNY 


HEMICAL CO., 
136 Liberty Street e New York 6, N. Y. 
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a rose for every purpose 


An entirely new chemical approach has enabled Dow to create 

an outstanding line of Rose products designed for the creative perfumer. 
Foremost among these are Rosottone, Rosottone Supreme 

and Rose Marrakesh. 

= Rosottone makes the “natural” Rose Otto note available for 

even the most inexpensive perfumes, while Rosottone Supreme and Rose 
Marrakesh, a synthetic Rose Absolute, are recommended 


for blends of exceptional quality. 


THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN 


Aromatics 


INDISPENSABLE TO THE CREATIVE PERFUMER 





synthetic 


typical example of the effectiveness, and the thorough compe- 
tence, of modern synthetic aromatic chemistry. 

Neroli C. N. C. can be successfully used in all instances to replace 
its natural counterpart, Neroli Bigaradia. In addition it has the advan- 
tages of high concentration, stable price, and uniformity that can be 
relied upon completely. 


PremE NICH & CIE 


PUCCESSEORS DE 


BS ee Oe Oe 


GENEVE SUISSE 


CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE + IN CANADA: CARAMEED LTD., 350 WALLACE AVENUE, TORONTO 
GENEVA, SWITZERLAND . . . PARIS, FRANCE 





